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McClatchy  and 
Laxalt  settle 
legal  actions 
(See  page  11) 

Ariz.  governor’s 
feud  with  the 
press  heats  up 
(See  page  14) 

Free  circulation 
papers  looking 
for  respect 
(Pages  16-17) 


Ev  Landers  on 
editing  for  the  reader 

"  If  we  fail  to  capture  the  interest  and  imagination 
of  our  readers,  and  in  that  dark  process  lose  their 
trust,  it  is  because  we  foolishly  disregarded  a 
simple  truth:  that  our  hopes  and  dreams  as  community 
journalists  depend  entirely  ort  becoming  a  vital  part 
_  of  their  lives." 


OAN«1T 


Ev  Landers 

Managing  Editor 
Reno  Gazette-Journal, 
A  Gannett  Newspaper 


•  • 


METRO  EMPLOYMENT 

%• 


Things  are  ttTe  v> 
Looking  im 
in 

Aihmy,  iif.K 


The  decade  of  the  ’80’s  has  seen 
Albany,  N.Y.  emerge  as  a  rapidly 
expanding  market,  a  center  of  trade 
and  finance  with  a  world  class  capital 
city'  as  its  centerpiece.  Growing  right 
alorig  with  Albany,  N.Y.,  are  New 
York’s  CAPITAL  NEWSPAPERS,  the 
newspapers  of  choice  for  over  half  of 
all  daily  newspaper  readers  and  three 
out  of  four  Sunday  newspaper  read¬ 
ers  in  the  six  county  metro  area. 


To  learn  more  about  Albany,  N.Y.  and  its  leading  media  audiences, 
contact  Bob  Provost  at  (5 1 8)  454-5678.  ^ 

It  *  349,400  in  March  1 980  to  393,600  in  March  1 987,  NYS  Dept,  of  Labor 
**  1 49,5 1 6  in  March  1 980  to  I  1 75,532  in, March  1 987,  ABC  FAS  •  FAX 

NOBODY  COVERS  NEW  YORK’S  CAPITAL  LIKE 

NEW  YORK’S  CAPITAL  NEWSPAPERS 


TIMES  UNION 

Mornings  Sunday 


KNICKERBOCKER  NEWS 

Evenings 


HEARS!  NEWSPAPERS 


I 


SUNDAY 


BaWmoreSun 
Angeles  Times 


DAILY 


^Bwsday 


'INCREASE  /  - - - 

^61,986  /  1 

^43.8/6  'r'^^oSun 

^33., 39  3- "r*' 


increase 

*S3.7U 

+41,903 

+38,727  j 
+29,797  / 


It  was  almost  a  clean  sweep. 


A 11  of  our  newspapers  are  doing  a  good  job 
of  attracting  readers  in  the  communities 
JL  they  serve.  But  three  are  performing 
especially  well. 

Among  Sunday  and  local  dailies,  our  Baltimore 
Sun,  Los  Angeles  Times  and  Newsday  lead  all 
but  one  in  terms  of  circulation  gains,  according  to 
the  latest  Audit  Bureau  of  Circulations  report. 

Only  the  St.  Louis  Post-Dispatch  kept  us  from 
a  clean  sweep. 

But  then,  sbc  out  of  seven  isn’t  bad. 

Fact  is,  we’re  delighted.  When  your  readers 
appreciate  you,  you  know  you’re  doing  something 
of  value. 

Who  we  are 

We  own  the  properties  listed  below.  In  terms 
of  sales,  we  rank  133rd  among  Fortune’s  “500!’  In 
terms  of  net  income,  we’re  43rd. 

Tunes  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Baltimore 
Sun;  The  Hartford  Courant;  The  Denver  Post; 
The  Morning  Call  (Allentown,  PA);  The  Advo¬ 
cate,  Greenwich  Time  (Connecticut);  Los  Angeles 
Times  Syndicate. 


Tunes  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf  Magazine; 
Ski  Magazine;  TTie  Sporting  News;  National 
Journal;  Broadcasting;  Sports  inc. 

llnies  Mirror  TV  Stations: 

KDFW-Ty  Dallas;  KTBC-TX  Austin;  KTVI,  St. 
Louis;  WVTM-Ty  Birmingham  (AL). 

linies  Mirror  Cable: 

More  than  40  cable  TV  systems  serve  300  com¬ 
munities  in  14  states  across  the  nation. 

Times  Mirror  Publishing: 

Matthew  Bender  &  Company,  law  books;  The 
C.V  Mosby  Company,  medic^  and  college  pub¬ 
lishers;  Year  Book  Medical  Publishers,  medical 
publications;  Harry  N.  Abrams,  art  books;  Mirror 
Systems,  computer  software;  Learning  Inter¬ 
national,  training  programs;  Jeppesen  Sanderson, 
flight  information  and  training;  Times  Mirror 
Press,  directories  and  manuals. 

Other  Times  Mirror  Operations: 

Million  Market  Newspapers/Times  Mirror 
National  Marketing;  Times  Mirror  Land  and 
Timber  Company. 


.  .  Times  Mirror 

We’re  interested  in  what  you  think. 
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JUNE 

21-23 — New  England  Newspaper  Advertising  Executives  Association,  Sum¬ 
mer  Sales  Conference,  Wychmere  H.^.gor  Club,  Harwich  Port,  Cape 
Cod,  Mass. 

21-24 — Association  of  Newspaper  Classified  Advertising  Managers,  Sales 
Conference,  Hotel  del  Coro:  lado,  San  Diego. 

21-24 — New  England  Newspaper  Leadership  Development  Conference  for 
Next  Generation  &  Present-day  Owners  of  Newspapers,  Sheraton 
Plymouth  Inn  &  Conference  Center,  Plymouth,  Mass. 

21-26— Gannett  Center  for  Media  Studies,  Leadership  Institute  for  Journal¬ 
ism  and  Mass  Communication  Education,  Gannett  Center,  Columbia 
University,  New  York  City. 

24- 26 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Fairmont  Hotel,  San  Francisco. 

25- 27— Pennsylvania  Associated  Press  Managing  Editors  Conference, 

Annual  Convention,  State  College,  Pa. 

28-7/1 — Newspaper  Personnel  Relations  Association,  Annual  Conference, 
Downtown  Marriott,  Chicago. 

28-7/2— International  Circulation  Managers  Association,  Hyatt  Regency 
Hotel.  Chicago. 

30-7/5 — National  Press  Photographers  Association,  42nd  Annual  Convention, 
Westin  Hotel,  Toronto,  Canada. 

JULY 


By  Doug  Borgstedt 


<4  MGl 

fWfDOM  OF 
INFORMATION 

THIS  OFFICE  OPEN 
2 -SO- 2:45- PM 
EVERY  OTHER  WEp$. 
ReOUESTS  MOST 
BE  FILED  IN 
TRIPLICATE.  THREE 
miCS  IN  ADVANCE 
NO  INFORMATION 
AVAILABLE  ON  <50VT 
MISTAKES 
NO  EMBARRASSING 
QUESnOHS  WILL  BE 
u  ANSWERED  u 


About  Awards 


9-11 — Virginia  Press  Association,  Annual  Meeting,  Williamsburg. 

12-15— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hotel  del  Coronado,  San  Diego. 

14-15— Wisconsin  Newspaper  Association,  Summer  Meeting,  Green  Lake. 

17-19— Alabama  Press  Association,  Summer  Convention,  Gulf  Shore. 

25-28— Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 
Island. 

AUGUST 

2-5— Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotel,  Savannah. 

9-13— Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Col, 

15-20— 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 
ence,  Buffalo,  N.Y. 

18-23— National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 
Miami. 

20-22— West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

Seminars!  Workshops!  Clinics 

JUNE 

21-23 — SNPA  Symposium  on  Journalism  Education,  Atlanta,  Ga. 

21-26— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Stanford  University,  Stanford,  Calif. 

JULY 

12-15— American  Press  Institute,  Regional  Reporters  Workshop,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

12-15 — American  Press  Institute,  Regional  Reporters  Workshop,  Harley 
Hotel.  Columbus,  Ohio. 

12-16— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 

19-20— The  Poynter  Institute  for  Media  Studies,  Management  Center;  Fel¬ 
lowship  Program  for  Journalism  Instructors. 

21-23 — ICMA  Circulation  Sales  Promotion  Seminar,  The  Peabody,  Mem¬ 
phis. 

AUGUST 

9-12— SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/ Advertiser. 

23-26— SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
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Distinguished  Mississippians.  Beth  Holland,  city  editor 
of  the  Jackson  Clarion-Ledger  was  named  Mississippi 
Journalist  of  the  Year  as  one  of  the  first  recipients  of 
Mississippi  State  University’s  awards  honoring  native 
media  professionals. 

David  L.  Langford,  Associated  Press  deputy  editor  for 
NewsFeatures,  was  named  the  first  Turner  Catledge  Fel¬ 
low  at  Mississippi  State. 

Hearst  winner.  Doug  McKnight,  a  December  graduate 
from  Louisiana  State  University,  was  awarded  first  place 
in  the  William  Randolph  Hearst  Foundation  Journalism 
Awards  Program  National  Writing  Championship  held  in 
San  Francisco.  The  championship  was  the  culmination  of 
the  1986-87  Journalism  Awards  Program. 

EWA  winners.  The  Education  Writers  Association 
announced  the  1986  winners  of  its  National  Awards  for 
Education  Reporting. 

The  newspaper  winners  in  the  under-75,000  circulation 
category  are:  Breaking  news:  David  Goll,  Pleasanton 
(Calif.)  Valley  Times  and  Joseph  Grace,  Bucks  County 
(Pa.)  Courier,  special  citation  each;  Feature:  Abe  Aami- 
dor.  Champaign  (III.)  News-Gazette-,  Series:  Judy  Keen, 
Stockton  (Calif.)  Record;  Investigative  reporting:  Ricardo 
G^nddiTS.,  Albuquerque  Tribune;  Opinion:  Barbara  Olenyk 
Morrow  and  Larry  Hayes,  Fort  Wayne  Journal-Gazette. 

In  the  over-75, ()00  circulation  category,  the  newspaper 
winners  are:  Breaking  News:  Kathie  Durbin,  Portland 
Oregonian-,  Feature:  Stephen  Frank,  Albany  Times- 
Union;  Series:  Bruce  DeSilva,  Hartford  Courant;  Investi¬ 
gative  reporting:  Mark  Zambrano  and  Jean  Latz  Griffin, 
Chicago  Tribune;  Opinion:  Daniel  Berger,  Linda  Cotton 
and  Garland  Thompson,  Baltimore  Sun. 

Gdndara  was  selected  from  among  the  first-place  win¬ 
ners  as  EWA’s  grand-prize  winner  for  his  article  “When 
Equal  is  Unequal.” 

Graham  honored.  Katharine  Graham,  chairman  of  the 
Washington  Post  Co.,  received  the  annual  Communica¬ 
tions  Award  from  the  Center  for  Communications  in  rec¬ 
ognition  of  her  “uninterrupted  courage  and  leadership  and 
excellence  in  journalism.” 
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GOSS 


Newspaper  Products 


CT50 


RTP 


WHEN  LESS  ME  ANS  MORL 


Less  waste  per  splice  and  fewer  rolls 
per  run  mean  more  salable  copies. 
Which  is  what  you  get  from  the  Goss® 
CT50  microprocessor-controlled  reel- 
tension-paster. 

And  with  the  Goss  CT50,  a  unique 
constant-tension  running-belt  system 
reduces  linting  and  assures  better 
registration.  A  diagnostic  fault  code 


-  » 


I 


display  makes  trouble-shooting  fast 
and  easy.  And  the  exclusive  AutoSlack 
feature  simplifies  webbing. 

The  CT50,  for  rolls  up  to  50",  and 
the  CT45,  for  45"  rolls,  are  available 
with  the  Goss  Colorliner™,  Flexoliner'" 
and  Headliner  Offset®  presses. 

For  more  information,  contact  Goss 
Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


I 


How  Creative  Data  Systems 
and  IBM  have  teamed  up 
to  bring  winning  business  solutions 
to  your  team 

1. \^e  recogfiiiz*^  that  one  solution  won’t  solve  every 
problem  you  may  have. 

Even  ihoufili  our  systems  are  standardized  and  developed  for  the  news- 
paper  industiy.  there  are  150  control  files  that  give  cirimlation.  ad¬ 
vertising  and  financial  executives  more  than  a  million  and  a  half  options 
for  their  specific  needs. 

2.  We  utilize  IBM  eqiiijjinent  for  its  compatibility 
and  dependal)ility. 

For  seven  years  Creative  Data  Systems  has  worked  closely  with  IBM.  Our 
experience  has  affirmed  the  IBM  reputation  for  excellence.  As  a  result  ol 
our  joint  effort,  we're  in  a  jM)sitioti  to  offer  you  the  most  comprehensive 
systems  that  address  your  business  processing  needs. 

3.  We  believe  you  should  contume  receivTiig;  quality 
support  after  installation. 

The  members  of  your  team  rec-eive  both  on-site  and  off-site  support  from 
our  team  in  the  form  of  comprehensive  training  sessions.  Two  or  more 
Creative  Data  Systems'  staff  members  are  assigned  to  your  system;  they're 
familiar  with  everv  portion  of  your  system  —  including  all  specifications 
particular  to  your  operation. 

For  more  information . .  .  and  to  learn  why  more  than  400  U.S. 
newspapers  have  already  selec-ted  Creative  Data  Systems,  call  or  write  tcKlay. 

C^cAUiVE  DAcA 

9.300  \\^  I  lOth  Street.  Suite  1.30 
Overland  Park.  KS()62I0 
Telephone:  (913)  4.3I-40IH 
An  IBM  value-added  remarketer 

Newspaper  software  professionals. 


IN  BRIEF - 


Columnist  fired  as 
editors  question 
work’s  originality 

Phil  Musick,  a  columnist  for  the 
Pittsburgh  Press,  was  fired  after  edi¬ 
tors  questioned  the  originality  of  a 
column  he  wrote  about  a  book  by 
game  show  celebrity  Vanna  White. 

Musick's  column,  headlined  “How 
to  find  fortune  in  the  footsteps  of 
Vanna  White,"  was  similar  to  one  by 
Mark  Patinkin  published  a  few  days 
earlier  in  the  Providence  (R.I.) 
Journal. 

Angus  McEachran,  editor  of  the 
Press,  said  Musick's  column  was 
questioned  because  of  the  “striking 
similarity"  in  context  and 
composition  to  Patinkin's  column. 

“While  the  words  were  different, 
the  idea  and  structure  were  exactly 
the  same.  The  ending  was  the  same," 
McEachran  said. 

McEachran  reportedly  told  Musick 
he  could  remain  at  the  newspaper  if  he 
took  a  week’s  suspension  without  pay 
and  quit  as  host  of  an  afternoon  radio 
talk  show.  Musick  said  he  could  not 
accept  the  conditions. 

Although  he  said  he  had  read 
Patinkin’s  column  before  writing  his 
own,  Musick  said  he  did  not 
intentionally  duplicate  it.  “This  may 
sound  egotistical,  but  I’m  too  good,” 
he  said.  “I  don’t  feel  1  need  to  steal 
someone  else’s  column." 


Gannett  Foundation 
minority  grants 

A  tv  producer,  a  cable  company 
sales  rep,  a  police  detective,  a  bank 
administrative  assistant  and  a  gradu¬ 
ate  school  student  have  all  decided  to 
become  newspaper  editors  and  will 
begin  their  media  careers  this  summer 
at  the  new  Southeastern  Minority 
Newspaper  Workshop  at  the  Univer¬ 
sity  of  South  Carolina  College  of  Jour¬ 
nalism,  which  recently  was  awarded  a 
$25,000  Gannett  Foundation  grant. 

The  grant  is  one  of  three  totaling 
$220,000  that  the  Foundation  recently 
awarded  to  minority  journalism  pro¬ 
grams.  The  other  recipients  were  the 
National  Black  Media  Coalition, 
which  received  $120,000  to  support 
its  education  and  placement  programs 
aimed  at  helping  black  Americans  in 
the  communications  industry,  and  the 
National  Association  of  Black  Jour¬ 
nalists,  which  received  $75,000  to 
help  with  its  efforts. 
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King  Features  Congratulates 


Our  National 
Cartoonists  Society 
Reuben  Award 
Winners 


D 


Best  Humor  Strip 

|IK  BROWN 

for 

Hagar  the  Horrible 


E 


Best  Editorial  Cartoonist 

JIM  BORGMAJ^ 


Best  Story  Strip 

OHN  PRENTIC 

for 

Rip  Kirby 


E 
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GROWINGP 
NEEDS  PRODUaKMEQU 


The  SLS-1000  with  modular 
growth  from  two  to  over  twenty 
hoppers  is  the  most  powerful 
inserter  in  newspaper  production 
today.  This  SLS-1000  was 
expanded  on  site  to  fifteen 
hoppers  for  the  New  York  Daily 
News  inserting  operation. 


The  SLS-1000  provides  the 
Daily  News  with  a  single  pass 
operation  for  their  growing 
Sunday  inserting,  resulting  in 
both  labor  savings  and 
increased  production. 

So  as  your  insert  market 
grows— grow  with  the  SLS-1 000 
family.  We  meet  your 
production  needs! 


milEIITTHW  CAN  GROW. 


THE  SLS-nOO  INSEmER  UUMILY  - 


For  more  information  on  increasing  your  inserting  capacity  call... 

Graphic 

Management  The  Inserter 

Associates,  Inc.  Company 

Manufacturing  and  Engineering  Headquarters  and  Sales 
934  Marcon  Blvd.  11  Main  Street 

Allentown,  PA  18103  Southborough,  MA  01772 

215-264-2460  617-481-8562 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Constitution  untarnished 

The  celebration  of  the  200th  birthday  of  the  Constitution  of  the 
United  States  was  disrupted  briefly  early  in  May  by  criticism  (from 
Associate  Justice  Thurgood  Marshall  of  the  Supreme  Court)  of  the 
document  and  its  authors  because  they  did  not  take  a  stand  on  the 
slavery  issue,  etc. 

The  dispute  was  short-lived  and  we  believe  the  Constitution,  and 
the  authors,  came  through  unscathed. 

The  nation  is  celebrating  a  document  that  has  survived  for  200 
years  because  its  authors  realized  it  was  imperfect  and  provided  the 
means  to  change  it  as  it  might  be  found  necessary.  Ten  amendments 
were  adopted  almost  immediatelv  and  16  additional  changes  have 
been  approved  by  the  states  since  then.  It  is  a  tribute  to  the  authors 
of  the  Constitution  that  in  spite  of  the  economic  and  social  changes 
that  have  taken  place  in  the  last  200  years  the  people  of  the  United 
States  have  found  it  necessary  to  change  it  less  than  once  every  ten 
years,  excluding  the  Bill  of  Rights. 

It  is  remarkable  —  and  the  world  recognizes  it  even  if  the  Amer¬ 
ican  people  don’t  —  that  learned  men  in  the  18th  century  could 
create  a  document  that  has  stood  the  test  of  time  and  survived  into 
the  20th  century  with  promise  of  survival  for  many  centuries  to  come. 

SPJfSDX  to  drop  “censure” 

If  the  wisdom  of  the  national  board  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  prevails,  the  Society  will  delete  the 
“actively  censure”  clause  from  its  Code  of  Ethics  and  sidetrack  the 
efforts  of  some  members  to  criticize  and  penalize  members  who  may 
be  found  to  have  violated  the  code. 

The  issue  of  enforcing  the  code  with  its  censure  clause  split  the  last 
national  SPJ,SDX  convention  {E&P,  Nov.  22,  page  9)  which  finally 
ordered  the  board  to  recommend  procedures  for  chapters  to  use  in 
addressing  complaints  arising  from  alleged  violations  of  the  code. 
Under  the  procedure  of  the  Society,  the  board’s  recommendation 
must  be  presented  to  the  next  national  convention  (Chicago  in 
November)  and  voted  on  by  delegates  from  more  than  142  profession¬ 
al  and  more  than  180  campus  chapters.  That  recommendation  should 
be  endorsed. 

Aside  from  the  fact  there  are  compelling  legal  reasons  why  the 
Society  should  not  get  into  the  business  of  enforcement,  a  journalistic 
group  such  as  this  should  be  dedicated  to  promoting  its  high  ethical 
standards  through  education,  as  the  board  recommends. 

Read  ail  about  it 

The  television  industry  has  put  gi’eat  store  in  its  surveys  claiming 
to  show  that  most  Americans  get  their  news  primarily  from  tv. 
Newspapers  now  have  an  unusual  ally  in  debunking  that  claim.  TV 
Guide  says  the  claim  is  a  myth.  It  cites  a  survey  finding  that  on  a 
typical  day  67%  of  the  people  read  a  newspaper,  while  only  52%  saw  a 
tv  news  broadcast  (E&P,  June  6,  page  30).  TV  Guide  says  more,  but 
that’s  enough. 
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Letters  to  the  Editor 


Editors  must  pressure  universities  to  reward  skilled  professors 


Like  almost  everyone  else,  jour¬ 
nalism  professors  go  where  the 
rewards  are.  Prof.  James  W.  Johnson 
is  correct  in  pointing  out  (“Shop  Talk 
at  Thirty,”  May  2)  that  there  are  sum¬ 
mer  internships  available  for  journal¬ 
ism  professors,  some  of  them  very 
good.  1  had  an  excellent  experience 
three  years  ago  at  the  Philculelphia 
Inquirer. 

But  few  universities  reward  sum¬ 
mer  internships  for  journalism  profes¬ 
sors  when  it  comes  to  promotion  and 
tenure.  One  short,  statistically-mas¬ 
saged  article  about  some  obscure 
matter  in  a  peer-reviewed  journal  can 
count  far  more  than  a  summer  honing 
professional  skills  at  a  world-class 
daily  newspaper.  Prof.  Johnson's 


University  of  Arizona  is  one  of  the 
few  that  gives  credit  for  keeping  up 
professoinal  expertise. 

Most  universities  these  days  want 
to  think  of  themselves  as  research 
institutions.  There  is  money  and  pres¬ 
tige  in  that.  However,  business  and 
engineering  faculties,  among  others, 
do  get  recognition  for  hands-on 
activities.  Perhaps  that's  because 
those  fields  attract  more  money  to  the 
institutions. 

The  newsroom  experience  of  many 
journalism  professors  predates  the 
computer  age.  They  are  no  longer 
able  to  teach  courses  such  as  editing, 
although  some  still  do,  arguing  that 
the  fundamentals  do  not  require  com¬ 
puter  terminals.  Others  never  had  the 


experience,  being  hired  for  the  Ph.D., 
and  are  little  encouraged  to  get  it.  The 
lead  editing  teacher  at  one  university 
several  semsters  was  a  research 
methods  specialist  with  two  years  of 
reporting  experience  on  a  small  daily. 

The  opportunities  are  there,  as 
Prof.  Johnson  notes,  but  the  rewards 
are  not.  As  a  result,  the  serious  stu¬ 
dents  and  the  profession  suffer.  Edi¬ 
tors  need  to  pressure  faculties  to 
require  and  reward  first-rate,  up-to- 
date  professional  skills. 

ROBKRT  J.  B.41LYN 

(Bailyn  is  night  city  editor  of  the  Bir¬ 
mingham  [Ala.]  News  and  a  former 
faculty  member  at  two  universities.) 


Wants  dailies  to  do  more  circulation  promotion 


The  two-page  spread  in  E&P  (April 
18,  pp.  10-11)  shows  that  newspaper 
top  management  has  begun  to  pay 
attention  to  circulation,  so  far  the 
most  neglected  of  all  departments  of  a 
newspaper. 

The  very  publisher  who  gladly 
employs  any  promoter  of  an  advertis¬ 
ing  special  page,  or  special  section, 
won't  even  listen  to  a  presentation 
from  a  circulation  promotion  man, 
and  discards  unread  a  flyer  from  a 
circulation  promotion  agency. 

The  most  outstanding  successful 

Clarification 

in  your  issue  of  April  25.  you  have  a 
small  story  about  the  offset  presses 
we  have  ordered.  This.  I'm  sure,  is  a 
follow-up  to  a  release  we  sent  you 
when  the  decision  was  made  to  pur¬ 
chase  offset  presses. 

My  concern  with  your  story  is  that 
you  mention  our  newspapers  as  the 
Indianapolis  Star-News  ...” 

There  is  no  such  beast.  The  India¬ 
napolis  Star  is  a  morning  and  Sunday 
publication,  and  the  Indianapolis 
News  is  a  weekday  afternoon  publica¬ 
tion.  Identifying  the  papers  as  you 
have  implies  that  the  two  publications 
are  in  effect  one. 

If  your  style  does  not  permit  you  to 
give  the  full  name  of  each  paper,  1 
believe  the  alternative  would  be  to 
write  the  Indianapolis  Star  and 
News." 

James  E.  Paleoski 

(Pauloski  is  public  relations  director 
for  the  Indianapolis  Star  and  India¬ 
napolis  News.) 


promotion  of  a  new  daily  with  which  I 
came  in  contact  before  my  retirement 
after  60  years  in  newsrooms,  display 
advertising,  circulation,  and  operat¬ 
ing  my  own  weekly.  I  found  in  my  first 
job  as  a  cub  reporter.  With  an  intitial 
capital  of  $50  the  owner  had  built  a 
daily  to  8,000  subscribers  (round  fig¬ 
ures)  when  1  went  to  work  there,  and 
it  goes  without  saying  he  had  an 
advertising  promotion  at  least  once  a 
month  but  every  issue  had  a  full  page 
of  comics,  and  once  a  year  had  a 
circulation  campaign  with  a  new 


automobile  as  Grand  Prize  for  the  top 
solicitor.  He  knew  how  to  select 
skilled  and  ethical  contest  managers 
without  once  being  “taken  for  a  ride" 
by  the  type  of  misfit  who  has  given 
that  type  of  promotion  such  a  bad 
reputation. 

If  I  learned  anything  in  10  years  in 
circulation  promotions,  it  is  that 
“there's  nothing  like  greasing  door¬ 
bells"  to  sell  subscriptions,  new  or 
renewals. 

Thorne  Lane 
Hogansville,  Ga. 


Would  you  trust  the  auto  columns  of  a  man 
whose  first  car  was  a  one-ton  coal  truck? 

. . .  Millions  do. 


Other  pertinent  facts  about  Bob  Sikorsky,  \ 

author  of  two  weekly  car  columns,  DRIVE  ' 

IT  FOREVER  and  RIDIN’  IN  STYLE: 

NO.  I  OCCUPATIONAL  HAZARD:  Forget¬ 
ting  which  car  he’s  test-driving,  in  parking  lots  all 
over  Tucson — at  the  theater,  the  supermarket,  the 
baseball  stadium. 

MOST  PAINFUL  TEENAGE  MEMORY:  The 
night  he  tried  to  go  “parking”  in  his  grandmother’s 
’36  Dodge  and  the  brakes  failed. 

Editors:  For  a  FREE  reprint  of  Bob’s  article  “Highway 
Robbery:  The  Scandal  of  Auto  Repair  in  America,” 
published  in  the  May  issue  of  Reader's  Digest,  and  a 
FREE  copy  of  his  book.  Drive  It  Foraer,  call  Dan  Barber 
at  800-972-3550  or  (212)  645-3000. 


EDITOR  &  PUBLISHER  for  June  13,  1987 


I 


Union-News 

Here’s  Where  One  Head 
Is  Better  Than  Twe. 

Wkt  iliiium  “^Daily  Xews 


It's  in  Springfield,  Massachusetts,  and  it  hap¬ 
pened  on  June  1 . 

That’s  when  the  two  Springfield  dailies— -The 
Morning  Union  and  the  evening  Daily  News— 
became  one  all-day  newspaper.  And  the  name 
on  its  masthead  is— what  else?— the 
Union-News. 

No  one  was  laid  off,  full-time  or  part-time.  The 
entire  staff  of  the  two  newspapers— news,  busi¬ 
ness,  advertising,  circulation,  production— was 
combined  to  produce  an  even  better  news¬ 
paper.  Better  for  its  readers.  Better  for  its  adver¬ 
tisers.  Better  for  Western  Massachusetts. 


Better  because  it  can  now  provide  deeper, 
wider  news  coverage— local,  state,  national, 
and  international. 

Better  because  it  can  now  expand  and 
enhance  its  editorial  and  feature  sections, 
including  a  twice-as-big  comic  section. 

It’s  a  better  newspaper  because  its  entire  staff 
wants  it  to  be  not  just  better ...  but  as  good  as 
the  best  in  New  England. 

And  it’s  already  off  to  a  good  head  start. 


Union-News 


Represented  nationally  by  Newhouse  Newspapers 


June  13,  1987 
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Peace  pact 

McClatchy  and  Laxalt  settle  their  lawsuits  with  each  side  claiming  victory; 
under  the  agreement,  neither  party  will  have  to  pay  damages  to  the  other 


By  M.L. Stein 

McClatchy  Newspapers  and 
former  Nevada  Senator  Paul  Laxalt 
announced  a  settlement  of  Laxalt’s 
S250-million  libel  suit  against  the 
company,  with  each  side  claiming  vic¬ 
tory. 

A  joint  statement  of  the  agreement 
was  issued  by  McClatchy  president 
C.K.  McClatchy  and  Laxalt  on  June 
4,  less  than  three  weeks  before  the 
case  was  scheduled  for  trial  in  Reno. 

Laxalt  sued  McClatchy,  owner  of 
the  Bee  newspapers  in  Sacramento, 
Modesto  and  Fresno,  Calif.,  and 
other  newspapers,  over  a  1983 
Sacramento  Bee  story  alleging  the 
Internal  Revenue  Service  had 
evidence  of  illegal  skimming  of  profits 
in  a  Carson  City,  Nev.,  casino  owned 
by  Laxalt  and  his  family  in  the  early 
1970s. 

Under  the  agreement,  no  damages 
would  be  paid  to  either  party.  Laxalt 
agreed  to  dismiss  his  libel  suit  against 
McClatchy,  while  the  newspaper 
company  agreed  to  drop  its  S6-million 
countersuit  against  Laxalt  which 
charged  that  the  former  U.S.  senator 
had  brought  suit  in  order  to  prevent 
other  newspapers  from  reporting  on 
what  had  appeared  in  the  Bee  dailies. 

Laxalt  said  full  details  of  the  final 
settlement  will  be  made  public  at  a 
later  date. 

The  suit’s  settlement  also  removed 
a  potentially  disturbing  element  to 
Laxalt’s  bid  for  the  Republican 
presidential  nomination. 

At  a  Washington  press  conference 
the  former  senator  and  general 
chairman  of  the  Republican  Party  said 
that,  now  that  his  legal  fight  had 
ended,  he  planned  to  campaign  in 
New  Hampshire  and  Iowa  in  the  next 
few  weeks. 

The  carefully  worded  joint 
statement  said:  “The  Bee 
consistently  has  pointed  out  that  its 


C.K.  McClatchy 
feels  vindicated. 


articles  reported  upon  the  beliefs  of 
former  federal  tax  agents  that  there 
had  been  a  skim  at  the  Ormsby  House 
Hotel  Casino,  once  owned  by  Senator 
Laxalt  and  others.  They  did  not  say 
that  Senator  Laxalt  granted  anyone 
the  right  to  skim  at  the  Casino  in 
exchange  for  financing.  Further,  the 
Bee  articles  reported  that  one  of  the 
IRS  agents  believed  that  the  IRS  did 
not  pursue  an  investigation  because 
of  qualms  about  taking  on  powerful 
political  figures.  They  did  not  assert 
that  Senator  Laxalt  acted  to  hinder 
any  government  investigation.” 

The  statement  went  on  to  say  that 
discovery  proceedings  in  the  libel 
action  had  not  disclosed  skimming  at 
the  Ormsby  House,  or  that  Laxalt  or 
others  granted  anyone  the  right  to 
skim  there  in  exchange  for  illegal 
financing.  It  stated  also  that  Laxalt 
had  not  acted  to  block  any 
government  investigation  of  the 


alleged  skimming. 

“Senator  Laxalt  repeats  his  long¬ 
standing  position  that  he  recognizes 
the  right  and  obligation  of  the  Bee  in 
particular  and  the  press  in  general  to 
report  on  matters  of  public  interest 
concerning  the  activities  of  public 
officials  and  public  figures  such  as 
Laxalt,"  the  statement  declared. 

Both  sides  also  agreed  to  a  proce¬ 
dure  by  which  a  panel  of  three  retired 
judges  will  determine  whether  Laxalt 
will  be  reimbursed  for  attorneys’  fees. 
One  judge  will  be  selected  by 
McClatchy.  one  by  Laxalt  and  the 
third  by  the  other  two  judges. 

Although  the  agreement  doesn’t 
call  for  any  personal  payment  from 
McClatchy,  Laxalt’s  attorney  James 
Beasley  said  that  if  lawyers’  fees  are 
granted,  they  can  run  into  the 
millions. 

The  plaintiff  also  expressed  the 
hope  the  panel  will  award  him 
sufficient  legal  costs  to  pay  back 
those  who  kicked  in  $5(X),(X)<)  to  his 
defense  fund,  including  former  Sen¬ 
ate  colleagues  of  both  parties. 

Laxalt  claimed  victory,  declaring, 
“We’ve  received  everything  we 
wanted.” 

His  attorney  Beasley  termed  the 
settlement  a  total  vindication  of  his 
client. 

Laxalt  correctly  predicted  a  denial 
by  McClatchy  that  the  settlement 
represented  a  retraction. 

“But  you  know  what  Barry 
Goldwater  says:  ‘If  it  looks  like  a 
duck,  walks  like  a  duck  and  sounds 
like  a  duck,  it’s  got  to  be  a  duck,”’ 
Laxalt  quipped. 

McClatchy  Newspapers  “spent 
millions  of  dollars  to  investigate  this 
case,”  Laxalt  said.  “They  came  up 
with  zip.  If  they  had  come  with 
anything,  believe  me,  we  would  have 
gone  to  trial.” 

C.K.  McClatchy  issued  a  separate, 
(Continued  on  pufie  52} 
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A  conflicting  portrait  in  Detroit 

internal  memos,  released  in  the  JOA  proceedings,  portray  the  Free  Press 
as  alternating  between  bleak  and  upbeat  outlooks  of  its  future 


By  Mark  Fitzgerald 

A  flurry  of  recently  released 
internal  Detroit  Free  Press  memos 
reveal  a  newspaper  that  was 
alternately  optimistic  and  pessimistic 
in  the  months  before  and  after  its 
application  for  a  joint  operating 
agreement  with  the  rival  Detroit 
News. 

A  few  months  before  Gannett  Co. 
completed  its  purchase  of  the  Detroit 
News,  for  instance,  an  unsigned 
memo  on  the  stationery  of  Knight- 
Ridder  Inc.  boasted  that  “the  Free 
Press  keeps  improving  its 
comparative  position"  against  the 
News. 

Yet  other  memos  document  deep 
cost-cutting  and  a  fear  that  if  the 
Sunday  Free  Press  were  raised  from 
its  present  750  to  $1  it  would  reduce 
financial  losses  —  but  also  drop 
circulation  below  70(),0()().  (In  the 
latest  Audit  Bureau  of  Circulations 
FAS-FAX  figures  the  Sunday  Free 
Press  claimed  circulation  of  724,342; 
the  Sunday  News  claimed  839,319.) 

The  documents  —  amounting  to 
some  30,000  pages  —  were  released 
to  opponents  of  the  proposed  JOA, 
and  to  the  U.S.  Justice  Department's 
antitrust  division.  Formal  hearings  on 
the  JOA  begin  Aug.  3. 

Of  the  numerous  documents 
released,  opponents  have  focused 
attention  on  the  optimistic 
assessment  in  the  Jan.  20,  1986  memo 
that  spoke  of  the  improved 
comparative  position. 

“Whether  we  go  all  the  way  back  to 
the  early  days  of  a  two-paper  Detroit 
market  or  concentrate  on  the  last  few 
years,  the  evidence  is  clear:  the  Free 
Press  keeps  improving  its 
comparative  position  and  especially 
among  readers  who  are  better 
educated  and  better  off  financially. 
There  have  been  blips  along  the  way, 
but  the  overall  trend  is  strongly  favor¬ 
able  to  the  Free  Press,"  the  memo 
claimed. 

Five  months  later,  the  Free  Press 
filed  as  a  “failing  newspaper"  in  its 
JOA  application. 

One  opponent  of  the  JOA,  Newspa¬ 
per  Guild  Local  22  president  Louis 
MIeczko,  said  the  Knight-Ridder 
memo  “says  exactly  what  the  Guild 
and  other  unions  have  been  saying  in 


P.  Anthony  Ridder 

Received  memo  complaining  about 
Gannett. 


recent  years  —  and  that's  that  the 
Free  Press  is  not  a  failing  newspa¬ 
per." 

However,  Free  Press  general  man¬ 
ager  Robert  Hall  said  the  memo  was 
“taken  out  of  context  and  blown  out 
of  proportion. 

“Certainly  things  were  going  well 
on  a  short-term  basis,"  he  added, 
“but  you  always  in  business  continue 
to  look  on  the  bright  side.  It  was  a 
snap-shot  of  the  time  —  not  one  that 
said  everything  is  rosy." 


At  the  time  the  optimistic  memo 
was  written,  Gannett  had  announced 
its  intention  to  buy  Evening  News 
Association,  the  News'  previous 
owner,  but  had  not  completed  the 
transaction.  Previously  released 
documents  indicate  Knight-Ridder 
and  Gannett  discussed  a  Detroit  JOA 
starting  in  the  late  summer  of  1985, 
talks  that  became  serious  in  early 
1986. 

Other  internal  memos  indicate  the 


Free  Press  has  taken  intensive  cost¬ 
cutting  efforts.  An  October  1986 
memo,  for  example,  planned  $1.3 
million  in  savings  through  cuts  in 
radio  ads,  promotion,  executive 
bonuses,  newsroom  expenses,  car 
allowance  and  news  space. 

Hall  said  those  savings  have  been 
accomplished. 

Another  memo  in  September  1986 
proposed  increasing  the  price  of  the 
Sunday  paper  from  750  to  $1  — a 
hike  that  it  said  would  have  increased 
operating  profits  by  $1.1  million  and 
reduced  1986  losses  to  $16  million. 

However,  the  same  memo 
projected  that  Sunday  circulation 
would  slip  below  700,000. 

“At  this  time,  there  are  no 
discussions  to  raise  the  Sunday  price 
because  of  the  competitive 
situation,"  Hall  told  E&P. 

Several  memos  dated  at  various 
times  after  the  JOA  announcement 
reported  on  low  morale  at  the  Free 
Press. 

For  example,  a  letter  from 
executive  editor  Kent  Bernhard  to  P. 
Anthony  Ridder,  president  of  Knight- 
Ridder's  newspaper  division, 
complained  that  the  News  had  been 
raiding  the  Free  Press  newsroom  by 
paying  big  salaries  and  projecting  an 
image  as  “the  winner"  of  the  long  and 
fierce  Detroit  News  war. 

“While  they  [Gannett]  are  trying  to 
recruit  across  the  board,  there  seems 
to  be  an  emphasis  on  line  editors  with 


average  salaries  being  offered  roughly 
$4,000  to  $5,000  higher  than  the 
average  pay  for  our  assistant  city  edi¬ 
tors,"  Bernhard  wrote.  “[Detroit] 
News  editors  are  pitching  heavily 
Gannett's  commitment  to  the  paper 
and  its  position  as  a  ‘winner.'  One  of 
our  defectors  said,  ‘the  News  used  to 
be  a  place  to  leave;  now  it  seems  to  be 
a  place  to  go.'  " 

Hall  said  morale  now  is  as  good  as 
(Continued  on  pane  46) 


Of  the  numerous  documents  released,  opponents 
have  focused  attention  on  the  optimistic  assessment 
in  the  Jan.  20,  1986  memo  that  spoke  of  the  improved 
comparative  position. 
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Going  all  electronic 

Equipment  on  display  at  the  technical  show  in  Las  Vegas  portrays  a  future 
with  every  phase  of  newspaper  production  dominated  by  computers 


By  George  Garneau 

The  age  of  electronic  newspaper 
production  has  lurched  toward  its 
seemingly  inevitable  all-electronic 
conclusion. 

At  the  American  Newspaper 
Publishers  Association  technical 
show  in  Las  Vegas,  Nev.,  June  6-10, 
less  paper,  less  film  and  less  manual 
work  were  shown  as  the  latest  news¬ 
paper  production  techniques  were 
unveiled. 

As  usual,  developments  were  more 
evolutionary  than  revolutionary.  But 
the  pace  of  technical  change  in  the 
generally  conservative  newspaper 
industry  seemed  to  reflect  the 
accelerating  pace  of  technology 
elsewhere. 

Despite  the  lure  of  the  casinos, 
nearly  1 1 ,000  people  had  registered 
for  the  ANPA’s  Technical  Exposition 
and  Conference  as  of  its  second  day, 
Sunday.  That  was  some  2,000  more 
than  last  year,  AN  PA  said. 

Exhibits  of  some  270  companies 
spread  over  more  than  300,(K)0  square 
feet  of  the  Las  Vegas  Convention 
Center  had  a  common  theme:  More 
than  ever,  computers  and  electronics 
dominated  the  newspaper  production 
environment. 

Wire  photos,  display  ads,  color 
separations,  information  storage, 
page  makeup  and  the  control  of  giant 
presses  have  moved  firmly  into  the 
digital  world,  where  most  human 
activity  takes  place  on  a  video  display 
terminal  and  work  is  carried  out 
silently  inside  computers. 

Pagination,  that  elusive  and  much 
sought-after  state  that  has  been 
arriving  for  years  but  still  is  not  all 
here,  did  move  closer  to  reality.  The 
separate  systems  that  have  been 
developing  for  years  in  various  areas 
edged  closer  to  becoming  integrated 
for  the  final  stage  of  pagination. 

Several  of  the  biggest  system  ven¬ 
dors  said  they  were  working  to  tie 
together  hardware  and  software 
systems  and  that  within  a  year  or  two 
they  would  be  able  to  offer  full-blown 
pagination  using  their  own  and  other 
companies’  sub-systems. 

“By  April  of  next  year,  publishers 


will  be  able  to  buy  total  prepress 
systems,”  said  Mike  Akillian,  mar¬ 
keting  boss  at  Atex  Inc.,  one  of  the 
biggest  system  vendors.  His  words 
were  echoed,  with  varying  time 
frames,  by  executives  at  other 
companies. 

“We  will  have  all  the  pieces 
together  next  year,”  said  George 
White,  senior  vice  president  of 
Camex  Inc. 


By  development,  acquisition  or 
marketing  agreements,  companies 
have  gained  access  to  various 
components  and  are  trying  to  tie  them 
together  to  achieve  unified  and  fully 
automated  systems  allowing 
complete  electronic  assembly  of 
newspapers. 

Pagination  developments  promise 
to  make  newspaper  composition 
faster,  more  flexible  and  cheaper. 
Electronic  makeup  promises  to  elimi¬ 
nate  typesetting  on  photo-sensitive 
paper,  pasteup  of  page  mechanicals, 
and  film  for  turning  pages  into  plates. 


See  related  stories  on  pages  44  &  46 


Electronic  cameras  introduced  or 
announced  by  several  companies  are 
predicted  to  put  an  end  within  the 
next  few  years  to  silver-based  photog¬ 
raphy.  Optical  disk  technology  was 
shown  for  storing  hundreds  of 
pictures  on  12-inch  laser  disks. 

There  were  significant 
developments  in  how  news  pictures 
are  captured  and  processed  as 
organizations  rushed  to  automate  pic¬ 
ture  processing,  one  of  the  sticking 
points  in  pagination.  Wire  services 
and  vendors  announced  significant 
developments  in  electronic  picture 
handling,  migrating  the  picture  han¬ 
dling  technology  used  for  years  by 


news  agencies  into  newspapers. 

The  Associated  Press  introduced 
its  minicomputer-based  electronic 
darkroom  with  available  color 
monitor  for  previewing  color 
pictures.  Reuters  showed  its  new  per¬ 
sonal  computer-based  black-and- 
white  electronic  darkroom.  United 
Press  International  showed 
improvements  to  its  Pyxys  digital  pic¬ 
ture  transmission  and  processing 


system.  It  included  a  new  scanner  for 
digitizing  color  pictures  and  a  new 
printer.  The  British  company 
Intertec,  recently  acquired  by 
Monotype,  showed  its  electronic 
darkroom,  used  widely  by  the  news 
service,  with  color  monitor.  Crosfield 
Data  Systems  showed  improved 
models  of  its  PC-  and  microcomputer- 
based  electronic  darkrooms,  and 
there  were  others. 

Digital  transmission  of  photos, 
announced  by  almost  all  the  major 
wire  services,  precludes  the  wasteful 
printing  of  hundreds  of  wire  photos 
that  are  never  used. 

Prices  for  electronic  darkrooms 
varied  widely,  depending  on  the  size 
of  systems,  from  $10,000  to  $200,000. 

There  was  also  a  rush  into 
electronic  photography,  led  by  Sony 
and  Canon,  which  showed  full 
systems,  with  still  video  cameras, 
players,  transceivers  and  printers. 
Nikon  showed  a  prototype  of  its  still 
video  camera  incorporating  its  stan¬ 
dard  camera  lenses.  And  the  photog¬ 
raphy  giant  Eastman  Kodak  has 
announced  it  will  have  a  still  video 
camera.  Generally,  the  electronic  still 
cameras  use  charge-coupled-device 
technology  and  two-inch  analog 
floppy  diskettes  to  store  about  25 
pictures.  With  some  variation,  their 
(Continued  on  page  48} 


“The  entire  business  is  going  to  be  eiectronic 
photography  and  picture  handiing,  large  newspapers 
and  snoall,”  said  the  ANPA’s  Bill  Rinehart 


EDITOR  &  PUBLISHER  for  June  13,  1987  13 


I 


Battling  with  the  press 

Arizona  editors  charge  Gov.  Mecham  with  seeking  to  manage  the  news 
after  he  takes  oniy  a  handfui  of  reporters  aiong  on  his  Centrai  America  trip 


By  M.L.  Stein 

Arizona  Gov.  Evan  Mecham,  who 
has  been  feuding  with  the  press  since 
his  election,  created  a  new  flap 
recently  by  reportedly  handpicking 
reporters  who  accompanied  him  on  a 
whirlwind  trip  to  Central  America. 
His  action  raised  immediate  charges 
of  attempted  news  management. 

Among  those  left  off  his  plane  were 
representatives  of  the  state’s  two 
largest  newspapers,  the  Arizona 
Republic  and  Phoenix  Gazette.  The 
Republic  covered  the  trip  anyway 
with  its  Central  America  correspon¬ 
dent,  Geoffrey  Biddulph. 

Mecham’s  media  choices  in 
connection  with  his  trip  on  an  Arizona 
Air  National  Guard  plane  May  22 
drew  the  ire  of  Jon  Fishman, 
president  of  the  Arizona  Newspapers 
Association,  who  said  the  issue  will 
be  discussed  at  an  ANA  board 
meeting  in  late  June. 

Fishman,  publisher  of  the  weekly 
Green  Valley  New.s  and  San,  stated 
Mecham's  method  of  obtaining  cov¬ 
erage  set  a  “dangerous  precedent.” 

“It  reeks  of  ‘who  is  the  fairest  of 
them  all?'”  he  continued.  “It  comes 
awfully  close  to  managing  the  news.” 

On  the  plane  with  Mecham  were 
reporters  for  the  Arizona  Star  in 
Tucson  and  the  Me.sa  Tribune.  Two  of 
the  other  reporters  represented 
Phoenix  radio  stations  and  the  third  a 
Phoenix  tv  channel. 

Star  executive  editor  Steve 
Auslander  said  Mecham  originally 
announced  he  would  take  only  two 
radio  reporters. 

“We  told  him  we  would  be  in  Nica¬ 
ragua  and  would  dog  him  if  we  were 
not  invited,”  Auslander  recalled.  “I 
guess  he  took  our  threat  seriously.  He 
should  have  and  we  would  have.” 

The  editor,  who  said  the  paper  paid 
its  staffer's  share  of  the  expenses, 
rated  the  trip  “not  all  that  hot”  from  a 
news  standpoint.  “He  was  not  the 
loose-lipped  governor  we've  gotten  to 
know  and  love,”  Auslander  quipped. 
The  Republic's  Biddulph  wrote  that 
the  governor  met  a  number  of  Ameri¬ 
can  and  Latin  American  diplomats 
but,  overall,  the  trip  “lacked 
balance.” 

“Virtually  all  the  information  the 
governor  received  was  sanctioned  by 


the  U.S.  State  Department,”  the 
reporter  added. 

Mecham  ostensibly  traveled  to  the 
region  in  connection  with  his  decision 
to  send  40  National  Guardsmen  to 
Honduras. 

Republic  city  editor  Richard 
Robertson  charged  the  governor  with 
attempted  news  management  in 
choosing  his  own  media  entourage. 

Robertson  disclo.sed  that  one  of  his 
reporters  was  approached  by 
Mecham's  press  secretary,  Ron 
Bellus,  with  an  invitation  to  accom¬ 
pany  the  governor. 


“But  he  [the  reporter]  was  told  the 
offer  was  non-transferable  and  it  was 
rejected,”  Robertson  stated. 
“There's  no  doubt  Mecham  was 
trying  to  select  who  would  go  along.” 
The  city  editor  said  he  and  several 
other  media  representatives  met  with 
Bellus  to  urge  that  on  future  Junkets 
they  be  allowed  to  pick  their  own 
representatives  or  establish  their  own 
pool. 

The  press  aide  said  the  request 
would  be  considered,  according  to 
Robertson. 

Bellus  did  not  return  E&P's  phone 
calls. 

Mecham’s  long-running  battle  with 
the  press  took  another  turn  June  4, 
when  he  angrily  canceled  his 
subscription  to  the  Republic  over 
what  he  termed  a  slur  on  his  wife 
Florence’s  taste. 

Gossip  columnist  Gail  Tabor 
described  Mrs.  Mecham's  apparel  on 
the  Latin  American  junket  as  “deadly 
duds.” 

At  an  official  function,  Tabor 
wrote,  the  state's  first  lady  wore  a 
“cheap  white  shirt,  garish  green 
skirt”  and  had  a  “gaping  hole”  in  her 
hose. 

The  columnist  advised  Mrs. 
Mecham  to  seek  help  in  learning  how 
to  dress.  The  governor,  who 


described  his  wife  as  an  “excellent 
seamstress,  remarked,  in  dropping 
his  Republic  subscription,  “It's  the 
only  paper  I  hate  and  the  only  one  I 
subscribed  to.”  Later,  a  Phoenix 
radio  station  broadcast  a  plea  for 
donations  of  pantyhose  to  Mrs. 
Mecham  and  received  30  pairs. 

Mecham,  a  Republican,  who  ran  a 
successful  auto  dealership  before 
being  elected  governor,  is  a  deep- 
dyed  conservative  whose  views  have 
disturbed  many  Arizonans,  as  well  as 
putting  him  in  conflict  with  the  press. 

Shortly  after  taking  office  last  year. 


he  rescinded  the  state’s  Martin 
Luther  King  holiday,  a  move  that 
reportedly  upset  many  liberals  and 
tour  officials.  One  report  said  that  20 
national  conventions  have  been 
canceled  in  Phoenix  alone  since  that 
action.  Mecham  also  has  described 
blacks  as  “pickaninnies,”  declared 
that  homosexuals  have  no  place  in 
government  and  that  working  women 
cause  divorce. 

Mecham  and  Bellus  believe  the 
governor  is  the  victim,  not  the 
aggressor,  in  his  bouts  with  the 
media. 

But  Arizona  editors  are  leaning 
backward  to  avoid  any  hint  of  bias 
toward  the  governor  in  their  news 
columns.  Three  papers,  Fishman’s 
Green  Valley  News,  the  Scottsdale 
Progress  and  the  Yuma  Sun,  are  even 
running  a  column  written  by 
Mecham. 

Commented  Fishman:  “He 
[Mecham]  was  trying  to  make  himself 
a  media  martyr.  I  said,  ‘Okay,  fine, 
you  can  write  a  column  generating 
your  own  views,’  but  he  is  still  saying 
the  press  is  picking  on  him.” 

In  one  “Plain  Talk”  column, 
the  governor  remarked  that  “jour¬ 
nalists  have  tried  to  portray  me 
as  stubborn,  petulant  and  totally 
(Continued  on  page  30) 


Some  are  concerned,  however,  that  in  its  zeai  to  be 
fair  to  the  governor,  the  press  might  back  off  in  doing 
probing  stories  about  him. 
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UNESCO/IOJ  Conference  postponed 

Prague-based  international  Organization  of  Journalists  puts  off  meeting 
in  Finland  this  month  after  opposition  by  lAPA,  FIEJ  and  WPFC 


By  Robert  U.  Brown 

The  International  Federation  of  Newspaper  Publishers 
at  its  40th  world  congress  in  Helsinki.  Finland,  May  24-27, 
expressed  its  unequivocal  opposition  to  a  UNESCO  con¬ 
ference  being  organized  on  contract  to  the  Prague-based 
International  Organization  of  Journalists  in  Tampere, 
Finland,  June  26-28,  and  declared  it  would  not  be  repre¬ 
sented. 

FIEJ  thus  joined  the  Inter  American  Press  Association 
(E&P,  May  30,  page  II)  and  the  World  Press  Freedom 
Committee  expressing  their  concern  that  the  “planned 
seminar  on  the  Mass  Media  Declaration  of  UNESCO  will 
reopen  unproductive  consideration  of  controversial  issues 
on  which  there  has  been  and  can  be  no  agreement"  and 
declaring  their  determination  not  to  participate. 

It  was  expected  the  Tampere  meeting  would  reopen  the 
question  of  'protection'  of  journalists,  on  codes  of  con¬ 
duct,  for  new  research,  for  recommendations  to  UNESCO 
for  further  meetings.  Leaders  of  the  three  press  groups 
met  in  Helsinki  with  Prof.  Kaarle  Nordenstreng,  lOJ 
president,  who  is  at  the  Department  of  Journalism  and 
Mass  Communication,  University  of  Tampere. 

In  a  joint  letter  hand-delivered  to  Prof.  Nordenstreng  in 
Paris  June  3,  the  three  organizations  declared  their  view 
“that  the  direction  and  expected  results  of  the  Tampere 
seminar  will  only  increase  the  threats  to  a  free  press  and 
the  independence  of  news  media.  There  is  no  need  to 
revisit  this  contentious  ground  —  and  our  three  groups 
inform  you  by  this  letter  that  they  will  not  be  attending  the 
Tampere  seminar  in  any  capacity."  It  was  signed  by  Sir 
Gordon  Linacre,  FIEJ  president,  Alejandro  Miro  Que- 
sada,  lAPA  president,  and  Harold  W.  Andersen,  WPFC 
chairman. 

The  next  day,  June  4,  lOJ  sent  out  a  terse  Telex  message 
to  all  expected  participants  expressing  “regrets"  the 
meeting  is  being  postponed,  “letter  follows."  Upon 
receiving  that  news  Dana  Bullen,  WPFC  executive  direc¬ 
tor  in  Washington  stated:  “What  journalists  need  to  do 
their  work  is  to  be  left  alone.  It  is  not  for  governments, 
UNESCO  or  groups  such  as  the  Prague-based  lOJ  to  tell 
news  media  what  to  do.  It's  good  news  that  this  latest 
attempt  at  this  is  being  turned  off." 

At  its  Helsinki  conference,  FIEJ  resolved  to  support 
efforts  aimed  at  repealing  laws  requiring  the  licensing  of 
journalists.  FIEJ,  which  includes  the  national  publishers 
associations  of  28  countries  and  individual  publishers  in 
five  others,  said  it  “considers  such  laws  to  violate  the 
basic  human  right  to  freedom  of  expression." 

Specifically,  the  federation  is  backing  the  efforts  of  the 
Dominican  Newspaper  Society  to  repeal  the  mandatory 
licensing  laws  in  the  Dominican  Republic. 

The  1987  FIEJ  “Golden  Pen  of  Freedom"  award  was 
presented  to  Juan  Pablo  Cardenas,  publisher  of  Analisis, 
in  Chile  who  ten  days  previously  had  been  sentenced  to  18 
months  in  prison  by  the  Chilean  Supreme  Court.  Cardenas 
had  been  imprisoned  three  times  previously  and  his  paper 
was  twice  forced  to  close  down. 

In  accepting  the  award  he  told  the  publishers:  “1  receive 
it  with  enormous  pride  and  renewed  in  my  commitment  to 


continue  serving  our  profession  as  well  as  its  unbreakable 
mission  of  being  the  voice  of  those  who  don't  have  one. 
and  to  contribute  to  the  unity  and  progress  of  human 
beings  and  peoples." 

In  a  panel  discussion  of  what  the  Western  press  is  doing 
to  help  the  press  in  other  parts  of  the  world,  Dana  Bullen  of 
WPFC  said  there  are  more  than  350  programs  in  some  70 
countries  that  are  available  to  journalists  from  developing 
countries,  including  30  in  the  U.S..  16  in  Britain,  nine  in 
West  Germany,  eight  in  France  and  14  in  Canada.  These 
are  described  in  the  “CFJ  Directory"  produced  annually 
by  the  Center  for  Foreign  Journalists  with  the  help  of  a 
grant  from  WPFC,  he  said. 

The  publishers  heard  Brig. -Gen.  Lee  Hsien  Loong, 
Minister  for  Trade  and  Industry.  Republic  of  Singapore, 
explain  his  country's  decision  in  banning  the  circulation  of 
Time  magazine  and  the  Asian  Wall  Street  Journal  because 
they  declined  to  grant  the  government  the  right  of  reply.  It 
is  not  a  freedom  of  the  press  issue,  he  contended. 

“To  start  from  first  principles:  foreign  newspapers  have 
no  right  to  circulate  in  Singapore,"  he  stated.  “Journals 
like  Izvestia  and  Renmin  Rihao  simply  do  not  do  so.  No 
Western  newspaper  has  ever  expressed  its  outrage  at  this 
particular  infringement  of  the  freedom  of  the  press.  Many 
Western  newspapers  and  magazines  do  circulate  in  Singa¬ 
pore,  but  not  as  of  right  .  .  . 

“We  recognize  no  First  Amendment  right  to  freedom  of 
the  press.  We  do  not  aim  to  approximate  U.S.  practice  as 
an  ideal.  Our  legal  system  is  based  on  the  British  model  as 
modified  by  the  British  for  the  colonies.  Our  constitutional 
right  to  the  freedom  of  speech  and  expression  is  subject  to 
certain  restrictions.  For  one,  it  is  explicitly  confined  to 
citizens  of  Singapore." 

Paul  Morgan,  chairman  of  the  free-distribution  Sussex 
Guardian  group  in  Great  Britain,  predicted  the  future 
rapid  expansion  of  free  newspapers — 9(K)  weeklies  now  in 
(Continued  on  pane  42) 


Sir  Gordon  Linacre  (left),  president  of  FIEJ  and  head  of 
Yorkshire  Post  Newspapers  Ltd.,  confers  with  Soviet  Foreign 
Ministry  spokesman  Gennadi  Gerasimov. 
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Gaining  respect? 

Buoyed  by  growing  readership  and  advertiser  acceptance, 
shopper  pubiishers  see  their  medium  as  the  wave  of  the  future 


By  Mark  Fitzgerald 

Shoppers,  long  scorned  by  many  as 
the  ugly  ducklings  of  newspapering. 
are  showing  more  signs  of  maturing 
into  swans. 

This  transformation  was  evident  in 
the  themes  that  emerged  at  a  major 
shopper  industry  show  in  Las  Vegas 
(June  2-5). 

According  to  publishers  at  the 
Association  of  Free  Community 
Papers  convention,  professionalism 
is  increasingly  replacing  seat-of-the- 
pants  operations. 

There  are  more  chains  publishing 
shoppers,  more  young  and  better  edu¬ 
cated  managers  starting  up  or  taking 
over  their  own  shoppers  —  and  there 
is  a  palpable  sense  of  self-respect. 

“We  are  like  product  movers  — 
we  deliver  results,"  declared 
Edward  B.  Marks,  president  of 
Marks-Roiland  Communications. 
The  company  prints  shoppers  under 
the  PENNYSAVER  t.Je  in  the  Jeri¬ 
cho,  N.Y.,  area. 

“My  mission  statement  is  ‘The 
greatest  penetration  to  the  biggest 
universe  for  the  lowest  cost.'"  said 
Bruce  C.  Gotts,  publisher  of  the 
Access  shoppers  in  Adrian,  Mich. 

Shopper  publishers  are  also  buoyed 
by  readership  surveys  showing  that 
free  paper  readership,  always  fairly 
high,  is  increasing  —  at  the  same  time 
paid  newspaper  penetration  is  flat 
overall. 

In  Southern  California,  for  exam¬ 
ple,  Harte-Hanks  Direct  Marketing's 
Pennysaver  titles  are  read  in  83%  of 
households  receiving  them,  president 
Harry  J.  Bucket  said. 

“Even  more  remarkably,  96%  rec¬ 
ognize  that  they  receive  it.  That's  a 
higher  recognition  factor  than  you  get 
from  even  paid  magazines  like  Time," 
he  added. 

Ear  from  considering  themselves 
backwaters  of  newspapering,  some 
shoppers  argue  they  are  the  wave  of 
the  future. 

“While  we're  looking  at  going  into 
news,  they  [the  paid  newspapers]  are 
looking  at  maintaining  their  news- 
holes  or  tightening  them  —  and  going 
free,"  argued  J.J.  Blonien,  president 
and  publisher  of  Star  Group  Publica¬ 
tions  in  Wisconsin. 


As  the  shopper  publishers  see  it, 
they  have  little  to  fear  from  paid  daily 
or  weekly  papers.  In  fact,  some  say.  it 
is  the  shoppers  which  are  helping  the 
paid  papers. 

“It's  really  in  our  interest  to  see 
daily  newspapers  turn  around  in  ROP 
[advertising],"  said  Buckel,  a  vice 
president  of  Harte-Hanks  Communi¬ 
cations  as  well  as  publisher  of  the  27 
Pennysaver  titles  in  Southern  Califor¬ 
nia. 


“Wherever  I've  seen  a  good  shop¬ 
per  or  free-circulation  paper,  gener¬ 
ally  the  whole  marketplace  gains."  he 
said. 

Reflecting  this  new  assertiveness, 
the  group  at  the  convention  voted  to 
change  its  37-year-old  name  from  the 
National  Association  of  Advertising 
Publishers  —  which  some  members 
complained  didn't  realy  mean 
anything  —  to  the  Association  of 
Eree  Community  Papers. 

The  group  has  230  publisher  mem¬ 
bers  representing  about  1.000 
mastheads  —  about  a  third  of  the 
number  of  U  .S.  shopper  publications, 
it  says  —  and  23  million  in  circula¬ 
tion. 

By  any  name,  of  course,  shoppers 
have  been  a  major  —  and  often  very 
profitable  —  local  advertising 
medium  for  more  than  four  decades. 

But  for  all  their  profitablity,  shop¬ 
pers  found  themselves  scorned  by  big 
advertisers  and  the  paid  newspaper 
industry. 

“At  journalism  schools  even  now, 
you  never  hear  about  free-circulation 
products,"  said  Access  Communica¬ 
tion's  Gotts. 

And  Jericho  Pennysavers'  Marks 
recalled  how.  as  a  media  buyer  just 
out  of  college  in  1965,  his  attempt  to 
buy  space  in  a  shopper  was  rebuffed. 

“They  said,  ‘Look,  kid.  agencies  of 
that  caliber  don't  put  money  into  free- 


circulation  products,'"  Marks  said. 

Now,  however,  the  free  paper 
group  is  aggressively  courting 
national  advertising. 

In  a  program  using  Harte-Hanks 
Direct  Marketing  as  its  rep  firm,  the 
AECP  is  offering  advertisers  a 
national  buy  of  15-million  circulation 
or  a  series  of  regional  buys,  both  at 
$3.50  CPM. 

At  the  meeting,  the  group  also 
announced  that  the  Advertising 


Checking  Bureau  will  administer  the 
national  advertising  program. 

At  the  same  time,  shoppers  are 
attracting  younger  and  more  profes¬ 
sional  managers,  industry  leaders 
say. 

“We've  got  four  or  five  Harvard 
MBAs  in  our  shoppers,"  said  Penny¬ 
saver  publisher  Harry  Buck  “We're 
attracting  very  bright  young  people," 
Buckel  continued,  “and  one  of  the 
attractions  is  [shoppers]  are  entrepre¬ 
neurial.  They  get  lots  of  responsibil¬ 
ity.  1  think  that's  going  to  bode  well  in 
the  future." 

Young  publishers  were  everywhere 
at  the  convention,  the  best-attended 
ever,  according  to  organizers. 

“You're  seeing  a  lot  of  young, 
aggressive,  entrenpreneurial  people 
taking  over  their  family  business. 
There  are  a  lot  of  second-generation 
people  in  the  business  now,"  said 
association  executive  director  Henry 
S.  Givray. 

These  publishers  are  also  helping 
change  the  image  of  shoppers. 

Consider  Kathy  Lambeth,  of  the 
five  Greensboro  (N.C.)  area  Led- 
fiers.  The  paper,  just  two  years  old, 
began  as  a  100%  advertising  shopper. 
However,  Lambeth  added  editorial  in 
an  effort  to  change  those  demo¬ 
graphics. 

“We  are  aiming  at  a  slightly  youn¬ 
ger  audience.  [We]  believe  that  the 


In  a  program  using  Harte-Hanks  Direct  Marketing  as 
its  rep  firm,  the  AFCP  is  offering  advertisers  a 
national  buy  of  15-million  circulation  or  a  series  of 
regional  buys,  both  at  $3.50  CPM. 
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daily  appeals  to  older  people,”  she 
said. 

Chain  ownership  has  increased  dra¬ 
matically  in  shoppers.  Some  of  the 
biggest  players  are  Harte-Hanks,  the 
Tribune  Co.  and  Capital  Cities  Com¬ 
munications. 

Chains  are  able  to  increase  shopper 
distribution  dramatically  once  they 
have  been  taken  to  “critical  mass”  by 
individual  or  family  owners,  Buckel 
says.  In  his  own  case,  he  notes,  the 
Pennysaver  mastheads  have 
increased  circulation  from  1 .7  million 
to  3  million  in  just  five  years. 

Despite  this  kind  of  performance, 
people  like  Harte-Hanks’  Bucket 
argue  that  shoppers  remain  under¬ 
valued. 

“Shoppers  are  going  for  about  the 
multiples  newspapers  were  in  the 
mid-1960s,”  he  said. 


At  this  point,  however,  chains 
rarely  start  their  own  shoppers. 

“The  management  intensity  to 
keep  it  going  in  the  beginning  is  such 
that  you’re  not  going  to  find  a  corpo¬ 
ration  doing  it,”  AFCP  president 
Marks  said.  “Instead,  you  have 
young  entrepreneurs  starting  it, 
building  value,  and  then  selling  to  the 
corporations.” 

Marks  was  that  kind  of  entrepre¬ 
neur,  starting  his  operation  from  500 
square  feet  of  office  space. 

“We  literally  started  on  two 
sawhorses  and  a  sheet  of  particle 
board  for  the  layout  table,”  said 
Access  Communication’s  Gotts.  “To 
me,  [shoppers]  are  really  the  last  bas¬ 
tion  of  American  free  enterprise  and 
entrepreneurship.” 

That  very  quality,  however,  means 


that  many  shopper  properties  still 
perform  indifferently. 

One  indication  of  this  relative  inex¬ 
perience  came  at  a  crowded  seminar 
during  the  convention,  where  mostly 
younger  group  of  AFCP  members 
took  furious  notes  as  a  speaker  cov¬ 
ered  some  of  the  most  fundamental 
points  of  putting  out  a  media  kit. 

“Send  a  cover  letter,”  a  direct  mail 
consultant  intoned,  and  dozens  of 
new  owners  scribbled  down  the  infor¬ 
mation. 

“This  is  an  immature  industry,” 
Harte-Hanks”  Buckel  said. 

That’s  one  reason,  he  said,  national 
advertising  continues  to  lag. 

“Honestly,  I  think  it’s  a  lack  of 
focus  —  shoppers  were  not  inter¬ 
ested  [in  national  advertising]  for  so 
long,”  Buckel  said. 


Shopper  publishers  debate  the  value  of  news 


By  Mark  Fitzgerald 

A  small  but  growing  number  of 
shopper  publishers  are  looking  to  put 
the  news  back  in  papers. 

At  the  Association  of  Free  Commu¬ 
nity  Papers  convention  in  Las  Vegas 
(June  2-5),  there  was  a  fair  amount  of 
interest  in  adding  news. 

Right  now,  says  AFCP  president 
Edward  R.  Marks,  the  group,  which 
was  previously  known  as  the  National 
Association  of  Advertising 
Publishers,  is  probably  split  50-50 
between  purely  advertising  shoppers 
and  those  with  editorial  content  — 
or,  as  the  industry  more  accurately 
calls  it,  with  “non-advertising”  mate¬ 
rial. 

“This  is  the  big  question  in  this 
industry,”  said  Terry  Burge,  presi¬ 
dent  of  The  Leader  newspapers  in 
Houston,  Texas.  “Some  publishers 
will  tell  you  you’ve  got  to  have  edito¬ 
rial,  and  some  will  say  if  you  don’t 
have  it,  you  don’t  need  it.” 

Indeed,  Burge  said,  there  is  still  a 
strong  belief  among  shoppers  that  edi¬ 
torial  content  is  simply  an  unneces¬ 
sary  drain  on  the  bottom  line. 

“I’ve  seen  shopper  publishers  who 
consider  a  newshole  just  that  —  a 
black  hole,”  he  said. 

Nonetheless,  he  added:  “There  is  a 
trend  to  increase  the  news  content 
from  zero  news  content  to  some  news 
content  or  to  upgrade  the  news  con¬ 
tent.” 

Younger  publishers  seem  most 
interested  in  using  editorial  to  market 
their  publications. 


Probably  one  of  the  most  outspo¬ 
ken  of  these  publishers  is  J.J.  Blo- 
nien,  president  and  publisher  of  West 
Allis,  Wis. -based  Star  Group  Publica¬ 
tions. 

Blonien  purposely  picked  the 
Enterprise  name  for  his  papers  when 
he  learned  it  was  the  name  of  the 
area’s  first  newspaper.  More  than 
anything,  he  said,  he  wanted  a  “real” 
newspaper  name. 


“If  you  want  to  be  a  real  newspa¬ 
per,  get  rid  of  the  shopper  names,”  he 
told  one  seminar  during  the  conven¬ 
tion.  “Editorial  newspapers  project  a 
better  image  than  shoppers  .  .  . 
We’re  not  considered  the  shopper 
anymore  —  we’re  considered  the 
newspaper  in  town.  What  we’ve 
found  is  that  in  two  years  our  image 
has  turned  around  drastically.” 

The  Ledger  shoppers  of  Greens¬ 
boro,  N.C.,  “got  a  lot  of  objections” 
when  they  were  started  as  100% 
advertising  papers  two  years  ago, 
recalled  publisher  Kathy  Lambeth. 
With  editorial  content  it  is  getting  not 
only  community  acceptance,  but  a 
somewhat  better  demographic  pro¬ 
file,  she  said. 

The  same  result  obtained  for  the 


papers  of  Windmill  Publishing  in 
Brattleboro,  Vt.,  said  William 
Bedard. 

“For  credibility  and  acceptance  in 
the  community,  we  added  editorial  to 
what  was  a  total  shopper.  We  would 
never,  ever  go  back  to  100%  advertis¬ 
ing,”  he  asserted. 

In  some  states  and  Canadian  prov¬ 
inces,  “non-advertising”  material 
qualifies  shoppers  for  sales  tax 


breaks.  A  particularly  popular  choice 
is  tv  listings. 

Some  publishers  press  for  more 
legitimate  news. 

“My  personal  opinion  is  tv  listings 
are  not  legislative  news  —  it  is 
canned  fill.  News  is  .  .  .  prioritizing 
the  benefits  to  the  community,  and 
how  it  affects  the  area.  People  are 
turned  on  by  that  approach  to  news. 
Canned  edit  is  yesterday’s  garbage,” 
Star  Group’s  Blonien  said. 

For  his  part,  the  Leader’s  Burge 
said  his  staff  “could  heat  our  homes 
all  winter  with  the  {press  releases]  we 
throw  away.” 

Still,  shopper  news  tends  toward 
the  “very  soft,  very  non-controver- 
sial,”  as  one  publisher  described  his 
(Continued  on  page  55) 


Indeed,  Burge  said,  there  is  still  a  strong  belief 
among  shoppers  that  editorial  content  is  simply  an 
unnecessary  drain  on  the  bottom  line. 
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Publishers  of  free  papers  were  shoppers  at  ANPA 


By  Mark  Fitzgerald 

Among  the  thousands  of  visitors  to 
this  year’s  American  Newspaper 
Publishers  Association  Technical 
Exposition  and  Conference  in  Las 
Vegas  was  a  fairly  large  contingent  of 
free  newspaper  publishers,  who  a  few 
days  before  had  held  their  annual  con¬ 
vention  in  the  same  city. 

Edward  Marks,  president  of  the 
Association  of  Free  Community 
Papers,  estimated  75  shopper 
publishers  stayed  in  town  for  the 
ANPA  show.  AFCP,  one  of  the  major 
shopper  organizations,  voted  at  this 
convention  to  change  its  name  from 
the  National  Association  of  Adver¬ 
tising  Publishers. 

Shopper  publishers  were  in  a  buy¬ 
ing  mood,  Marks  said. 

“1  think  business  has  been  very 


good  recently  and  [the  free  paper 
publishers]  are  definitely  looking  to 
improve  their  operations,”  he  said. 

Marks  himself  was  a  good  example 
of  that  attitude. 

“I’m  buying  a  new  printing  press, 
two  in-line  flying  pasters  and  soft¬ 
ware.  We’d  like  to  look  at  the  state-of- 
the-art,”  said  Marks,  president  and 
publisher  of  the  Pennysaver  shoppers 
in  the  Jericho,  N.Y.,  area. 

See  related  stories  on  pages  16  & 


J.J.  Blonien,  president  and 
publisher  of  West  Allis,  Wis. -based 
Star  Group  Publications,  also  said  he 
came  to  ANPA  to  buy. 

Several  vendors  also  reported 
unusually  active  business  from  shop¬ 
per  publishers.  Jim  Faiola,  district 


sales  manager  of  Baldwin  Technology 
Corporation,  said  he  saw  two  of  his 
shopper  customers  in  the  first  day  of 
the  show. 

But  if  shopper  publishers  were 
more  enthused  about  the  ANPA 
show  —  aimed  mostly  at  the  larger 
“paid  circulation”  newspapers  — 
there  was  at  least  one  sign  that  the 
enthusiasm  is  not  reciprocated. 

This,  for  instance,  is  what  Eugene 
C.  Patterson,  chairman  and  chief 
executive  of  the  Times  Publishing  Co. 
in  St.  Petersburg,  Fla.,  said  at  the 
opening  day  session: 

“Direct  mail  and  shoppers  are  a 
sort  of  threat,  but  we’ve  got  the  news, 
and  they  haven’t.  So  their  long-term 
popularity  surely  can  endure  only 
among  the  demographic  group  that 
moves  its  lips  when  it  reads.” 


Award  settlement  reached  in  N.Y.  News  race  discrimination  case 


By  Andrew  Radolf 

Four  black  plaintiffs  have  settled 
their  race  discrimination  case  with  the 
New  York  Daily  News. 

The  agreement  calls  for  the  News  to 
pay  damages  totaling  $3.1  million  and 
to  implement  an  affirmative  program  in 
hiring  and  promotions  that  will  be 
overseen  by  the  Federal  Equal  Employ¬ 
ment  Opportunity  Commission. 

In  return,  the  EEOC  will  drop  its 
class  action  race  discrimination  suit  in¬ 
volving  another  25  black  News  em¬ 
ployees. 

A  third  f)ending  discrimination  suit 
by  four  different  employees  was  also 
dropped  as  part  of  the  settlement. 

The  settlement  came  two  days  after 
the  damages  phase  of  the  trial  opened 
June  8  in  Manhattan  Federal  Court. 

In  April,  a  six-member  federal 
Jury  found  the  News  had  racially 
discriminated  from  1979  to  1982 
against  the  four  plaintiffs  in  1 2  of  23 
counts  involving  promotions,  merit 
pay  and  job  assignments  and  retali¬ 
ation. 

One  count  was  later  set  aside  on  pro¬ 
cedural  grounds  by  the  trial  judge. 

The  News  also  will  not  appeal  the 
discrimination  verdict  as  part  of  the 
agreement,  said  Daniel  Alterman,  the 
plaintiffs  lead  attorney. 

“Justice  was  served,’’  he  stated. 
“The  jury  verdict  stands.  They  get 
money  in  hand  and  can  resume  their 
careers.’’ 

Alterman  had  intended  to  ask  the 
jury  for  $6  million  in  compensatory 
damages  for  pain  and  emotional  suf¬ 


fering,  plus  punitive  damages. 

Of  the  $3.1  million  going  to  the 
plaintiffs,  about  $1 .5  million  will  be 
used  to  pay  attorneys’  fees  and  to 
pay  back  a  loan  from  the  Newspaper 
Guild  given  for  pursuing  the  litiga¬ 
tion. 

A  sticking  point  in  the  settlement 
talks  was  the  issue  of  the  promotions 
for  the  plaintiffs.  Under  the  pact,  assis¬ 
tant  news  editor  Steve  Duncan,  63,  will 
take  early  retirement.  Reporter  David 
Hardy  and  Manhattan  cultural  affairs 
editor  Joan  Shepard  will  remain  in  their 
jobs,  while  copy  editor  Causewell 
Vaughan  will  be  given  a  lateral  transfer 
to  a  better  assignment. 

Hardy,  the  lead  plaintiff,  will  re¬ 
ceive  the  most  amount  of  money  in  the 
settlement,  followed  by  Vaughan,  be¬ 
cause  those  two  were  considered  to 
have  taken  the  most  abuse. 

The  plaintiffs  will  not  have  to  pay 
any  taxes  on  the  amount  of  their  awards 
which  is  in  compensation  for  pain  and 
suffering,  Alterman  said. 

The  News  decided  to  settle,  Alter¬ 
man  said,  when  it  became  clear  that  he 
would  subpoena  its  financial  records  as 
part  of  his  effort  to  win  punitive  dam¬ 
ages. 

The  newspaper  is  in  the  midst  of 
tough  negotiations  with  its  ten  unions 
and  was  reluctant  to  provide  the  infor¬ 
mation. 

As  E&P  went  to  press,  the  Daily 
News  had  not  yet  issued  comments  on 
the  settlement. 

On  June  8,  the  four  plaintiffs  took 
the  stand  to  describe  the  emotional  dis¬ 
tress  and  humiliation  they  said  they 


felt  as  a  result  of  their  treatment  at  the 
News.  The  defense  did  not  cross  exam¬ 
ine  any  of  the  plaintiffs. 

“I  felt  my  head  was  going  to  pop 
open,’’  Hardy  said  of  the  headaches  he 
suffered  after  the  News  removed  him 
from  covering  the  Abscam  bribery 
scandal.  “I  was  busted.  1  didn’t  have  a 
career  anymore.’’ 

Hardy  said  his  treatment  by  the 
News,  including  retaliation  by  the 
newspaper  after  he  protested  to  man¬ 
agement,  made  him  fearful  of  his  white 
superiors. 

“You  have  to  worry  about  what  a 
white  man  will  do  to  you,’’  he  said.  “I 
realized  the  Daily  News  would  stop  at 
nothing.’’ 

The  News  had  contended  in  the  trial 
that  Hardy  was  taken  off  Abscam  be¬ 
cause  one  of  his  stories  was  in  error  and 
that  the  others  did  not  make  a  major 
contribution  to  the  coverage. 

Vaughan  told  the  jury  he  started  to 
drink  and  smoke  “a  lot  more”  and  felt 
“suicidal”  after  he  was  suspended  and 
demoted  by  the  News  in  1981. 

“1  felt  like  jumping  off  the  Daily 
News  building  and  landing  right 
there,”  he  said. 

Duncan  testified  about  his  feelings 
of  “sadness”  and  depression  after  he 
was  passed  over  as  editor  of  the  New 
Jersey  edition  after  being  at  the  News 
for  a  decade. 

Shepard,  who  prevailed  on  four 
counts  of  being  denied  promotions  due 
to  racial  discrimination,  said  at  one 
point  about  her  feelings,  “I  just  looked 
down  at  these  hands  and  I  said  ‘Why  is 
this  color  so  bad?’  ” 
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Judge  allows  book  on  Baby  M 

He  rules  it  would  be  an  unconstitutional  prior  restraint  to  forbid 
surrogate  mother  Mary  Beth  Whitehead  to  write  about  her  experience 


By  Debra  Gersh 

A  New  Jersey  Superior  Court  judge 
has  ruled  that  the  First  Amendment 
rights  of  surrogate  mother  Mary  Beth 
Whitehead  allow  that  she  be  able  to 
write  about  her  experiences,  denying 
a  motion  brought  by  the  couple 
granted  custody  of  the  child  who 
sought  to  prevent  Whitehead  from 
such  endeavors. 

Judge  Harvey  R.  Sorkow  in  Hack¬ 
ensack  ruled  that  the  motion  to  sup¬ 
press  Whitehead’s  literary  efforts 
amounted  to  prior  restraint  and  did 
not  demonstrate  any  immediate,  irre¬ 
parable  harm  to  either  William  or 
Elizabeth  Stern,  who  were  awarded 
custody  of  Baby  M,  now  named 
Melissa  Stern,  or  to  the  child  herself. 

Sorkow  noted  that  there  are  legal 
actions  the  Sterns  can  follow  after 
publication,  including  invasion  of  pri¬ 
vacy  and  libel  suits  seeking  damages. 

The  Sterns'  motion  sought  to 
restrain  “all  parties  within  the  litiga¬ 
tion  from  selling  or  signing  any  liter¬ 
ary,  movie  or  dramatic  rights  relating 
to  the  circumstances  surrounding  the 
birth  of  Baby  M  and  those  events 
subsequent  which  have  resulted 
in  .  .  .  litigation.” 

Baby  M  was  borne  by  Whitehead, 
who  was  artificially  inseminated  with 
Stern’s  sperm  after  she  agreed  to  bear 
the  child  for  Elizabeth  Stern  who 
could  not.  After  the  child’s  birth, 
Whitehead  reneged  on  the  $10,(K)0 
contract  and  fled  with  the  child  to 
Florida.  After  a  lengthy  and  bitter, 
highly  publicized  court  battle, 
Sorkow  granted  custody  of  the  child 
to  the  Sterns  who  subsequently 
named  her  Melissa.  Elizabeth  Stern 
adopted  the  child  immediately  fol¬ 
lowing  Sorkow’s  decision  on  March 
31. 

William  Stern,  speaking  to  report¬ 
ers  before  the  hearing,  reiterated  his 
certification  and  said  offers  to  him 
have  been  directed  through  his  attor¬ 
neys,  who  have  been  instructed  to 
refuse  any  offer  made.  “1  want 
Melissa  to  grow  up  like  any  other 
child,”  he  said. 

“If  you  care  about  your  daughter’s 
welfare,  what’s  the  point  of  dredging 
it  up  over  and  over?”  Stern  asked.  “If 
she  [Whitehead]  missed  her  oppor¬ 


tunity  [to  tell  her  side  of  the  story  in 
court],  that  shouldn’t  be  an  onus 
borne  by  Melissa.” 

The  case  is  “weighing  First 
Amendment  rights  against  the  welfare 
of  a  child  growing  up,”  he  added. 
“She  can  exercise  her  right  to  speak 
or  she  can  exercise  the  best  interests 
of  the  child.” 

Stern’s  attorney,  Gary  N.  Skoloff, 
in  his  arguments  before  Sorkow, 
noted  that  the  motion  did  not  seek  to 
prevent  outside  parties  from  writing 
about  the  case,  but  that  there  was 
information  that  did  not  come  out  in 
open  court  that  only  those  directly 
involved  would  know  and  could  make 
public. 


publication.  No  deals  have  been 
negotiated  or  signed,  he  said. 

“If  she  does  speak  out,  it  would  be 
an  important  book,”  he  added,  noting 
that  it  would  lend  insight  into  the 
“pain  of  surrogacy”  and  the  judicial 
proceedings.  He  also  added  that  he 
cannot  remember  any  facts  of  note 
that  did  not  come  out  during  the  pro¬ 
ceedings. 

Rugierri  further  argued  that  the 
only  exception  to  constitutional  bans 
on  prior  restraint  is  protection  of 
national  security. 

“Over  and  over  again  the  Sterns 
have  used  the  legal  system  to  punish 
Mary  Beth  Whitehead,”  he  said. 
“First  they  take  her  baby  away  and 


The  case  is  “weighing  First  Amendment  rights 
against  the  welfare  of  a  child  growing  up,”  he  added. 


“The  public  has  been  deluged  with 
information  on  this  case,”  Skoloff 
noted.  “All  the  information  they  have 
received  has  come  as  a  result  of  what 
transpired  in  this  court”  and  what 
each  side  has  chosen  to  hand  out. 
“But  there  are  other  things  in  this 
case  that  the  public  does  not  and  need 
not  know.” 

A  book  or  movie  about  the  case 
simply  rehashing  what  has  already 
been  publicized  would  have  much 
less  public  interest  than  if  new  infor¬ 
mation  were  revealed.  “If  you  reduce 
the  type  of  new  information,  you 
reduce  the  spotlight  on  the  case  and 
the  baby,”  Skoloff  said. 

Arguing  for  Whitehead,  attorney 
Robert  Ruggieri  pointed  out  that  this 
case  has  stirred  a  major  public  debate 
about  surrogacy.  “Mrs.  Whitehead  in 
particular  has  a  unique  position  on 
surrogacy,”  he  commented,  adding 
that  after  what  she  has  been  through, 
the  “dark  side”  of  surrogacy,  she 
believes  the  process  is  wrong. 

Although  Whitehead  is  working 
with  an  author,  Rugierri  said  it  is 
simply  to  preserve  her  thoughts  while 
they  are  fresh,  not  necessarily  for 


then  forbid  her  writing  about  it.” 

Attorney  Lorraine  A.  Abraham, 
who  served  as  legal  guardian  to  the 
child  during  the  custody  battle,  sub¬ 
mitted  a  motion  calling  for  25%  of  any 
monies  generated  from  the  case  to  be 
put  into  a  trust  fund  for  the  child  in 
order  to  allay  possible  legal  and  psy¬ 
chiatric  costs  she  may  bear  in  the 
future. 

“We  cannot  undo  what  has  been 
done.  Ail  we  can  do  is  to  protect  this 
child,”  she  said.  “She  needs  peace 
and  stability.  If  any  of  the  parties  do 
seek  to  exercise  their  rights,  she  is  the 
one  who  should  benefit. 

“The  court  must  establish  suffi¬ 
cient  financial  resources  to  protect 
the  needs  of  the  child,”  she  added. 

Skoloff  agreed  that  a  trust  fund 
should  be  set  up  for  Melissa,  arguing 
that  the  Sterns  have  spent  most  of 
their  savings  on  the  legal  proceedings 
and  there  will  be  expenses  in  the 
future,  such  as  college,  that  will  need 
to  be  addressed. 'Skoloff,  however, 
noted  that  the  fund  should  take  in  50% 
of  the  monies  from  such  projects. 

But  Rugierri,’  calling  the  trust  a 
{Continued  on  pane  50) 
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Project  Censored 

For  the  11th  straight  year,  the  media  watchdog  group  names 
its  iist  of  the  10  most  underreported  stories  of  1986 


The  official  harassment  of  United 
States  citizens  opposed  to  the  Reagan 
administration’s  policies  in  Central 
America  topped  Project  Censored’s 
list  of  the  most  overlooked  news  sto¬ 
ries  of  1986. 

Project  Censored,  now  in  its  11th 
year,  is  made  up  of  a  national  panel  of 
media  experts  who  annually  select  the 
top  10  underreported  news  stories  of 
the  past  year.  The  effort  is  conducted 
under  the  direction  of  Carl  Jensen, 
professor  of  communication  studies, 
at  Sonoma  State  University  in  Cali¬ 
fornia. 

“Political  opponents  of  the  Reagan 
administration's  Central  America 
policies  were  the  targets  of  mysteri¬ 
ous  break-ins.  Internal  Revenue  Ser¬ 
vice  audits  and  FBI  surveillance  and 
interrogation,”  Project  Censored  said 
of  its  most  underreported  story  of  the 
year.  “Congressman  Don  Edwards 
(D-Calif.),  a  former  FBI  agent, 
warned  that  the  administration  may 
be  ‘using  the  various  independent 
agencies  of  the  United  States  govern¬ 
ment  for  their  political  purposes.’” 

According  to  Jensen,  “The  most 
serious  warning  in  this  year’s  results 
is  the  administration’s  systematic 
assault  on  our  free  flow  of  informa¬ 
tion.  The  Reagan  administration’s 
efforts  at  information  control  are  seri¬ 
ous  and  deserve  as  least  as  much 
attention  as  that  given  the  peccadillos 
of  Gary  Hart  and  Jim  Bakker.” 

The  other  nine  most  overlooked 
stories  of  1986,  according  to  the  proj¬ 
ect  judges,  were: 

Official  Information  Control:  “The 
American  Library  Association  docu¬ 
mented  Reagan  administration  efforts 
to  eliminate,  restrict  and  privatize 
government  documents;  in  1986  the 
government  officially  launched  a  new 
‘disinformation’  program  which  per¬ 
mits  it  to  release  deliberately  false, 
incomplete  and  misleading  informa¬ 
tion;  it  also  developed  a  new  category 
of  ‘sensitive  information’  which 
restricts  public  access  to  a  broad 
range  of  previously  unclassified 
data.” 

Personal  Privacy  Lost:  “In  1986,  the 
FBI  was  given  extraordinary  powers 
to  look  into  private  financial  and  tele¬ 
phonic  files  of  American  citizens  ‘sus¬ 


pected  of  being  in  the  employ  of  a 
foreign  power.’  The  Intelligence 
Authorization  Bill  also  permits  the 
FBI  to  share  such  information  with 
any  other  government  agency,  such 
as  the  IRS,  which  has  a  relevant  inter¬ 
est  in  it.” 

CIA  Paid  for  Pro-Contra  Media 
Coverage:  “Edgar  Chamorro,  former 
head  of  contra  communications  in 
Central  America,  testified  that 
‘approximately  15  Honduran  jour¬ 
nalists  and  broadcasters  were  on  the 
CIA  payroll’  and  that  contra  influence 
extended  to  every  major  Honduran 
newspaper  and  television  station. 
Carlos  Morales,  a  Costa  Rican  profes¬ 
sor  of  journalism,  reported  that  at 
least  eight  Costa  Rican  journalists, 
including  three  ‘top  editors,’  received 
monthly  payments  from  the  CIA.” 

President  Reagan  and  the  World 
Anti-Communist  League:  “According 
to  investigators,  the  World  Anti- 
Communist  League  (WACL),  an 
international  right-wing  group,  is  so 
extreme  that  the  John  Birch  Society 
has  shunned  it  and  advises  its  mem¬ 
bers  to  do  likewise.  Yet  President 
Reagan  sent  its  U.S.  leader,  retired 
U.S.  Major  General  John  Singlaub,  a 
letter  congratulating  the  WACL  on  its 
‘leadership  role’  and  ‘best  wishes  for 
every  future  success.’” 

Nerve  Gas  Production  in  Residential 
Areas:  “Although  the  military  has 
been  under  orders  from  Congress 
since  1984  to  dispose  of  nerve  gases 
by  1994,  nerve  gases  are  currently 
being  manufactured  and  tested  in  46 
U.S.  communities  in  some  26  states 
across  the  country,  usually  without 
the  knowledge  of  local  residents.” 

Contragate:  The  Untold  Story: 
“Affidavits  submitted  in  a  $l7-million 
lawsuit  filed  last  year  by  the  Christie 
Institute  reveal  that  for  a  quarter  of  a 
century,  a  secret  team  of  official  and 
retired  U.S.  military  and  CIA  officials 
has  trafficked  in  drugs,  assassinated 
political  enemies,  stolen  from  the 
U.S.  government,  armed  terrorists 
and  subverted  the  will  of  Congress 
and  the  public  with  hundreds  of  mil¬ 
lions  of  drug  dollars  at  their  disposal. 
Defendants  in  the  suit  include  retired 
Major  Generals  Richard  Secord  and 
John  Singlaub,  and  businessman 


Albert  Hakim.” 

Federal  Radiation  Tests  on  Ameri¬ 
cans:  “Human  radiation  tests,  remi¬ 
niscent  of  the  heinous  experiments 
conducted  by  the  Nazis  and  Japanese 
during  World  War  11,  were  conducted 
from  the  mid- 1940s  until  the  1970s  by 
official  U.S.  federal  agencies  and 
prestigious  academic  and  medical 
institutions;  they  were  revealed  last 
October.” 

Veterans  Administration  Destroys 
Evidence:  “In  August,  1986,  the  Vet¬ 
erans  Administration  was  caught 
shredding  thousands  of  case  records 
of  contested  radiation  injury  claims 
filed  by  military  personnel  who  had 
been  exposed  to  nuclear  radiation 
since  the  1940s.” 

The  Lethal  Shuttle:  Plutonium  Pay- 
load  Scheduled:  “The  space  shuttle 
scheduled  to  follow  the  tragic  Chal¬ 
lenger  launch  last  year  would  have 
carried  46.7  pounds  of  toxic  pluto¬ 
nium-238.  A  leading  scientist  warned 
that  the  plutonium,  if  dispersed  in  fine 
pieces  by  an  explosion,  would  release 
more  plutonium  radioactivity  than  the 
combined  fallout  from  all  nuclear 
weapons  tests  of  the  U.S.,  the  Soviet 
Union  and  the  United  Kingdom. 
Despite  the  global  risks  involved, 
NASA  plans  to  go  ahead  with  pluto¬ 
nium-fueled  space  probes  when 
shuttle  missions  start  again.” 

The  panel  of  judges  who  selected 
this  year’s  list  of  stories  included: 
Donna  Allen,  editor  and  publisher  of 
Media  Report  to  Women;  Ben  Bagdi- 
kian,  dean  of  the  Graduate  School  of 
Journalism  at  the  University  of  Cali¬ 
fornia,  Berkeley;  Noam  Chomsky, 
professor  of  linguistics  and  philoso¬ 
phy  at  the  Massachusetts  Institute  of 
Technology  and  writer  on  contempo¬ 
rary  affairs;  Everette  E.  Dennis, 
executive  director  of  the  Gannett 
Center  for  Media  Studies  at  Columbia 
University;  George  Gerber,  dean  of 
the  Annenberg  School  of  Communi¬ 
cations  at  the  University  of  Pennsyl¬ 
vania;  Charlayne  Hunter-Gait, 
national  correspondent  for  the 
“McNeil/Lehrer  Newshour”; 
Nicholas  Johnson,  public  lecturer, 
nationally  syndicated  columnist  and 
professor  of  law;  Charles  L.  Klotzer, 
(Continued  on  page  22) 
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NEWSPy^PER  STUFFER 


DEPENDABILITY 

PRODUCTIVITY 

PROFITABILITY 


start  with  a  new  and  innovative  concepf- 
execute  it  with  the  know-how  only  76  years  of 
experience  in  the  industry  can  give,  then  build 
it  with  all  the  precision  and  quality  for  which 
your  company  is  already  world  famous,  and 
you  should  have  an  exceptional  piece  of 
equipment.  How  good?  Only  time  will  tell! 

Ten  years  ago  we  sold  our  first 660  Newspaper 
Stuffers.  Now,  after  ten  years  of  continuous, 
trouble-free  operation,  they've  proven  them¬ 
selves  to  be  everything  we  had  hoped  for, 
and  morel 

*The  McCain  660  Stuffing  Concept  gathers 
all  insertions  in  a  single  pile  and  inserts  the 
complete  package  in  one  smooth  operation. 
It  eliminates  the  problems  of  multiple  sepa¬ 
rate  insertions.  There  is  less  jamming,  less 
waste,  less  downtime  arxt  less  short  counts- 
more  production  arxl  more  profit  year  after 
year,  after  year 

Today  the  660  system  is  better  than  ever-it 
consists  of  options  and  configurations  that 
enable  us  to  fit  it  to  your  particular  stuffing 
needs.  So,  if  you're  thinking  of  automating  your 
hand  stuffing  procedure,  or  are  just  tired  of  all 
the  problems  your  present  system  is  giving 
you,  write  or  call  for  the  complete  660  story. 


McCAIN  MANUFACTURING  CORR 

6200  W  60th  St.,  Chicago,  III.  60638 
(312)  586-6200  •  Telex  25-3772 
Cable:  McCainco,  Chicago 


RECIPIENT  OF  THE  PRESTIGIOUS 
N.A.P.L  INDUSTRY  AWARD  FOR  1987 


Most  censored 

(Continued  from  page  20) 

editor  and  publisher  of  the  St.  Louis 
Journalism  Review,  Brad  Knicker¬ 
bocker,  national  news  editor  of  the 
Christian  Science  Monitor;  Jessica 
Mitford,  writer  and  lecturer;  Jack  L. 
Nelson,  dean  of  the  School  of  Educa¬ 
tion  at  San  Jose  (Calif.)  State  Univer¬ 
sity;  and  Herbert  I.  Schiller,  profes¬ 
sor  of  communication  at  the  Univer¬ 
sity  of  California,  San  Diego. 

Project  Censored  did  not  only  point 
out  under-covered  stories,  but  also 
cited  those  journalists  who  did  cover 
the  top  ten  topics. 

KRON-TV  Target  4  in  San  Fran¬ 
cisco,  which  reported  on  criticizing 
American  politics  from  Feb.  18-20, 
1987  by  Sylvia  Chase,  Jonathan  Dann 
and,  for  the  Center  for  Investigative 
Reporting,  Angus  Mackenzie. 

The  American  Library  Associa¬ 
tion’s  Washington  office  covered  the 
official  information  control  in  “Less 
Access  to  Less  Information  By  and 
About  the  U.S.  Government:  2”  in 
December  1986,  by  Anne  A.  Heanue. 

The  National  Review,  Fall/Winter 
1986,  reported  on  personal  privacy 
lost  in  an  article  by  Don  Goldberg 


entitled  “News  Not  in  the  News: 
Reach  Out  and  Crush  Someone.” 

Martha  Honey  of  the  Columbia 
Journalism  Review,  March/April 
1987,  reported  on  CIA  funding  of  pro¬ 
contra  media  coverage  in  her  article, 
“Contra  coverage  —  paid  for  by  the 
CIA.” 

The  St.  Louis  Journalism  Review 
reprinted  “Inside  the  League”  by 
Scott  and  Jon  Lee  Anderson  about 
Reagan’s  connections  with  the 
WACL;  George  Martin  Manz  wrote 
“In  League  with  the  Devil:  The 
World  Anti-Communist  League”  in 
the  November  1986  Briarpatch;  and 
in  the  August  1986  LInte  Reader,  Eric 
Selbin  wrote  “Moonies,  Loonies  and 
Ronnie.” 

The  Winter  1987  Recon  published 
an  article  entitled  “Nerve  Gas  in 
Residential  Areas”  by  Chris  Robin¬ 
son  that  dealt  with  that  otherwise 
overlooked  news  story. 

The  untold  story  of  Contragate  was 
told  by  the  San  Francisco  Bay  Guar¬ 
dian  beginning  on  Dec.  3,  1986  in  an 
article  entitled  “Contragate:  The 
Costa  Rica  Connection,”  by  Michael 
Emery. 

Radiation  tests  on  people  was 
reported  in  the  New  York  Times  on 
Dec.  24,  1987  in  “Volunteers  Around 
the  U.S.  Submitted  to  Radiation.” 


The  VVA  Veteran  reported  on  the 
destruction  of  evidence  by  the  VA  in 
November  1986  in  “Scandal  Hints 
Plague  VA”  and  in  January  1987  in 
“The  Scandal  Deepens,”  by  Mark 
Perry. 

Plutonium  payloads  aboard  the 
space  shuttle  were  reported  in  the 
Nation  on  Dec.  22,  1986  in  “The 
Lethal  Shuttle,”  and  on  March  15, 

1986  in  “Plutonium  Cover-up?”;  as 
well  as  in  the  July/ August  1986  Com¬ 
mon  Cause  article,  “Red  Tape  and 
Radioactivity,”  all  by  Carl  Gross- 
man. 

Anyone  interested  in  nominating  a 

1987  story  for  next  year’s  project  can 
send  a  copy  of  the  story  to  Carl 
Jensen,  Project  Censored,  Sonoma 
State  University,  Rohnert  Park, 
Calif.  94928. 

U.S.  Newswire  in 
two  more  states 

U.S.  Newswire,  the  Washington- 
based  wire  for  news  releases,  has 
announced  its  expansion  into  Iowa 
and  New  Hampshire  newsrooms, 
allowing  clients  to  transmit  news 
releases  and  schedules  to  newspa¬ 
pers,  wire  service  bureaus  and  broad¬ 
cast  media  in  either  state. 


How'Ib'Breat 
Every  Reader  Like 

ACEO. 


Provide  your  readers  with  the  Reuter  Business 
Report.  It  delivers  the  important  business  news 
and  financial  information  that  American  CEO’s 
get  from  Reuters. 

There’s  no  serv  ice  more  accurate  or  more 
timely.  That’s  why  so  many  trading  decisions 
are  based  on  reports  from  Reuters.  And  why 
we’ve  grown  so  fast  in  a  few  short  years,  and  now 
serve  more  than  22, (XK)  business  information 
subscribers. 


The  Reuter  Easiness  Report  gives  your  readers 
the  advantage  that  business  executives  rely  on: 
the  expertise  of  Reuters  news  professionals  covering 
business  news  and  financial  devebpments  in  the 
U.S.  and  abroad. 

And  we  designed  it  specifically  to  meet  the 
needs  of  business  editors.  For  a  free  kx^k  at  what  we 
can  do  for  your  business  pages,  call  for  your  free 
test  of  the  Reuter  Business  Report:  ( 212 )  603-3576. 

That’s  how  to  succeed  in  business. 


The  First  Name  In  News. 
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Literaq^ 
AMeamngfal 
Relatioiish^ 
Between  People 
and  Power 


While  America  celebrates  the  bicentennial  of  the  signing  of 
the  United  States  Constitution,  one  in  three  American 
adults  may  be  unable  to  read  the  Bill  of  Rights. 

democracy  because  they  are 
r  illiterate  or  semiliterate, 
i.  '  In  October  1986,  Jonathan 
Kozol  authors  ?  report  on 
adult  illiteracy  commissioned  by 
—jjg.  Cox  Newspapers.  The  report* 
|pB  graphically  outlines  the  growing 
dangers  of  illiteracy  and  pre- 
- '  sents  specific  recommenda¬ 
tions  on  how  newspapers  can  lead  the  fight  for  a  more 
literate  America. 

Cox  newspapers  across  the  nation  are  searching  for 
innovative  solutions  to  local  literacy  problems.  The  power 
needed  to  participate  in  democracy  i:  ♦he  power  of  the 
written  word. 


'“Where  Stands  The  Republic/  Illiteracy;  A  Warning  and  a  Challenge  to  the  Nation's 
Press”  by  Jonathan  Kozol.  For  a  copy,  contact  Co^ate  Communications,  Cox 
Enterprises,  Inc.,  1400  Lake  Hearn  Drive,  Atlanta,  Georgia  30319. 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan 
yton  Daily  News  and  Journal  Herald  •  Grand  Junction  Daily  Sentinel  •  Longoiew  Daily  News 
Longview  Morning  Journal  •  Lufkin  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  •  Palm  Beach  Post  •  Palm  Beach  Evening  Times 
Port  Arthur  News  •  Springfield  News-Sun  •  Tempe  Daily  News 
Waco  Tribune-Herald  •  Yurrm  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 


California  contest  controversy  continues 

Move  to  use  out-of-state  judges  lauded  by  editors’  group,  but  it  feels 
more  can  be  done  to  insure  fairness;  some  publishers  resent  editors’  input 


By  M.L.  Stein 

California  editors  laud  changes  in 
the  publishers’  Better  Newspapers 
Contest  (BNC),  but  feel  they  didn’t  go 
far  enough. 

At  its  annual  meeting  in  Palo  Alto 
May  30,  the  California  Society  of 
Newspaper  Editors  (CSNE)  unani¬ 
mously  endorsed  a  plan  to  submit  the 
contest  to  a  national  “blue  ribbon” 
panel  of  judges  on  a  permanent  basis, 
it  also  voted  to  reduce  the  number  of 
entry  categories  considerably. 

The  recommendations  will  be  for¬ 
warded  to  the  California  Newspaper 
Publishers  Association  (CNPA), 
where  it  is  virtually  certain  to 
encounter  opposition  —  at  least  in 
part. 

Largely  as  a  result  of  a  long  cam¬ 
paign  waged  by  Bruce  B.  Brugmann, 
publisher  of  the  San  Francisco  Bay 
Guardian,  CNPA  last  year  ended  its 
policy  of  in-state  Judging  of  the  con¬ 
test,  submitting  entries  to  the  Illinois 
Press  Association.  CNPA  also  elimi¬ 
nated  funding  and  other  support  given 
the  contest  for  years  by  big  public 
utility  firms  in  California. 

“But  despite  some  progress,  the 
CSNE  board  and  contest  committee 
believes  that  further  reforms  are 
needed,”  said  a  CSNE  statement 
issued  to  its  members  in  Palo  Alto. 

The  statement  added:  “We  feel  that 
our  goal  —  to  publicly  recognize  and 
reward  outstanding  journalism  in 
California  by  establishing  an  awards 
program  of  the  highest  credibility  and 
stature  among  the  journalists  and 
readers  —  has  not  yet  been  met.” 

In  addition  to  the  blue-ribbon 
panel,  the  editors  urged  the  separa¬ 
tion  of  editorial  and  non-editorial 
categories  in  judging  and  an  entry  fee 
structure  that  insures  the  contest  will 
be  self-supporting  and  not  result  in  a 
profit  for  either  CNPA  or  CSNE. 

The  blue-ribbon  approach  would  be 
“simpler  but  roughly  analagous  to  the 
Pulitzer  jury  system,”  CSNE  said. 

Noting  that  the  current  BNC  con¬ 
test  has  27  subject  categories  and 
seven  in  circulation  for  a  total  of  189 
segments,  CSNE  suggested  knocking 
down  the  figures  to  12  for  large  and 
medium-sized  dailies,  and  19  for  small 
dailies  and  weeklies.  The  contest 


annually  draws  about  2,800  entries. 

There  also  was  discussion  about 
eliminating  completely  the  “General 
Excellence”  category  as  being  too 
broad  for  proper  judging. 

However,  outgoing  CSNE  presi¬ 
dent  Chris  Anderson  of  the  Orange 
County  Register,  warned  delegates 
that  it  was  “wishful  thinking”  to 
expect  CNPA  to  drop  the  general 
excellence  category. 


George  Thurlow,  editor  of  the 
Chico  News  &  Review,  who  has  been 
representing  CSNE  at  BNC  meet¬ 
ings,  told  CSNE  members  to  expect 
opposition  from  publishers  of  small 
newspapers  to  any  moves  to  reduce 
the  number  of  categories. 

“Remember,  it’s  their  contest,” 
Thurlow  observed.  “There  are  a  lot  of 
small  dailies  and  weeklies  that  are 
saying,  ‘we’ll  never  have  a  chance  to 
win  a  Pulitzer  and  this  [BNC]  is  the 
only  chance  we  have  for 
recognition.’  ” 

BNC  chairman  Darrell  Phillips 
underscored  Anderson  and  Thur- 
low’s  perceptions. 

Reached  by  phone,  Phillips, 
publisher  of  the  Manteca  Bulletin,  a 
5,000-plus  daily,  expressed  some  irri¬ 
tation  at  the  CSNE  proposal. 

“It’s  not  their  contest,”  he 
snapped.  “I  know  the  editors  are  try¬ 
ing  to  gain  influence,  but  this  is  a 
publishers’  contest.” 

Phillips  said  CNPA  already  had 
agreed  to  recruit  a  blue-ribbon  judges’ 
panel  for  the  1988  contest.  The  1987 
judging  will  be  peformed  by  a  Penn¬ 
sylvania  newspaper  group. 

But  Phillips  emphasized  the  blue- 
ribbon  system  will  be  on  a  tryout  basis 
only  and  that  CNPA  might  decide 
after  that  to  return  to  the  current  out- 
of-state  judging  by  newspaper  associ¬ 
ations  or  to  the  old  in-state  judging  by 
its  own  members. 

The  entire  matter  will  be  up  for 
review  in  1989,  he  said. 


“There’s  a  feeling  among  some 
publishers,  and  I’m  one  of  them,  that 
in-state  judging  wasn’t  so  bad,”  Phil¬ 
lips  said.  “1  didn’t  see  any  element  of 
cronyism  in  it.” 

The  BNC  chair  also  took  a  negative 
view  of  cutting  down  the  number  of 
categories,  arguing  that  a  large  num¬ 
ber  of  entries  are  needed  to  generate 
sufficient  revenue  to  support  the  con¬ 
test. 


He  pointed  out  that  if  a  newspaper 
competes  totally  in  the  competition,  it 
pays  nearly  $400  in  fees. 

Informed  of  Phillips’  comments, 
Thurlow  said  CSNE  wants  the  blue- 
ribbon  panel  to  be  established  perma¬ 
nently. 

“Editors  will  be  extremely  dis¬ 
turbed  if  the  contest  comes  back  to 
California,”  Thurlow  remarked. 

Brugmann,  a  member  of  a  CSNE 
committee  that  recommended  the 
independent  panel  of  judges,  said  a 
return  to  in-state  judging  “would  not 
give  us  a  lot  of  confidence  that  the 
best  of  California  journalism  will  be 
recognized.  The  old  system  was  an 
absolute  horror  story.” 

“In  reference  to  Phillips’  statement 
about  the  need  for  revenue  generated 
by  contest  entries,  Brugmann 
retorted,  “The  BNC  is  not  supposed 
to  be  a  profit  center.” 

He  added  that  the  large  number  of 
categories  imposes  a  heavy  burden  on 
small  newspapers  in  preparing  mate¬ 
rials  for  submission. 

Nation  owner  slated 
to  start  N.Y.  weekly 

The  principal  owner  of  the  Nation, 
Arthur  L.  Carter,  said  he  is  prepared 
to  spend  between  $10  million  and  $20 
million  to  begin  a  weekly  newspaper 
in  New  York,  tentatively  titled  the 
New  York  Observer.  The  initial  press 
run  is  slated  for  50,000  copies. 


“It’s  not  their  contest,”  he  snapped.  “I  know  the 
editors  are  trying  to  gain  infiuence,  but  this  is  a 
pubiishers’  contest.” 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Mail  Tribune 

Medford,  Oregon 

TheTimes-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

Ei  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 

The  Windsor  Star 

Windsor,  Ontario  * 


The  Arkansas  Gazette 

Little  Rock,  Arkansas 

The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Wbrth,  Texas 

The  Patriot- News 

Harrisburg, 

Pennsylvania 

The  Herald-Ledger 

Lexington,  Kentucky 

Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

TheTimes-Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

Fort  Wayne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 

^BrabantsNieuwsblad 

"  Roosendaal,  Holland 


IHE  HARRIS 

8300...AN 

INTEGRAIED 

PRE-PRESS 

SmEMTHATS 

AFFORDABLE 


The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  witfi  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Rorida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,Ext.4100. 
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PROMOTION 


Making  do  “on  a  shoestring” 

INMA  panelists  tell  how  to  promote  newspapers  with  limited  budgets 


By  Debra  Gersh 

A  newspaper  does  not  need  a  tre¬ 
mendous  budget  to  run  a  successful 
promotional  campaign,  and  during 
the  recent  International  Newspaper 
Marketing  Association  conference  in 
Toronto,  a  panel  told  how  they  man¬ 
aged  their  “promotions  on  a  shoe¬ 
string  budget.” 

Panel  moderator  David  J.  Andree, 
marketing  services  manager  for  the 
San  Francisco  Newspaper  Agency, 
outlined  some  basic  techniques  for 
creating  a  successful  promotion  with 
little  money:  remember  the  primary 
objective;  keep  it  simple;  be  consis¬ 
tent;  format  everything,  ads,  bro¬ 
chures,  etc.;  use  synergy,  taking 
advantage  of  cross  benefits;  build 
equity  by  sticking  with  campaigns; 
don't  reinvent  the  wheel;  clip,  collect 
and  call,  building  a  file  of  promotions 
from  other  sources  and  using  contacts 
within  INMA  to  build  an  "idea 
bank";  beg,  borrow  and  steal,  which 
is  self-explanatory;  bounce  ideas  off 
others,  using  all  departments  as  an 
informal  testing  ground;  take  advan¬ 
tage  of  joint  sponsorships;  and  be 
innovative,  making  the  promotions 
stand  out. 

Panelist  Mike  Lynn  of  the  Daily 
reeze  in  Torrance,  Calif.,  noted  that 
by  participating  in  joint  sponsorships, 
newspapers  can  use  the  staffs  of  the 
other  organization  to  accomplish 
much  of  the  work  required  to  set  up  an 
event.  He  also  suggested  sponsoring 
community-minded  events  such  as 
“Toys  for  Tots”  drives  around  the 
holidays. 

Desktop  publishing  is  a  technique 
being  used  at  different-sized  newspa¬ 
pers  and  in  different  areas  within 
those  newspapers,  commented 
panelist  Joe  DiPaolo  of  the  Burlington 
County  (Vt.)  Times.  Although  it 
requires  an  initial  investment,  over 
the  long  haul  it  can  save  money,  it 
also  has  its  limitations,  such  as  a  gen¬ 
eral  8.5-by-l  l-inch  format  and  the 
inability  to  print  directly  in  color  — 
although  separations  can  be  made  for 
later  printing. 

DiPaolo  noted  that  his  paper  has 
used  desktop  publishing  to  produce 
pieces,  avoiding  costly  typesetting 
and  camera  work,  which  also  reduces 
ilie  waiting  time  to  complete  a  promo¬ 
tional  piece. 


The  technique  has  been  used  exten¬ 
sively  by  his  advertising  department, 
DiPaolo  continued,  noting  that  the 
ads  look  better  and  are  well-received. 
The  system  also  provides  the  quality 
that  makes  presentations  look  profes¬ 
sional,  and  it  allows  the  newspaper  to 
tailor-make  those  presentations  for 
each  advertiser. 

The  cost  of  setting  up  a  desktop 
publishing  system  —  which  is  also 
used  extensively  for  creating  editorial 
graphics  —  depends  on  how  far  the 
newspaper  wants  to  take  the  system, 
but  DiPaolo  estimated  that  an  average 
start-up  cost  would  be  between 
$8,000  and  $10,000.  He  also  said  the 
system  would  probably  pay  for  itself 
within  a  year. 


Nancy  McKinnon  of  the  Idaho 
Statesman  said  that  her  department 
saves  money  on  promotions  by  exten¬ 
sive  use  of  clip  art  and  Polaroid 
photos,  as  well  as  by  using  art  over 
again  for  rack  cards,  ads,  rate  cards 
and  the  like. 

In  addition,  her  promotions  are  for¬ 
matted  for  reuse  with  different  art  and 
copy. 

Since  there  are  no  photographers  in 
her  paper's  promotion  department, 
McKinnon  said  she  makes  wide  use  of 
a  Polaroid,  saving  the  editorial  pho¬ 
tographers  for  special  assignments. 
When  using  editorial  photographers, 
she  suggested  being  very  clear  about 
what  is  needed  from  them  and  not 
using  them  too  often. 

McKinnon  further  suggested  mak¬ 
ing  friends  with  the  production 
department,  asking  them  how  their 
jobs  can  be  made  easier  and  creating  a 
sense  of  harmony.  They  appreciate 
that,  she  noted,  and  will  subsequently 
bend  over  backward  for  future  proj¬ 
ects. 

One  example  of  saving  money  at 
the  Statesman  involved  printing  rack 
cards.  Instead  of  having  to  do  color 
press  runs  for  each  new  set  of  cards, 
McKinnon  said  her  department  had 


50,000  three-color  cards  printed. 
Then,  for  each  new  promotion,  copy 
was  simply  typeset  and  all  that 
needed  to  be  done  was  run  a  black 
plate  over  the  color  cards. 

Joe  Laxdal  of  the  Regina 
(Saskatchewan)  Leader-Post  put 
together  a  promotional  stylebook  for 
his  newspaper,  detailing  how  the  logo 
is  to  be  used  in  color,  black-and-white 
and  different  sizes,  as  well  as  the  type 
styles  and  variations  allowable  when 
promoting  the  newspaper. 

The  idea  behind  the  stylebook  was 
to  help  create  a  consistent  look  for  the 
paper,  especially  since  a  number  of 
free-lance  artists  are  regularly  used. 
“If  everybody  understands  the 
basics,  you  can  get  on  with  the  cre¬ 


ative.  You  don't  have  to  waste  time 
explaining,”  he  said. 

Laxdal  further  noted  that  getting 
down  to  the  basics  was  important  — 
the  look  of  the  paper  and  its  promo¬ 
tions  should  suggest  what  they  are, 
where  they  are  and  where  they  are 
going. 

Suzanne  Bush  of  Gannett  Co.  Inc. 
is  involved  in  approving  and  rejecting 
many  of  the  proposed  budgets  from 
Gannett-owned  newspapers  all  over 
the  country.  She  suggested  that, 
instead  of  learning  to  live  on  a 
shoestring  budget,  marketing  people 
find  out  why  they  have  one. 

Reasons  budgets  are  rejected,  she 
continued,  include:  there  are  no  clear 
goals  presented,  just  requests  for 
more  money  without  any  measure¬ 
ment  or  explanation;  there  is  no  clear 
indication  that  the  publisher  knows  or 
believes  what  the  promotion  depart¬ 
ment  will  do  with  the  money;  there  is 
no  logical  plan  to  provide  for  conflicts 
between  editorial  and  circulation 
goals  that  have  not  been  thought  out 
or  even  discussed  between  the 
departments;  and  the  requests  are 
excessive. 

Bush  said  the  parent  company  will 
(Continued  on  page  52) 


. . .  by  participating  in  joint  sponsorships, 
newspapers  can  use  the  staffs  of  the  other 
organization  to  accompiish  much  of  the  work 
required  to  set  up  an  event. 
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Two  years  of  production  operation  have  paid  off  for 
FLEXOMAN.  By  the  last  quarter  of  1986,  MAN  Roland 
received  orders  for  57  new  units.  Four-color  units, 
arch  units,  vertical  units,  and  color  decks  for  slip-in 
or  complete  new  presses. 

USA-built  FLEXOMAN  —  the  flexo  leader  from  one 
of  the  world’s  largest  press  manufacturers. 

Ask  the  people  who  have  already  made  the  choice 
you’re  considering.  Then  call  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600 


■MAN  on  the  move 


NEWSPAPER  PRESS  DIVISK3N 


Judge  rules  NASA  must  release  shuttle  crew  tape 


By  Mark  Fitzgerald 

Ruling  on  a  Freedom  of 
Information  lawsuit,  a  federal  judge 
stated  (June  3)  NASA  must  make 
public  the  original  audiotape  of  the  ill- 
starred  Challenger  shuttle  explosion. 

The  National  Aeronautics  and 
Space  Administration  had  claimed 
the  right  to  withhold  the  tape,  citing 
an  exemption  in  the  FolA. 

Exemption  6  allows  government 
agencies  to  withhold  some  personnel 
records  or  “similar”  records  when 
their  release  would  be  an 
“unwarranted  invasion  of  privacy.” 

In  this  case,  the  space  agency  said, 
releasing  the  tape  would  invade  the 
privacy  and  increase  the  grief  of 
families  of  the  Shuttle  astronauts, 
who  died  in  the  Jan.  28,  1986 
explosion. 

NASA  has  already  released  a 
transcript  of  the  conversation 
between  the  shuttle  crew  and  ground 
controllers.  But  the  New  York 
Times  contended,  in  the  suit  filed  last 
October,  that  background  noise  and 
other  sounds  that  may  not  be  on  the 
transcript  were  important  to 
understanding  the  tragedy. 

For  its  part,  the  Times  argued  that 
even  if  the  FolA  exemption  applied  to 


the  astronauts  themselves,  it  could 
not  be  extended  to  their  families.  Fur¬ 
ther,  Times  attorneys  said  the  tape 
could  help  determine  future  safety 
provisions  by  providing  exact 
information  about  the  moments  be¬ 
fore  the  explosion. 


Further,  Times 
attorneys  said  the  tape 
couid  heip  determine 
future  safety  provisions 
by  providing  exact 
information  about  the 
moments  before  the 
expiosion. 


In  her  decision.  Federal  District 
Judge  Norma  H.  Johnson,  sitting  in 
Washington,  ruled  that  the  tape  did 
not  fall  under  Exemption  6  because  it 
was  neither  a  personnel  file  nor 
similar  record. 

“It  is  an  undisputed  matter  of  rec¬ 
ord  that  the  tape  at  issue  here  contains 
no  information  about  the  personal 
lives  of  the  astronauts  or  any  of  their 
family  members,  but  only  the 


comments,  observations,  and 
communications  of  certain  of  the 
Challenger  astronauts  concerning  the 
launching  and  flight  of  the  shuttle  on 
the  date  of  the  accident,”  Judge 
Johnson  wrote. 

Times  senior  attorney  George 
Freeman  hailed  the  ruling,  saying, 
“In  allowing  the  public  to  hear 
themselves  what  went  on  in  the 
Challenger,  this  decision  will  result  in 
making  NASA  more  responsive  in 
insuring  that  such  a  tragedy  will  not 
happen  again.” 

A  NASA  spokeswoman  said  the 
agency  is  considering  recommending 
an  appeal  of  the  decision. 

On  the  same  day  of  the  decision, 
representatives  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi,  the  Advertising  Council  and  the 
Lowe  Marschalk  ad  agency  decided 
to  go  ahead  with  a  Project  Watchdog 
advertisement  NASA  asked  them  to 
drop  (E&P  June  6,  p.  14). 

The  ad  shows  photos  of  the  shuttle 
and  the  explosion  with  a  caption 
concerning  warnings  NASA  received 
about  0-rings.  The  information  was 
unearthed  by  journalists.  “If  the 
press  didn’t  tell  us,  who  would?”  the 
ad  asks. 


TMTORMCR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


STATI  PARPM 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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CARBIDE 


OH,  AfOf  I  SHOULD’VE 
SPEC’DflSfiSSfiS?  ANILOX  rolls/ 

rvE  snaGOT/OOtOOO  AK>R£ 

IMPRESSIONS  TO  GO/ 


The  solution  is  UCARLOX™  Laser  Engraved  Ceramic 
Anilox  Rolls.  Once  an  anilox  roll’s  ink  volume  capability 
starts  to  diminish,  so  does  your  printing  quality. 

But,  in  a  four  or  five  hour  press  run,  there’s  no  stopping 
the  presses  to  replace  worn  anilox  rolls. 

UCARLOX  Laser  Engraved  Ceramic  Anilox  Rolls 
are  designed  for  a  long  life  of  printing  quality.  A 
tough,  corrosion-resistant  ceramic  surface  is  precision- 
engraved  in  a  variety  of  screens  and  ink  volume 
ranges  by  computer-controlled  lasers.  The  result  is 
improved  ink  metering  and  higher  quality  for  both 
flexographic  and  keyless  offset  printing,  making 
every  part  of  your  news  fit  to  print.  For  a  long  time. 

UCARLOX  Laser  Engraved  Ceramic  Anilox 
Rolls  offer  you  lasting,  high  quality  printing  backed 
by  comprehensive  surface  technologies  and  expertise. 


©1987  Union  Carbide  Corporation 
UCARLOX  is  a  trademark  of  Union  Carbide  Corporation 


The  rolls  that  are  turning  the  industry  arouri 


For  additional  information,  call  George  Pappaioanou, 
1-800-UCARLOX.  Or,  write:  Union  Carbide  Corporation, 
Coatings  Service,  1500  Polco  Street, 

P.O.  Box  24184,  Indianapolis,  IN  46224.  _ 


Mecham 

(Continued  from  page  14) 


uncompromising.” 

Mecham’s  tussle  with  journalists 
began  during  his  campaign  when  a 
Republic  article  by  staffer  Keven  Ann 
Willey  and  free-lancer  Sandy  Tolan 
said  he  was  presenting  himself  as  a 
mainstream  Republican  but  was 
philosophically  a  member  of  the  right- 
wing  political  fringe. 

The  candidate  called  a  news 
conference  to  blast  the  story  and  the 
writers.  W'illey  was  barred  from  the 
conference. 

More  recently,  Mecham  banned 
Phoenix  Gazette  political  columnist 
John  Kolbe  from  gubernatorial  press 
conferences,  declaring  him  a  “non¬ 
person,”  and  asserting  he  has  the 
right  to  determine  who  attends  his 
conferences.  Later,  the  governor 
withdrew  the  ban  but  said  he  would 
not  respond  to  Kolbe's  questions. 

Because  Mecham  appears  to  have 
singled  out  the  Phoenix  Newspapers 
for  most  of  his  anti-newspaper  Jabs, 
Pat  Murphy,  publisher  of  the 
Republic  and  Gazette,  has  asked  him 
to  cite  specific  examples  of  inaccu¬ 
racy  or  unfairness.  Bellus  responded 
that  he  would  compile  a  list  of  stories. 

Several  Arizona  journalists  deny 
they  have  the  hatchet  out  for 


Mecham.  Some  are  concerned, 
however,  that  in  its  zeal  to  be  fair  to 
the  governor,  the  press  might  back  off 
in  doing  probing  stories  about  him. 

In  a  Republic  story  assessing 
Mecham’s  relationship  with  the 
press.  Republic  columnist  E.J.  Mon- 
toni  was  quoted  as  saying,  “That’s  his 
strategy:  ‘Cover  me  less,  so  I’ll  look 
better.’  We  can’t  base  our  coverage 
on  that.  All  he  has  to  do  to  succeed 
with  us  is  to  make  us  doubt  ourselves, 
and  he’s  done  that.” 

Max  Jennings,  executive  editor  of 
the  Mesa  Tribune,  said  his  reporters 
are  taking  special  care  to  give  the 
governor  a  fair  deal. 

“The  reason  we  are  being  more  fair 
is  that  we  haven’t  had  a  chief 
executive  who  has  made  such  a 
blatant  attack  on  the  media,” 
Jennings  told  the  Republic.  “We 
haven’t  had  a  chief  executive  who 
says  he  wants  to  ban 
reporters  .  .  .  who  has  lumped  all  of 
the  media  together  as  the  libera! 
press.” 

Mecham  is  not  exactly  a  stranger  to 
journalism.  In  1963,  he  published  the 
Evening  American,  which  began  as  a 
daily  in  Phoenix  and  ended  up  as  a 
weekly  before  it  folded  several  years 
later.  During  his  recent  gubernatorial 
campaign,  he  published  two  small 
tabloids  to  send  his  message  to 
voters. 

Gov.  Mecham  is  currently  the 


Check  local  listings  for  station  and  tiijje. 
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subject  of  a  recall  movement  but  edi¬ 
tors  interviewed  by  E&P  saw  little 
chance  of  it  succeeding. 

Despite  Mecham’s  tirades  against 
the  press,  newspeople  bailed  him  out 
of  “jail”  recently. 

Mecham  was  arrested  for  “being 
too  honest  to  be  a  politician”  as  part 
of  the  American  Cancer  Society’s 
annual  Jail-a-thon  fund  raiser. 

His  first  call  for  help  was  to  Kolbe 
who  contributed  $25  to  his  $700  bail. 
William  R.  Hogan,  general  manager 
of  Phoenix  Newspapers,  pledged 
another  $100,  and  the  weekly  Phoenix 
Times  tossed  in  $50. 

Murdoch  given 
private  tour 
of  ANPA/TEC 

Publishing  magnate  Rupert  Mur¬ 
doch,  in  a  rare  convention  appear¬ 
ance,  received  a  private  tour  of  the 
American  Newspaper  Publishers 
Association’s  technical  show  before 
the  doors  opened  in  Las  Vegas,  Nev. 

Murdoch,  whose  News  America 
Corp.  owns  the  New  York  Post  and 
Boston  Herald,  was  looking  at 
presses,  inserters  and  electronic 
publishing  systems,  according  to  Pete 
Romano,  the  head  of  the  show  who 
led  Murdoch  and  several  top  execu¬ 
tives  on  the  two-hour  tour  Friday  eve¬ 
ning  by  electric  cart. 

“1  was  very  impressed  with  his 
knowledge  of  technological 
equipment  in  newspapers,”  said 
Romano,  who  was  quizzed  on  the 
latest  developments.  “I  knew  he  was 
an  astute  businessman,  but  I  didn’t 
really  know  how  conversant  he  is  on 
newspaper  equipment.” 

Murdoch,  who  was  in  transit 
between  meetings,  asked  questions 
about  new  presses,  pagination  and 
electronic  cameras. 

“He’s  just  like  any  regular  guy,” 
Romano  said  of  the  press-shy 
businessman.  “He  took  off  his  jacket 
and  rolled  up  his  sleeves.” 

Detentions  in  Chile 
protested  by  lAPA 

The  Inter  American  Press 
Association  has  issued  a  statement 
“once  again  protesting  charges 
against  Chilean  journalists  which 
threaten  freedom  of  expression  in 
Chile.” 

The  protest  followed  detention  on 
military  orders  of  editor  Felipe  Pozo 
and  reporter  Gilberto  Palacios  of  the 
newspaper  Fortin  Mapocho  for  a  1 986 
story  allegedly  offensive  to  the  armed 
forces. 
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iSeldgjplate 
presensitized  offset 
plates  are  prepunched 
for  you! 

This  gives  you  speed  and  con¬ 
venience  in  getting  to  press 
faster,  with  absolutely  no  chance 
of  punching  inaccuracies! 

Likewise,  Newsplate’s  factory- 
applied  coating  frees  you  of  the 
need  to  mix  chemicals  on  the 
spot.  This  eliminates  any  possi¬ 
ble  coating  inconsistencies,  and, 
not  incidentally,  does  away  with 


messy  roller  coaters  and 
punch/coaters. 

Thus  Newsplate  cuts  out  two 
time-consuming  steps  in 
makeready  from  package  to  ex¬ 
posure,  and  eliminates  two  pro¬ 
blems  as  well.  It  offers  you  the 
security  of  hassle-free  plate  pro¬ 
cessing,  backed  up  with  a  two 
year  shelf  life— for  dependable 
operation  today,  tomorrow,  next 
year  and  the  year  after! 

That’s  not  all.  Newsplate’s 
presensitized  coating  is  applied 
to  Hoechst’s  tough  elec¬ 
trochemical  grain:  a  powerful 
combination  that  offers  sharp 


dot  reproduction  for  clean,  clear 
images  and  pressruns  you  can 
count  on  of  250M+  impressions. 

Now  you’ve  got  a  lot  of  powerful 
reasons  to  put  Newsplate  in  your 
pressroom.  Call  us  for  more 
information. 

1-800-243-NEWS 


Hoechst  Celanese  Corporation 

PO.  Box  3700 
Somerville,  N.J.  08876 


Hoechst 
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IN  BRIEF - 

NASA  elects  board, 
gives  scholarships 

The  New  York  chapter  of  the 
Newspaper  Advertising  Sales  Associ¬ 
ation  has  elected  its  board  members 
for  the  forthcoming  year. 

They  are:  Gene  Prall,  Cresmer 
Woodward  O’Mara  &  Ormsbee, 
president  (Prall  has  been  serving  as 
acting  president  since  the  death  of 
president  Roger  Brown  of  the  New 
York  Times  in  December);  Ray 
Andulsek,  Branham  Newspaper 
Sales,  vice  president;  Ben  Zangara, 
Sawyer  Ferguson  Walker,  secretary; 
Andy  Schaeffer,  Landon  Associates, 
treasurer;  Betty  Ann  Yarus,  Gannett 
National  Newspaper  Sales,  one-year 
director;  Alex  Clemente,  Million 
Market  Newspapers/Times  Mirror 
National  Marketing,  two-year  direc¬ 
tor;  and  Howard  Rothenberger,  New- 
house  Newspapers  Metro  Suburbia, 
three-year  director. 

In  addition,  a  number  of  NASA 
scholarship  winners  selected  by  the 
board  were  recognized  at  the  organi¬ 
zation's  May  7  luncheon. 

The  top  three  winners  were:  $1,500 
to  Laura  DeFlora.  Ogilvy  &  Mather 


Direct;  $1,250  to  Louise  Wolf,  Lowe 
Marschalk;  and  $1,000  to  Lauren 
Isaacson,  McCann  Direct.  Three  can¬ 
didates  received  runner-up  awards  of 
$100  each:  Eva  Ralph,  Lowe  Mar¬ 
schalk;  Elizabeth  Hildenbrand, 
Saatchi  &  Saatchi/Compton;  and 
Trish  Iwantschuk,  McCann  Erick¬ 
son. 

Sunday  Today  ends 
publication  in  U.K. 

Sunday  Today,  the  weekly  edition 
of  Britain’s  first  electronically  pro¬ 
duced  newspaper.  Today,  is  ceasing 
publication. 

News  U.K.  announced  the  closure 
several  hours  after  signing  a  one-year 
contract  to  print  1  million  copies  of  a 
new  color  edition  of  News  of  the 
World,  a  rival  weekly. 

Sunday  Today  and  Today  were 
launched  in  March  1986  by  Eddy 
Shah,  who  revolutionized  the  out¬ 
moded  machinery  and  shop  floe r  cus¬ 
toms  on  Fleet  Street.  The  color-pic¬ 
ture  tabloids  were  rescued  from  bank¬ 
ruptcy  three  months  later  by  Lonrho, 
a  London-based  multinational,  which 
injected  the  equivalent  of  $35  million 
and  forced  Shah  to  give  up  control. 


Legal  paper  begins 
in  Northern  Calif. 

The  San  Francisco  (Calif.)  Banner 
Daily  Journal,  a  legal  newspaper 
serving  Northern  California,  has 
begun  publication. 

Publisher  Guy  Everingham  said  the 
Banner  will  be  delivered  by  carrier 
each  morning  to  downtown  San  Fran¬ 
cisco,  with  same-day  mail  delivery  to 
other  subscribers. 

It  is  published  by  the  Daily  Journal 
Corp.,  which  also  publishes  the  Los 
Angeles  Daily  Journal,  a  legal  news¬ 
paper  serving  Southern  California. 

In  addition  to  editorial  covera[  ^  of 
state,  national  and  international  legal 
issues,  the  San  Francisco  Banner 
Daily  Journal  will  provide  coverage  of 
the  Northern  California  courts  and 
law  community. 

SlU  resolves  dispute 
with  campus  paper 

The  problems  between  the  South¬ 
ern  Illinois  University,  Edwardsville, 
administration  and  the  campus  news¬ 
paper,  the  Alestle  have  been  re¬ 
solved,  according  to  Marcus 
Albrecht,  higher  education  coordina¬ 
tor  for  the  Illinois  Education  Associa- 
tion-NRA. 

As  reported  in  the  June  6  E&P.  the 
issues  over  rewriting  the  newspaper's 
bylaws  and  restoring  the  commis¬ 
sions  paid  to  student  advertising  sales 
people  remained  unresolved  as  the 
semester  —  and  the  student  editor's 
term  in  her  post  —  drew  to  a  close. 

But  according  to  Albrecht,  the  uni¬ 
versity,  on  the  last  day  of  Deborah 
Pauly's  editorship,  agreed  to  with¬ 
draw  the  rewritten  operating  papers 
and  to  restore  ad  commissions. 

In  addition,  he  said  that  the  St. 
Louis  Post-Dispatch  reported  that  the 
president  of  the  university  has  prom¬ 
ised  the  state  house  majority  leader 
that  the  university  will  not  replace  the 
paper's  faculty  adviser  with  an 
administration-appointed  business 
manager. 

Albrecht  added  that  the  local  lEA- 
NEA  chapters  will  closely  watch  fur¬ 
ther  developments  on  campus. 

C’ Brification 

A  story  in  the  June  6  E&P  about  the 
New  York  Times  Regional  Group 
Recruitment  Classified  Advertising 
Network  inadvertently  omitted  the 
fact  that  Branham  Newspaper  Sales 
serves  as  the  national  advertising  rep 
firm  for  the  network. 
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Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  that’s  just  what  they  get  with  Kruger  newsprint. 
We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489-5th  Ave.  New  York.  NY  10017 
[212)  697-9700 


Kruger 

We’re  making  news  in 
newsprint  technology. 
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MARKETING 


Reaching  the  younger  generation 

The  key  to  winning  readers  among  the  under-35  set  is  more  style, 
slick  packaging  and  trendy  coverage,  says  researcher  Christine  Urban 


By  Debra  Gersh 

The  key  break  in  how  different 
demographic  groups  respond  to 
newspapers  seems  to  be  at  age  35, 
according  to  Christine  Urban, 
president  of  Urban  &  Associates  Inc. 
in  Sharon,  Mass. 

Urban,  speaking  before  the 
International  Newspaper  Marketing 
Association  conference  in  Toronto, 
explained  that  the  most  important  dif¬ 
ference  in  groups  seems  to  be  age,  not 
only  because  young  people  (under  35) 
make  up  a  large  segment  that  is  not 
reading  newspapers,  but  also  because 
they  are  the  natural  core  market  of  the 
next  10  years. 

When  looking  at  the  under-35 
group.  Urban  stressed  that  it  is  impor¬ 
tant  to  get  rid  of  the  fuzzy  picture 
surrounding  them,  to  avoid 
dangerous  buzzwords  such  as  Yuppie 
and  Dine.  Yuppies,  Young  Upwardly 
Mobile  Professionals,  by  strict 
definition  make  up  only  1.7%  of  the 
U.S.  population,  and  Dines,  Double 
Income  No  Children,  are  not  part  of 
an  age-related  phenomenon. 

The  real  group  to  look  at  is  the 
Baby  Boomers,  18  to  35  years  old, 
who  account  for  some  70  million  U.S. 
adults,  she  continued. 

A  remarkable  pattern  of  similarity, 
dubbed  the  Rule  of  Two,  emerges  as 
data  are  combined  to  see  the 
differences  in  how  young  people  use, 
read  and  see  the  newspaper. 

Those  under  35  are  twice  as  likely 
not  to  be  newspaper  readers;  if  they 
are  readers,  they  are  about  twice  as 
likely  to  spend  less  than  15  minutes 
reading  a  newspaper;  young  people 
are  approximately  half  as  likely  to  be 
newspaper  subscribers  as  are  those 
over  35;  and  those  young  people  who 
are  subscribers  are  twice  as  likey  to 
be  only  occasional  readers  who  do  not 
read  the  newspaper  every  day  even  if 
it  is  delivered  to  them.  Urban 
explained. 

But  young  people  do  read  a  lot  and 
they  are  interested  in  the  news, 
agreeing  that  newspapers  are  a  well- 
written,  accurate  source  of  news. 
Where  they  separate  from  other 


groups  is  that  young  people  are  not 
unhappy  with  the  content  of  newspa¬ 
pers  so  much  as  they  are  dissatisfied 
with  the  style.  They  see  the  newspa¬ 
per  as  dull  and  not  written  for  them. 

One  key  difference  lies  in  their 
news  priorities,  she  noted.  Young 
people  are  more  interested  in  story 
depth  than  count.  For  a  group  of 
people  who  have  grown  up  with 
investigative  reporting,  they  want  to 
know  not  only  what  happened  but 
also  to  have  it  explained  in  depth  for 
them.  They  seem  to  be  using  newspa¬ 
pers  like  magazines,  purchasing  them 
infrequently  and  looking  for  specific 
information. 


There  are  four  key  factors  that 
make  the  under-35  group  unique. 
Urban  continued.  Those  under  35, 
compared  with  the  core  audience 
over  45,  are  much  better  educated  — 
about  30%  have  finished  college;  they 
are  more  likely  to  be  living  alone,  with 
about  25%  of  U.S.  adults  living  alone; 
they  are  less  tied  to  the  local  commu¬ 
nity,  being  tied  to  friends  and  work, 
rather  than  the  neighborhood;  and 
they  live  less  structured  lives,  with 
more  out-of-home  entertainment  and 
odd  working  hours. 

Thus,  the  under-35  age  group 
violates  some  key  assumptions.  The 
unit  of  consumption  is  normally 
thought  to  be  the  household,  but  for 
those  living  alone,  the  unit  of 
consumption  is  the  individual;  with 
less  structure  in  their  lives,  they  do 
not  necessarily  form  habits  such  as 
daily  newspaper  reading;  and  the  core 
of  local  news  in  a  paper  is  not  import¬ 
ant  to  them.  Urban  explained. 

Developing  marketing  strategies, 
then,  to  reach  this  group  is  not  just  a 
matter  of  more  sales  pressure,  but  a 
need  to  reposition  the  newspaper,  she 


said. 

Urban  suggested  seven  ideas,  three 
for  editors  and  four  for  marketers,  to 
help  position  newspapers  to  better 
reach  this  younger  group. 

For  editors.  Urban  noted  that  the 
number  one  thing  young  readers  want 
is  consistent  coverage  of  topics  of 
special  interest  to  them  —  enter¬ 
tainment  reviews,  sophisticated  con¬ 
sumer  news,  no-holds-barred  advice 
columns,  trend  coverage. 

To  editors  Urban  further  suggested 
a  need  for  better  display  and 
packaging  with  more  style,  as  young 
people  see  dull  graphics  and  bad 


color  along  with  writing  and  headline 
styles  as  boring.  And  third,  editors 
need  to  provide  more  innovative 
showcasing  of  stories,  getting  people 
to  read  what  they  might  have  other¬ 
wise  skipped  over. 

For  the  marketing  people.  Urban 
suggested  marketing  better  to  young 
readers,  getting  rid  of  the  boring  pro¬ 
motion,  which  to  young  people  is  the 
worst  thing.  She  suggested  allegiance 
advertising,  giving  a  brand  or  a  prod¬ 
uct  personality,  which  seems  to  work 
well  with  young  people  who  want  to 
be  what  that  brand  can  make  them. 

In  addition.  Urban  said  marketing 
people  need  to  get  back  to  the  basics, 
building  people's  fundamental 
assumptions  about  newspapers  and 
repositioning  papers  for  the  young. 

Newspaper  marketers  also  need  to 
take  more  creative  risks,  as  young 
people  want  the  edge  and  are  very 
impressionistic,  responding  well  to 
imagery,  she  said.  Newspaper 
advertising  tends  to  be  slow-paced, 
but  papers  should  try  more  music, 
more  flash  and  sponsor  non- 
(Continiiecl  on  pa^e  50) 


Young  people  are  not  unhappy  with  the  content  of 
newspapers  so  much  as  they  are  dissatisfied  with  the 
style.  They  see  the  newspaper  as  dull  and  not  written 
for  them. 
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If  you  think  the  headline 
of  this  ad  has  two  meanings, 
you’re  right.  On  both  counts. 

USA  Today  has  selected 
Autologic’s  new  APS-6  Laser 
Imager  for  full-page  imaging 
and  typesetting. 

For  a  very  simple  reason. 


With  all  due  modesty,  it’s  the 
best  laser  imager  available  on 
the  market  today. 

It  images  full  pages  of  text 
and  graphics  at  high  speeds. 
With  high  resolution:  our  top 
quality  halftones  have  hard, 
crisp  dots,  giving  you  1,000  dpi, 
or  a  90  line-screen. 

Its  full  page  width  gives 
you  production  flexibility.  And 
it  has  the  reliability  that  Auto¬ 
logic  imaging  systems  have 
always  been  known  for. 

Another  advantage  is  that 
it’s  driven  by  Autologic’s 
exclusive  Page  Image  Proces¬ 
sor,  allowing  you  to  hook  up 


additional  devices  (such  as  a 
proof  printer)  at  a  lower  cost. 
All  fonts  will  match.  And  soft¬ 
ware  needs  no  modification. 

So  make  the  smartest 
imaging  decision  in  the  USA, 
today.  USA  Today  did.  Call 
Autologic  Marketing  Services 
to  find  out  about  our  APS-6 
Laser  Imager. 

WAUTOLOGIC 

A  Subsidiary  of  Volt 
Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)  498-%!! 


CSX  Transportation  Combines  Trains, 
Miami  Herald  Sharply  Reduce 
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Trucks  and  Warehouses  To  Ifelp  The 
Its  Costs  for  Newsprint  Delivery. 


The  Miami  Herald  wanted  to  reduce 
the  costs  and  complexity  of  shipping  and 
handling  its  newsprint  supplies.  CSX 
'h’ansportation  was  asked  to  propose  a 
solution.  We  found  it  by  designing  a  paper 
route  combining  three  major  elements  of  our 
multi-modal  One-Stop  Shipping®**  services. 

CSX  trains  provide  low-cost,  long-haul 
delivery  of  the  newsprint  to  Miami.  The  giant 
rolls  of  paper  are  then  off-loaded  and  stored 
in  distribution  warehouses.  Later,  as  required, 
just-in-time  deliveries  are  made  to  the  Herald 
plant(s)  by  CSX-provided  trucks. 

As  a  result  of  this  innovative  use  of 
CSX  services,  the  Miami  Herald  has  been 
able  to  save  significant  time  and  money  and 
better  utilize  its  resources.  Notably  the  paper 
has  eliminated  its  need  to  operate  and 
maintain  100,000  square  feet  of  warehouse 
space  on  its  own. 

What  about  your  company?  CSX 
'li'ansportation's  multi-modal,  One-Stop 
Shipping®"  concepts  can  combine  trains, 
trucks,  barges  and  distribution  warehouses 
in  just  about  any  blend  you  require,  including 
"value-added"  services.  Moke  us  prove  it. 

For  further  information,  please  contact 
Bart  Romano,  National  Account  Manager- 
Newsprint,  at  1-800-525-5696. 
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NEWSPEOPLE  IN  THE  NEWS 


Wayne  Hearn,  former  reporter  for 
newspapers  in  Illinois  and  Michigan, 
has  been  named  Midwestern  corre¬ 
spondent  for  Newhouse  News  Ser¬ 
vice,  a  new  position.  He  will  be  based 
in  Chicago. 

The  appointment  marks  opening  of 
Newhouse’s  second  regional  bureau. 
The  first  was  the  Southern  regional 
bureau  in  Atlanta,  staffed  by  David 
McCormick,  former  AP  correspon¬ 
dent  in  Baton  Rouge. 

Additional  bureaus  are  planned  on 
the  East  and  West  coasts,  according 
to  Robert  G.  Fichenberg,  editor  and 
bureau  chief  of  the  Washington-based 
service. 

*  *  * 

Stlart  T.K.  Ho,  chairman  of  the 
board  of  Capital  Investment  of 
Hawaii,  Inc.,  and  a  member  of  the 
board  of  directors  of  Gannett  Co., 
Inc.,  has  been  named  chairman  of  the 
board  of  Gannett  Pacific. 

Ho,  52,  succeeds  his  father,  the  late 
Chinn  Ho,  as  chairman.  The  elder 
Ho,  who  died  May  12,  served  as 
chairman  of  Gannett  Pacific,  which 
operates  the  Honolulu  Star-Bulletin, 
from  1971  until  his  death. 

Ho  holds  a  law  degree  from  the 
University  of  Michigan.  He  became 
chairman  of  Capital  Investment  of 
Hawaii,  a  company  founded  by  his 
father,  in  1982. 

*  *  * 

Ralph  E.  Nicewonger  is  the  newly 
named  publisher  of  four  of  Commu¬ 
nity  Newspapers  Inc.'s  South  Car¬ 
olina  weeklies — the  Barnwell  People- 
Sentinel,  Allendale  Citizen  Leader, 
Hampton  County  Guardian  and  Wil¬ 
lis  ton  Way. 

Prior  to  joining  the  company, 
Nicewonger  had  been  advertising 
director  of  the  Lake  Wales  (Fla.) 
Daily  Hiffhlander  and  advertising 
manager  of  the  Centre  Daily  Times, 
State  College,  Pa. 


Norman  R.  McMullin  has  been 
named  president  of  the  Suburban 
Newspapers  of  Greater  St.  Louis 
owned  by  Ingersoll  Newspapers,  Inc. 

He  succeeds  William  O.  Mullins, 
who  has  served  as  president  of  the 
Greater  St.  Louis  newspapers  as  well 
as  being  publisher  of  the  St.  Charles 
Journal.  Mullins  continues  as 
publisher  of  the  Journal. 

Prior  to  St.  Louis,  McMullin  was 
president  of  Woodward  Communica¬ 
tions  Inc.,  based  in  Dubuque,  Iowa, 
where  he  oversaw  operations  of  the 
Dubuque  Telegraph  Herald  and  10 
weekly  publications  in  Illinois,  Iowa 
and  Wisconsin  and  six  radio  stations 
in  Iowa,  Nebraska  and  Wisconsin. 

*  *  * 

Chester  S.  Rozak  has  been  named 
controller  of  the  Courier-Journal, 
Louisville.  He  has  been  director  of 
accounting  and  budgeting  for  the  past 
eight  years. 

Also,  Gary  E.  Whitenack  was 
promoted  to  assistant  controller,  and 
Penelope  Houtz  was  named  man¬ 
ager  of  financial  analysis. 


Mary  Ann  Matz,  business  ser¬ 
vices  manager  for  Phoenix  Newspa¬ 
pers  Inc.,  has  been  promoted  to 
administrative  services  director,  a 
new  position  in  the  company. 

Matz  will  be  responsible  for  ensur¬ 
ing  compliance  with  all  environmen¬ 
tal  regulations,  including  information 
regarding  the  handling  and  disposal  of 
hazardous  materials  and  general 
environmental  and  safety  conditions 
for  all  PNI  properties. 

She  also  will  handle  special  corpo¬ 
rate  projects,  risk  management,  tele¬ 
phone  and  radio  communications 
management. 

With  the  company  since  1977,  she 
earlier  served  as  administrative  assis¬ 
tant  to  the  business  manager  and  to 
the  director  of  operations. 

*  *  * 

Lee  Heffner,  vice  president/ 
advertising  for  the  Wall  Street  Jour¬ 
nal  who  retired  on  April  1 ,  will  remain 
with  Dow  Jones  &  Company  Inc. ,  as  a 
consultant  on  the  training  of  the 
advertising  representatives  and  on 
sales  of  Dow  Jones  broadcast  ven¬ 
tures. 

*  *  * 

Nicholaas  Van  Hevelingen, 
publisher  of  Pulitzer-Lerner  Commu¬ 
nity  Newspapers,  has  been  elected  to 
the  board  of  trustees  of  Columbia 
College,  Chicago. 

*  *  * 

Camille  Stinton  has  been  named 
regional  manager  in  the  Hartford 
Courant'%  circulation  department. 
She  moved  from  the  Boston  Herald 
where  she  had  been  home  delivery 
manager  since  1985  and  prior  to  that 
promotion  manager. 

Also,  Michele  Hart  was  named 
senior  supervisor  in  the  subscriber 
service  center,  having  most  recently 
been  circulation  assistant. 
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VINCENT  MANNING  has  been 
named  chief  photographer  of  United 
Press  International. 

He  joined  UPl  in  1979  as  newspic- 
ture  bureau  manager  in  Harrisburg, 
Pa.,  after  free-lancing  as  a  photo  jour¬ 
nalist  following  graduation  from  the 
Pennsylvania  Institute  of  Art  in  Pitts¬ 
burgh. 

Mannino,  who  transferred  to  the 
Washington  staff  in  1984,  has  covered 
major  sports  events  including  the 
Olympics  and  World  Series,  political 
campaigns  and  the  foreign  travels  of 
President  Ronald  Reaga.i  and  First 
Lady  Nancy  Reagan. 


G.  Lee  Kaylor,  advertising  direc¬ 
tor  of  the  Idaho  State  Journal, 
Pocatello,  since  1984,  has  been 
appointed  editor  and  publisher  of  the 
Ridgecrest  (Calif.)  Daily  Indepen¬ 
dent. 

Prior  to  the  State  Journal,  he  was 
advertising  director  at  the  Rosehitrg 
(Ore.)  News  Review  for  ten  years. 

*  *  * 

Norman  E.  Isaacs,  longtime  press 
critic  and  former  executive  editor  of 
the  Courier-Journal  and  Louisville 
Times,  and  chairman  of  the  National 
News  Council  in  1977-82,  was 
awarded  an  honorary  doctor  of  letters 
degree  by  Syracuse  University  during 
commencement  ceremonies  in  May. 
Isaacs,  now  residing  in  Dobbs  Ferry, 
N.Y.,  is  author  of  “Untended  Gates: 
The  Mismanaged  Press,”  published 
last  year  by  Columbia  University 
Press. 

*  *  * 

Rich  Lech,  suburban  life  editor  for 
Observer  &  Eccentric  Newspapers, 
publisher  of  twice-weeklies  in  south¬ 
eastern  Michigan,  was  named  street 
scene  coordinator.  His  duties  include 
story  assignments  and  writing  and 
editing  copy. 

Also,  Susan  Steinmueller  was 
appointed  copy  desk  editor.  She  was 
a  reporter  for  the  Oxford  (Mich.) 
Leader  and  the  Huntsville  (Texas) 
Morning  News. 
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John  Virtue,  former  executive 
editor  of  El  Mundo,  San  Juan,  has 
been  named  editor  of  Caribbean  Busi¬ 
ness,  also  in  San  Juan. 

Before  his  five  years  with  El 
Mundo,  Virtue  spent  25  years  with 
United  Press  International,  mostly  in 
Latin  America. 

*  *  * 

Bob  Barth  has  been  named  circu¬ 
lation  director  of  the  Grand  Forks 
(N.D.)  Herald  and  also  has  responsi¬ 
bility  for  the  Herald’s  Handy  Mail 
subsidiary  which  does  presorting, 
bulk  mailing  and  other  printing  and 
packaging  operations. 

Barth  had  been  circulation  opera¬ 
tions  manager  of  the  Herald  and  cir¬ 
culation  manager  of  the  company’s 
Agweek  Magazin''. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Terry  C.  Plumb  recently  was 
named  editor  of  the  Rock  Hill  (S.C.) 
Herald,  and  SuLA  Smith  Pettibon 
was  named  managing  editor. 

Plumb  was  editor  of  The  Island 
Packet,  Hilton  Head  Island,  S.C.,  for 
the  past  nine  years.  Pettibon,  a  Her¬ 
ald  employee  since  1979,  most 
recently  was  city  editor. 

William  Edincer,  former  classi¬ 
fied  ad  manager  of  the  Herald,  was 
promoted  to  advertising  director. 
Replacing  him  as  classified  manager 
is  Jack  Harless,  a  longtime  Herald 
employee. 

In  addition,  Waldene  Edincer. 
former  advertising  representative, 
was  named  promotion  director. 

♦  *  * 

Robert  A.  Brown  has  been  named 
general  manager  of  the  Azalea  City- 
News  and  Review,  a  14-year-old 
weekly  in  Mobile,  Ala.  He  retired 
recently  as  vice  president  of  market¬ 
ing  services  for  Berkley  Small.  Inc., 
after  being  with  the  company  20 
years. 

*  *  * 

Robert  Scally  joined  the  San 
Diego  Daily  Transcript  covering  the 
high-tech  industry  in  the  city.  He  pre¬ 
viously  was  a  reporter  with  the  San 
Diego  Business  Journal,  and  the  Sol- 
ana  Beach  (Calif.)  Citzen  and  Chula 
Vista  (Calif.)  Star-News. 

Libby  Brydolf,  who  has  been  cov¬ 
ering  high-tech,  moved  to  a  new  beat, 
the  health  care  industry. 
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OBITUARIES 


Gibbs  Adams,  57,  veteran  reporter 
for  the  Baton  Rouge  (La.)  Morning 
Advocate,  died  April  14  at  Baton 
Rouge  General  Medical  Center  after 
suffering  a  series  of  heart  attacks. 

He  joined  the  newspaper  in  1962 
and  was  with  the  paper  25  years, 
except  for  a  seven-month  stint  as 
director  of  economic  development  for 
his  hometown  of  Bogalusa. 

After  graduation  from  Louisiana 
State  University,  he  worked  for 
the  Bogalusa  Enterprise  and  served 
two  years  in  the  Army.  He  then  Joined 
the  New  Orleans  Times-Picayune  for 
a  short  time  before  becoming  assis¬ 
tant  executive  director  for  the  state 
Department  of  Commerce  and  Indus¬ 
try,  working  under  former  Gov.  Earl 
K.  Long. 

Adams  received  a  number  of 
awards,  including  the  1973  Margaret 
Dixon  Award  from  the  Louisiana- 
Mississippi  Associated  Press  Associ¬ 
ation  for  his  fight  to  protect  freedom 
of  the  press  under  the  First  Amend¬ 
ment. 

*  *  * 

James  L.  Bland,  88,  former  Arkan¬ 
sas  newspaper  editor  and  manager  of 


CIP  Inc. 


The  appointment  of  Mr.  Leon  G.  Nelson 
as  Director-Groundwood  Specialties, 
Marketing,  Newsprint  Business,  is  an¬ 
nounced  by  Mr.  W.P.  Woodworth,  Senior 
Vice-President-Marketing,  Newsprint 
Business,  CIP  Inc. 

A  Mississippi  State  University  graduate, 
Mr.  Nelson  joined  the  Corporation’s  sales 
and  marketing  team  some  19  years  ago 
and  held  a  number  of  sales  and  marketing 
functions  in  the  Corporation's  New  York 
and  Dallas  ofTices.  Now  located  in  CIP's 
Montreal  Head  Office,  Mr.  Nelson  is  re¬ 
sponsible  for  the  marketing  of  CIP  Inc.’s 
annual  production  of 385,000  tonnes  of  un¬ 
coated  groundwood  specialty  papers. 

CIP  Inc.  is  one  of  Canada’s  leading  forest 
products  companies  with  an  annual  pri¬ 
mary  capacity  of  2.1  million  tonnes.  Its 
production  of  newsprint,  uncoated 
groundwood  papers,  packaging  products, 
tissue  and  wood  products  is  exported  to 
over  30  countries  world  wide. 


former  Gov.  Orval  E.  Faubus’  six 
successful  gubernatorial  campaigns, 
died  May  25  after  a  long  illness.  He 
was  director  of  the  state’s  Employ¬ 
ment  Security  Division  under  Fau¬ 
bus’  administration  and  served  as 
manager  of  former  Sen.  J.  William 
Fulbright’s  first  senatorial  campaign 
in  1944. 

Bland  had  been  editor  of  the  New¬ 
port  (Ark.)  Independent  before  buy¬ 
ing  the  Walnut  Ridge  (Ark.)  Times- 
Dispatch  in  1921.  He  was  editor  of  the 
weekly  for  30  years  and  publisher 
until  1954. 

*  ♦  * 

Aleyn  Henry  Burtis,  83,  presi¬ 
dent  and  editor  of  La  Junta  ((Zolo.) 
Tribune-Democrat  and  a  pioneer  of 
offset  printing  in  the  state,  died  May 
24  at  the  Arkansas  Valley  Regional 
Medical  Center  after  a  heart  attack. 
He  had  been  editor  since  purchasing 
the  newspaper  in  1946.  His  son. 
Mack,  is  now  publisher  of  the  Tri¬ 
bune-Democrat. 

Burtis  began  his  career  in  1929  with 
the  Associated  Press  in  New  York, 
working  as  a  comic  strip  artist  and  in 
feature  service  promotion.  In  1935,  he 
became  promotion  manager  for  the 
Iowa  Broadcasting  Co.,  Des  Moines, 
and  then  the  business  manager  and 
assistant  general  manager  for  New 
Look  magazine. 

*  *  * 

Clyde  C.  Carter,  74,  former 
reporter  for  the  Hartford  Courant, 
died  May  20. 

*  *  * 

Wesley  T.  Hanson  Jr. ,  74,  a  retired 
vice  president  and  director  of  the 
Kodak  Research  Laboratories  and 
widely  known  as  the  “father”  of 
Kodacolor  film,  died  May  20  at 
Genessee  Hospital  in  Rochester  after 
suffering  a  heart  attack  while  playing 
tennis. 


At  the  time  of  his  death,  Hanson 
was  board  chairman  of  the  Interna¬ 
tional  Museum  of  Photography  at  the 
George  Eastman  House  in  Rochester 
and  involved  in  building  a  new  city 
home  for  the  collection. 

He  Joined  Eastman  Kodak  Co.  in 
1934  and  two  years  later  transferred 
to  the  color  photography  develop¬ 
ment  department.  During  World  War 
II,  he  worked  for  the  Manhattan  Proj¬ 
ect  which  developed  the  atomic  bomb 
and  returned  to  Kodak  after  the  war, 
becoming  head  of  the  color  photogra¬ 
phy  division  in  1951. 

*  *  * 

Norbert  B.  Quinn,  85,  former 
artist  and  cartoonist  for  the  Boston 
Globe,  died  May  21  in  Kennebunk, 
Maine,  after  a  long  illness. 

♦  *  * 

C.  Dixon  Stewart,  86,  one  of  the 
key  executives  of  Transradio  Press 
Service  in  1934-1951  and  earlier  with 
United  Press  in  Kansas  City,  Chicago 
and  New  York,  died  of  a  heart  attack 
May  1  in  Chico,  Calif. 

After  TPS  disbanded,  Stewart 
served  as  information  officer  with  the 
Federal  Civil  Defense  Administration 
in  Battle  Creek,  Mich.,  and  moved  to 
Washington,  D.C.,  when  FCDA 
merged  with  the  Office  of  Defense 
Mobilization.  In  1960  he  shifted  to  the 
Atomic  Energy  Commission  and 
handled  press  relations  for  the  atomic 
weapons  tests  in  Mercury,  Nev. 

*  *  * 

Jack  B.  Thompson,  81,  retired 
publisher  of  the  Clifton  Forge  (Va.) 
Daily  Review,  died  May  8  at  the  Dun- 
woody  Home,  Newton  Square,  Pa. 

Prior  to  becoming  publisher  of  the 
Daily  Review  in  1953,  he  was  execu¬ 
tive  editor  and  chief  editorial  writer  of 
the  Chester  (Pa.)  Times — now  the 
Delaware  County  Times — for  11 
years.  He  retired  as  publisher  in  1971. 
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WeYe 

biased. 


But  we  think  the 
mentally  retarded 
should  he  cared  for. 

Patty  choked  to  death. 

Bernard,  once  hyperactive, 
was  inartive  for  days  after  being 
given  too  much  medicine. 

Richard  ended  up  with  second 
degree  bums,  when  he  was  washed. 

Each  lives  in  Ohio.  Each  had 
been  victimized  by  an  intended 
“reform”  movement  that  has  left 
thousands  in  Ohio  and  elsewhere 
unattended  and  mistreated. 

Originally,  the  concept  of  taking 
the  retarded  out  of  Ohio’s  Orient 
State  Hospital  was  to  make  them 
feel  less  remote,  more  a  part  of 
a  community. 

But  soon  the  fiscal  benefits  of 
closing  state  institutions  over¬ 
shadowed  the  humanitarian 
concerns. 

The  former  residents  of  the 
state  hospital  were  scattered  at 
group  homes  and  centers  across 
the  state. 

The  state  "contracted  out” 
with  private  companies  to  run  the 
facility  or  build  new  ones.  In  some 
cases  its  selections  of  contraaors 
were  highly  questionable.  Accord¬ 


ing  to  the  Cincinnati  Enquirer,  a 
public  official  helped  a  local  com¬ 
pany  get  a  $3 1 1 ,360  OTant  to  buy 
ten  ^oup  homes.  At  the  same  time 
the  official  was  accepting  sub¬ 
stantial  campaign  contributions 
from  the  company. 

Proponents  of  “contraaing 
out”  public  services  to  private 
companies  say  you  get  more 
service  at  less  cost. 

But  the  tmth  is  when  all  the 
costs  are  considered,  “contract¬ 
ing  out”  usually  ends  up  costing 
more,  not  less. 

Private  businesses  have  to 
make  a  profit.  That  often  means 
cutting  corners,  hiring  fewer  and 
less  experienced  employees. 

Going  private  means  an 
agency  is  no  longer  accountable 
to  the  taxpayers.  Minority  hiring 
programs  are  often  disregarded. 

And  there  is  the  age-old 
problem  of  corruption. 

So,  what  many  officials  are 
finding  out  is  that  “contracting 
out”  in  mental  health,  or  many 
other  fields  looks  better  on  paper 
than  it  does  in  praaice. 

But  in  Massachusetts,  in  Colo¬ 
rado,  in  Rhode  Island,  Governors 
like  Mike  Dukakis,  Dick  Lamm  and 
Edward  DiPrete  have  shown  the 


answer.  They’ve  redeployed 
their  state  financial  and  human 
resources  into  state-operated,  high 
quality  institutional  and  commu¬ 
nity-based  care  for  the  mentally 
ill  and  the  mentally  retarded. 

They’ve  learned  that  privat¬ 
ization  and  profit  don’t  help  the 
homeless.  Tney’ve  learned  that 
government  workers  want  to 
make  the  changes  America  needs 
to  make  quality  care  available  for 
people  too  poor  and  too  sick  to 
seeK  it  on  their  own. 

We  want  you  to  know  more 
about  the  pitfalls  of  privatiza¬ 
tion.  AFSCME  has  published  a 
new  book  entitled  When  Public 
Services  Go  Private.  We’d  like  to 
send  you  a  free  copy.  Mail  this 
coupon  today. 


AFSCME 

Send  to:  1625  L  Street.  N.W. 
Washington,  D.C.  20036  or 
Call  (202)  429-1000. 
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FIEJ  discusses  ‘Helsinki  Accords’ 

Soviet  spokesman  addresses  conference  for  the  first  time 


By  Robert  U.  Brown 

For  the  first  time  in  its  40-year  his¬ 
tory,  the  International  Federation  of 
Newspaper  Publishers  (FIEJ)  invited 
a  Soviet  spokesman  to  address  the 
members  in  Helsinki  May  27.  The 
subject  was  the  15-year-old  “Helsinki 
Accords.” 

Gennadi  Gerasimov,  spokesman 
for  the  Soviet  Ministry  of  Foreign 
Affairs  and  head  of  its  information 
department,  citing  Sir  Winston  Chur¬ 
chill’s  famous  line  that  Russia  is  a 
riddle  wrapped  in  an  enigma,  added 
his  “amendment  that  the  Russian 
riddle  is  not  wrapped  in  an  enigma  any 
more  and,  if  you  have  a  closer  look, 
there  is  no  riddle  at  all  because  we 
now  have  glasnost." 

He  stressed  that  “we  take  these 
accords  seriously;  especially  as 
applied  to  the  flow  of  information  and 
especially  for  the  last  two  years.  We 
published  the  text  of  the  Helsinki 
Final  Act  in  millions  and  millions  of 
copies.  No  other  country  did  it. 

“The  personnel  of  the  Canadian 
National  Archives  in  Ottawa  couldn't 
locate  this  text  for  me.  when  1  humbly 
requested  them  to  do  it.  It  was  not 
easy  to  locate  this  text  with  the  pro¬ 
fessional  help  at  the  New  York  Public 
Library.” 

Gerasimov,  who  for  the  last  three 
years  had  been  editor-in-chief  of  Mos¬ 
cow  News,  said  the  Soviets  purchase 
2.2(M)  titles  of  foreign  newspapers  and 
magazines  totaling  over  4.2  million 
copies  to  be  sold  at  newsstands  or  for 
subscribers,  which  costs  five  times  as 
much  as  Western  counrries  are  paying 
to  buy  Soviet  periodicals.  “No  reci¬ 
procity  here,”  he  said. 


The  USSR  receives  annually  up  to 
130  delegations  of  foreign  journalists 
and  sends  abroad  about  120,  he  said. 
There  are  430  foreign  correspondents 
based  permanently  in  Moscow,  repre¬ 
senting  over  300  mass  media  organi¬ 
zations  from  61  countries.  Reporters’ 
accreditation  and  registration  proce¬ 
dures  have  been  simplified  to  no  more 
than  four  to  six  weeks,  he  said,  and 
resident  permits  have  been  abolished. 
In  June  1976,  he  said,  the  Presidium  of 
the  USSR  Supreme  Soviet  adopted  a 
decree  permitting  ministers  and  other 
officials  to  communicate  directly  with 
foreign  correspondents  rather  than  go 
through  the  Foreign  Ministry. 


“As  to  the  Soviet  Union,  we 
intend,  in  accordance  with  the  letter 
and  spirit  of  the  Helsinki  Final  Act,  to 
continue  developing  cooperation  in 
the  field  of  information  with  all 
nations.  We  stand  for  making  infor¬ 
mation  more  objective,  for  getting 
people  to  learn  more  about  life  in 
other  countries,  for  strengthening  the 
spirit  of  mutual  understanding  and 
concord  in  relations  between  peo¬ 
ples,”  Gerasimov  concluded. 

Richard  Swartz,  Svenska  Dcig- 
hladet,  Sweden,  observed  that  “the 
Helsinki  Accords  did  not  provide  for 
any  side  to  impose  its  own  concept  of 


freedom  on  the  other  side.  Neither 
Mr.  Brezhnev  nor  Mr.  Gorbachov 
had  the  intention  of  fully  accepting  a 
free  press  in  the  Western  sense  of  the 
word,  or  to  allow  conditions  and  all 
the  facilities  for  such  a  press  in  the 
Soviet  Union  or  Eastern  Europe. 

“The  signatures  under  the  Helsinki 
documents  were  not  a  carte  blanche 
for  all  that  goes  together  with  the 
press  in  a  pluralistic  society.  Its  main 
task.  I  think,  being  to  scrutinize  the 
political  power  instead  of  waiting  for 
instructions  from  above  what  to 
write.  The  rather  vague  and  general 
character  of  the  accord  also  gave 
enough  room  for  different  interpreta¬ 


tions.  Therefore,  what  the  Western 
press  could  expect  from  the  Helsinki 
accords  was  not  ‘freedom,’  but  some¬ 
thing  less  than  that,  not  to  be  ‘free’ 
during  its  work  in  the  Socialist  world, 
but  to  be  ‘freer.’ 

“Still,  even  this  ‘freer’  would  be  a 
step  forward  and,  on  the  whole,  I 
think  that  this  step  has  been  taken. 
There  is  a  considerable  difference  for 
a  journalist  working  in  the  Socialist 
world  before  and  after  Helsinki.” 

Swartz  said  the  principal  difficulty 
has  been  that  the  accords  have  not 
been  read  and  are  being  ignored  at  the 
lower  levels  of  society. 


‘We  [USSR]  take  these  accords  seriously;  especially 
as  applied  to  the  flow  of  information  and  especially 
for  the  last  two  years.” 


Meeting  postponed 

(Continued  from  pcif>e  15) 


the  United  Kingdom.  Citing  a  survey 
of  the  British  Association  of  Free 
Newspapers,  he  said  in  1984  ad 
expenditures  in  free  newspapers 
overtook  that  of  the  traditional  paid- 
for  weekly  press  and  it  is  now  a  $450 
million  per  year  business.  “The 
future  is  free,”  he  asserted. 

Kenneth  Morgan,  director  of  the 
British  Press  Council,  told  FIEJ 


members  there  should  be  no  statutory 
right  of  reply.  “Part  of  the  price  a 
democractic  society  demands  for  a 
free  press  is  some  fairness  and 
restraint  by  newspapers.  Part  of  the 
price  it  has  to  pay  for  a  free  press  — 
well,  a  free-ish  press  —  is  tolerating 
some  irresponsibility  by  newspapers. 
If  the  irresponsibility  becomes  too 
great  or  too  common,  society  will 
refuse  to  pay,  and  restraints  and  obli¬ 
gations  will  be  imposed  by  law.  Vol¬ 
untary  correction  of  error  and  volun¬ 
tarily  allowing  people  an  opportunity 
to  respond  to  editorial  attacks  are  part 
of  that  deal.” 


Mesabi  Daily  News 
now  a  7-day  paper 

The  Mesabi  Daily  News  of 
Virginia,  Minn.,  has  become  a  seven- 
day-a-week  newspaper,  with 
publication  of  its  Saturday  Sunrise 
edition,  which  along  with  the  Sunday 
Mesabi  Daily  News,  is  a  morning 
paper.  The  Monday-Friday  editions 
are  published  in  the  afternoon. 

Subscription  rates  increased  25 
cents  a  week,  with  309f  of  that  going 
to  the  carriers. 
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TEMPLE  VALUE 
EROM  TRIPLE-I 

The  newspaper  market  requires  processes.  And  Information  Inter-  systems  to  improve  prepress 

greater  electronic  control  of  its  national  has  added  three  electronic  operations. 

Layout  AEKdsor 

The  4200  Layout  ADvisor  is  an  easy  The  Layout  ADvisor  satisfies  page.  And  it  accepts  late  ads,  kills, 
to  learn,  easy  to  use  interactive  every  newspaper’s  “wish  list.”  It  and  changes.  Information  Inter- 
electronic  ad  layout  system.  It  automatically  lays  out  an  entire  national  is  pleased  to  offer  this 
operates  alone  to  produce  paper  paper,  a  selected  section  or  a  single  superior  software  package  devel- 
ad  stack  dummies  or  interfaced  to  page;  moves  ads  from  one  page  or  oped  and  production  proven  at  the 

a  complete  newspaper  pagination  section  to  another;  reserves  space  Journal-Bulletin  in  Providence, 
system  to  produce  plate-ready  or  for  other  uses;  shows  the  size  of  Rhode  Island, 
camera-ready  ad  stacks.  the  newshole  for  each  column  and 

TECS/2  by  Morris 

Introducing  TECS/2  by  Morris,  a  proven  system  is  available  exclu-  TECS/2  by  Morris,  opportunities 
distributed  database  front-end  sively  from  Information  Inter-  to  extend  the  life  of  your  existing 
system  for  editorial  and  classified,  national.  Replace  or  enhance  your  front-end  with  this  exciting  new 
developed  by  Southeastern  News-  present  front-end  system.  product  will  be  apparent.  Buy  two 

papers  Corporation  of  Augusta,  Once  you  see  the  quick  response,  terminals  or  200 .  The  advantages 
Georgia.  Now  this  production  the  versatility  and  reliability  of  of  this  system  can  be  realized  by 

large  and  smaller  newspapers  alike. 

The  Lasercomp 

The  “laser  connection”  between  line  of  Lasercomp  typesetters  in-  black  and  white  ad  makeup  system. 

Information  International  and  eluding  the  Mk2i,  the  Checkmaster  plus  the  efficiency  of  the  Laser- 
Monotype  creates  a  truly  superior  and  Monotype’s  newest  model,  the  comp  recorders.  These  capabilities 
pagesetting  system.  It  is  an  inter-  Lasercomp  Express.  are  further  supported  by  triple-l 

face  from  our  2300  Image  Network  The  combination  gives  news-  for  rotation  of  graphics  and  other 

Processor  to  Monotype’s  complete  papers  the  full  capabilities  of  our  tasks. 

Take  a  closer  look  at  triple-Fs  triple  value. 

•••••••••••••a* . 


INFORMATION  INTERNATIONAL 

Information  International.  5933  Slauson  Avenue,  Culver  City,  CA  90230-0620,  (213)  390-8611 


t 


Progress  on  new  inks 

Production  executives  at  the  ANPA  technical  conference  report 
success  in  development  and  use  of  non-petroleum~based  inks 


By  Mark  Fitzgerald 

Newspaper  inks  have  successfully 
made  the  transition  from  “untreated" 
petroleum  oil  bases. 

That  was  the  bottom  line  of  a 
symposium  (June  8)  at  the  American 
Newspaper  Publishers  Association 
Technical  Exposition  and 
Conference. 

The  experts  talked  about  a  wide 
range  of  alternative  inks:  the  so-called 
“treated”  petroleum-based  inks, 
“aqua  flex"  ink,  flexo  inks,  the 
ANPA  soybean  oil-based  ink,  and 
“tall  oil”-based  inks. 

But  the  common  theme  that 
emerged  was  that,  despite  some 
setbacks  along  the  way,  newspapers 
have  been  able  to  cope  with  changed 
ink  formulations  —  and  cope  fairly 
quickly. 

Ever  since  the  second  “oil  shock" 
in  1980,  the  industry  had  been  trying 
to  wean  itself  from  petroleum-based 
inks. 

The  recent  changes  in  news  ink 
really  got  its  push  on  Nov.  25,  1985  — 
a  date  Flint  Ink's  assistant  technical 
director  Bruce  E.  Blom  called  “a 
veritable  day  of  infamy." 

That  was  the  day  the  federal 
Hazard  Communications  Standard 
took  effect.  Rather  than  use  inks  that 
would  require  extensive  labeling  and 
worker  warnings,  newspapers  as  an 
industry  abandoned  untreated 
petroleum  oils  in  favor  of  “treated" 
oils. 


. . .  despite  some 
setbacks  along  the  way, 
newspapers  have  been 
able  to  cope  with 
changed  ink 

formulations  —  and  cope 
fairly  quickly. 


Treated  oils  go  through  an  extra 
processing  step  at  the  refinery. 
Generally,  they  do  not  require  the 
hazardous  classifications  of  the 
federal  regulation. 

This  processing  did  change  the 
chemistry  of  the  oils,  and  in  the 
scramble  to  produce  new  oils  before 


the  law  took  effect,  neither  newspa¬ 
pers  nor  manufacturers  could  be 
completely  sure  how  they  would 
work  out. 

“Every  one  of  the  ink  suppliers,  of 
course,  had  to  conduct  these  tests 
and,  speaking  from  our  own  experi¬ 
ence,  I  can  tell  you  that  the  tests, 
which  normally  lasted  a  couple  of 
days,  showed  no  difference  in  the  per¬ 
formance  of  treated  versus  untreated 
inks,”  Flint  Ink's  Blom  recalled. 
“Had  there  been  problems,  it  is 
doubtful  that  the  industry  could  have 
met  the  Nov.  25  deadline." 

In  the  year-and-a-half  since  those 
initial  tests,  Blom  said,  more  testing 
has  occurred. 

In  general,  those  tests  show  little 
difference  in  newspaper  production 
between  the  treated  and  untreated  oil- 
based  inks. 

Here  are  the  results  in  several 
areas: 

•Cleanup:  “We  found  that  cleanup 
measured  by  the  number  of  copies 
before  there  was  no  background 
toning  was  slightly  less  for  the 
untreated  ink  than  for  the  treated 
ink,"  Blom  said.  Results  were  a  little 
better  when  deionized  rather  than 
hard  water  was  used,  he  said. 

•Blankets:  “In  all  cases  [tested] 
there  is  a  little  more  swelling  of  the 
blanket,  typically  one  millimeter,  for 
untreated  inks  than  there  was  for  the 
treated  inks.  In  other  words,  the 
treated  inks  hardly  caused  any 
swelling  at  all,"  Blom  said. 

There  is  some  bad  news,  however. 
Because  the  oil  doesn't  swell 
blankets,  blankets  used  in  presses 
with  the  new  ink  are  apparently 
beaten  down  sooner  —  requiring  a 
greater  replacement  rate.  Blom 
added,  however,  that  manufacturers 
have  successfully  changed  “some 
component  of  the  blanket  structure" 
and  that  this  is  much  less  of  a  prob¬ 
lem. 

“There  is  very  little  difference 
between  the  effect  of  the  treated  and 
untreated  inks,"  Blom  said. 

•Rollers:  Despite  some  fears  that 
treated  inks  will  affect  roller 
hardness,  “there  is  no  significant 
differences  in  the  durometer  changes 
between  treated  and  untreated  inks." 

Meanwhile,  extensive  testing  of 


another  sort  has  been  under  way  at 
ANPA's  research  center  in  Reston, 
Va. 

The  results:  a  series  of  trademarked 
AN  PA-INK  inks  that  are  designed  to 
insure  reliable  ink  supply. 

All  of  the  ingredients  of  ANPA- 
INK  are  native  to  the  United  States 
and  are  available  in  the  quantities 
necessary  to  fulfill  the  needs  of  the 
nation's  newspapers,"  said  John  T. 
Moynihan,  research  chemist/techni¬ 
cal  research  with  ANPA. 


Tests  show  little 
difference  in  newspaper 
production  between  the 
treated  and  untreated 
oil-based  inks. 


“ANPA-INK  will  free  newspapers 
from  dependence  on  petroleum-based 
inks  and  the  price  increases  that  occur 
when  oil  is  in  tight  supply  or  even 
under  embargo,"  he  said. 

The  inks  come  from  a  number  of 
sources,  ANPA-INK  247  Letter- 
press,  for  instance,  is  based  on  tall 
fatty  acids,  a  byproduct  when  trees 
are  pulped. 

Because  even  the  lumber  supply  is 
tight,  ANPA  has  more  recently 
concentrated  on  a  soybean  oil-based 
ink. 

“If  shortages  develop,  more 
soybean  can  be  planted  and  the  oil 
extracted.  Soybean  oil  also  has  good 
properties  for  use  as  an  ink  vehicle 
and  its  use  in  printing  inks  could 
provide  a  boost  to  U.S.  farmers," 
Moynihan  said. 

Individual  newspapers  are  also 
experimenting  with  new  inks. 

At  the  AN  PA  seminar,  the  Houston 
Chronicle's  assistant  production 
director,  Jereld  L.  Underwood, 
reported  on  a  printing  process  it  calls 
“aqua  flex." 

Basically,  aqua  flex  combines  the 
printing  technologies  of  offset, 
letterpress  and  flexography.  The 
Chronicle  is  using  letterpress  printing 
presses  to  run  with  the  light  impres¬ 
sion  of  offset  and  using  offset  inks. 
The  plate  is  a  soft  flexo-style  plate  and 
(Continued  on  pufie  46) 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  ot  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion, 


worktogethertoprotectyouroriginal  invest-  | 
ment.  ! 

Ferag’s  systems  engineering  serves  the  prin-  0 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  for  your  mailroom. 
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FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK.  190  RITTENHOUSE  CIRCLE 


E&P  booth  winners  named  at  ANPA/TEC  show 


Graphic  Systems  Division  of  Rock¬ 
well  International  was  awarded  first 
prize  for  large  island  booths  in  the 
Editor  &  Publisher  Equipment  Exhi¬ 
bition  Awards  competition  at  the 
American  Newspaper  Publishers 
Association  Technical  Exposition 
and  Conference  in  Las  Vegas. 

Director  of  communications  Ned 
Stuppy  accepted  the  award  from  E&P 
advertising  manager  Donald  L.  Par- 
vin  at  the  ANPA/TEC  ”87  general 
session  (June  9). 

Winning  honorable  mention  in  the 
large  island  booths  category  was  Digi¬ 
tal  Equipment  Corp.  Their  award  was 
accepted  by  trade  show  manager  Kim 
Palioca. 

Sony  Corp.  won  first  place  in  the 
medium  island  booths  competition. 
National  sales  manager  Joseph  A. 


Wielock  accepted  the  award. 

Honorable  mention  in  the  medium 
island  booths  category  went  to 
AT&T,  whose  award  was  accepted 
by  staff  manager  Kathryn  Berry. 

In  the  small  island  booths  category, 
CIP  Eorest  Products  Inc.  won  first 
place.  Technical  executive  John  Jack- 
son  Jr.  accepted  the  award. 

Winning  honorable  mention  in  the 
category  was  Jervis  B.  Webb  Co., 
whose  award  was  accepted  by  exhibit 
manger  Michael  Firestone. 

The  Pellegren  Corp.  won  first  place 
in  the  non-island  booths  category. 
That  award  was  accepted  by  vice 
president  Steve  Pellegren. 

Stoesser  Register  Systems  won 
honorable  mention  in  the  category. 
Vice  president  Bill  Stoesser  accepted 
the  award. 
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HOW  Much  is  Half  Your  Printed  waste  worth? 
CiviLOX  users  are  saving  This  and  Morel 
For  More  information  Contact: 

Crabtree  Vickers  Incorporated 
(201)  568-5980 

I  (jX  V  /  120  Charlotte  Place 

^  ^  '  Englewood  Cliffs,  NJ  07632 

A  Vickers  Company 
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This  year,  the  15th  annual  E&P 
competition  was  judged  by  the  chair¬ 
man  of  ANPA/TEC  '87,  Larry  Strut- 
ton,  Los  Anfieles  Times  executive 
vice  president  for  operations;  AN  PA 
chairman  and  president  George  Wil¬ 
son,  who  is  also  president  of  the  Con¬ 
cord  (N.H.)  Monitor;  Las  Veftas 
Review-Journal  genera\  manager  Earl 
Johnson;  Wayne  Patrick,  publisher  of 
the  Rock  Hill  (S.C.)  Herald,  and 
Homer  E.  Taylor,  vice  president- 
supply,  Knight-Ridder  Inc. 

Exhibits  were  judged  on  general 
appearance,  originality,  productivity, 
presentation,  personnel,  lighting  and 
effects. 

Memos 

(Continued  from  page  12) 
can  be  gxpected. 

“When  I  say  as  good  as  can  be 
expected,  that  is,  given  the 
situation,”  Hall  explained. 

“Productivity  is  running  strong. 
We  don’t  seem  [to  feel]  the  impact  of 
poor  morale”  on  the  newspaper  the 
staff  is  producing,  he  added. 

Globe  ups  price 

The  Boston  Globe  has  raised  the 
price  of  its  daily  editions  from  250  to 
350  at  retail  outlets  30  miles  or  more 
from  Boston.  The  Boston  Sunday 
Globe  earlier  this  year  increased  the 
price  of  its  editions  from  $1  to  $1.25. 
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WHEN  IT  COMES  ID 
POlLUnON  CONTROl, 
MANY  NEWSPAPERS 
ARE  IN  OVER 
THEIR  HEADS. 


Dan  Sells,  Vice 
President  of 
Newspaper  Sales  at 
Western  Lithotech,  ex¬ 
plains  a  new  concept 
in  cost-effective  pollution  control. 

Dan,  what  is  this  concept? 

Well,  it  involves  two  systems:  Envirotech 
clean  chemistry  and  a  special  processor 
called  Eliminator*  And  together,  they 
are  the  best  available  technology  for 
additive  plate  processing. 


How  do  they  work? 

First,  they’re  designed  to  work  ex¬ 
clusively  with  Western  Lithoplater® 
plate  processors.  Envirotech  is  a  new, 
odorless  developer  and  finisher 
chemistry —  so  clean  it  meets 
tough  government  regulations. 

Then  our  new  Eliminator  system 
is  connected  to  the  Lithoplater 
processor,  removing  solids  from 
effluent  waste.  So  what  goes  down  the 
drain  is  safe  and  virtually  clear. 


So  what  happens  to  the  solid  waste? 

It’s  easily  disposed  of  by  your  waste  haulers. 


Give  me  three  good  reasons  why  a 
newspaper  needs  the  Envirotech  and 
Eliminator  Systems. 

Here  are  four:  EPA,  OSHA  and  state 
regulations  and  community  responsibility. 


PERFORMANCE  PUTE  SYSTEMS" 


The  big  question:  Just  how  much  can 
these  new  systems  save  me? 

Plenty!  Consider  the  alternatives: 
government  fines  of  up  to  $10,000  a  day; 
possible  shutdowns;  personal  injury  suits;  or 
designing  an  approved  system  of  your  own. 


What  about  switching  to  a  subtractive 
plate  system? 

It’s  less  expensive  to  use  Western.  No  start¬ 
up  costs,  personnel  retraining  or  lost 
production  time,  and  not  all  subtractive 
plate  chemistries  comply  with  EPA  and 
OSHA  guidelines. 


What  about  other  environmental  additive 
chemistry  on  the  market? 

They  just  don’t  do  the  job,  because  additive 
plate  processing  produces  polluting  sludge. 
Our  Eliminator  makes  all  the  difference. 
Remember,  it’s  not  just  the  chemistry 
which  must  pass  government  regulations 
...it's  what  goes  down  the  drain. 


The  Choice  is  Clear. 

For  complete  technical  information,  call 
1-800-325-3310  (in  Missouri, 
314-225-5031).  Or  write  Western  Lithotech, 
3433  Tree  Court  Industrial  Boulevard, 

St.  Louis,  MO  63122. 
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resolution  is  equivalent  to  video’s  525 
lines  an  inch. 

Their  resolution  is  still 
questionable  for  newspapers, 
especially  in  a  time  of  increasing 
awareness  of  quality.  But  several 
executives  familiar  with  the  technol¬ 
ogy  predicted  that  with  continued 
development  in  quality,  in  two  years 
electronic  photography  could  dis¬ 
place  silver-based  photography  at 
newspapers. 

“The  entire  business  is  going  to  be 
electronic  photography  and  picture 
handling,  large  newspapers  and 
small,”  said  the  ANPA’s  Bill  Rine¬ 
hart. 

To  store  photos  electronically,  AP 
showed  a  prototype  of  a  compact 
disk-based  photo  archive,  and  Sony 
showed  a  similar  system.  The  prob¬ 
lem  with  large-volume  picture  storage 
is  how  to  catalog  pictures  for  easy 
access.  AP  technicians  said  they  were 
working  on  the  system,  and  Sony  said 
several  programs  were  available  com¬ 
mercially. 

It  was  also  a  year  of  significant 
development  in  the  ability  to  produce 
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industrys 
finest... sturdy,  high  quality  light  table 
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display  ads  on  computers.  The  major 
vendors,  as  well  as  vendors  of  PC- 
based  systems,  showed  more  work¬ 
able  products  with  increased  capabil¬ 
ity  to  incorporate  graphics  —  from 
halftone  photos  to  electronic  clip  art 
from  compact  disks.  The  major  ven¬ 
dors  have  begun  to  harness  powerful 
graphic  workstations  from  Sun 
Microsystems  and  Digital  Equipment 
Corp. 


Ray  Cassino,  product  manager  for 
Hell  Graphic  Systems  Inc.,  which 
introduced  its  all-digital  DC-380 
scanner  with  just  six  keys. 

Ink  manufacturers  had  a  higher 
profile  at  the  show,  reflecting  new 
importance  in  emerging  technologies 
and  stricter  environmental 
regulation.  The  Ink  Company  parked 
a  glistening  tank  truck  on  the  show 
floor  and  other  companies  stood  out 


But  the  pace  of  technical  change  in  the  generally 
conservative  newspaper  industry  seemed  to  reflect 
the  accelerating  pace  of  technology  elsewhere. 


Crosfield  showed  its  new  AdWiz- 
ard  ad  and  page  layout  terminal.  Atex 
Inc.  and  System  Integrators  Inc. 
showed  their  developing  ad  termi¬ 
nals.  Other  companies  have  devel¬ 
oped  their  own  ad  terminals  or 
adapted  software  on  Apple  Macin¬ 
tosh  or  IBM  PCs. 

As  PCs  continue  to  grow  in  power 
and  availability,  so  does  their 
influence  in  newspapers,  which 
increasingly  are  demanding  off-the- 
shelf  hardware.  Advancing 
networking  capability  has  allowed 
PCs  to  expand  into  ever-larger 
systems.  Crosfield  showed  for  the 
first  time  its  PC-based  system  for 
large  newspapers,  one  of  the  first 
major  vendors  to  use  PCs  as  the  base 
for  large  systems. 

In  other  developments,  drum-type 
color  scanners  appeared  to  be  on  the 
way  to  being  supplanted  by  flatbed, 
charge-coupled-device  scanners. 

“Flatbed  technology  is  definitely 
the  future,"  said  John  Lang,  who  was 
demonstrating  Crosfield’s  Scantel 
drum-type  scanner.  “But  drum 
resolutions  are  to  the  point  where 
everybody  is  satisfied,"  he  added. 

Scitex  America  Corp.  was  moving 
quickly  to  flatbed  scanning  with  its 
new  black-and-white  flatbed  option 
for  its  Raystar  11.  DS  America  Corp. 
planned  to  introduce  a  flatbed 
scanner  “in  the  near  future,"  said  K. 
Lin,  who  was  demonstrating  the 
company's  Scanagraph  SG-757. 

If  flatbed  emerged  as  the  future  for 
scanners,  it  became  clear  that  analog 
operation  is  the  past,  as  every  major 
vendor  showed  digital  machines. 

“Part  of  the  reason  for  the  move  to 
digital  is  that  analog  requires  too 
much  operator  [judgment],  but  more 
important  is  that  digital  is  now 
actually  more  flexible  than  analog.  It 
can  store  and  recall  instantly,"  said 


with  bigger  booths  and  more  people. 

Flexo  inks,  soy  oil-based  ink  and 
low-rub  formulations  for  letterpress 
and  offset  were  featured  by  vendors 
such  as  Flint  Ink,  The  Ink  Company, 
Mirachem  Corp.,  R/D  Mist  Systems, 
General  Printing  Ink  and  Support 
Products  Inc. 

Old  ink  was  getting  attention  also  as 
recycling  systems  gained  visitors. 
Federal  Environmental  Protection 
Agency  regulations  have  sparked  “a 
lot  more  interest,”  said  Charles 
Hundt,  a  technician  with  Semler 
Industries,  which  was  showing  a  new 
portable  solvent  recycling  device. 

Plate  manufacturers  such  as  W.R. 
Grace  &  Co.,  NAPP,  and  Hercules 
discussed  more  urgent  efforts  to 
improve  flexo  plates  as  flexo  presses 
are  installed  at  more  newspapers.  A 
trend  emerged  in  that  more 
manufacturers  were  willing  to 
prepunch  plates  to  customers' 
specifications,  sometimes  for  orders 
as  small  as  5,000  plates. 

Mailroom  technology  continued  to 
generate  interest  in  its  automation  of 
the  labor-intensive  post-press  area. 

Several  vendors  showed  stacker 
options  that  bag  newspapers  bundled 
in  plastic.  Bagging  is  being  marketed 
as  a  way  to  protect  bundles  from  the 
elements  and  to  keep  odd-shaped  ad 
inserts  from  falling  out. 

One  firm.  Stepper  Associates,  was 
pushing  bagging  as  a  way  to  increase 
ad  revenue  by  demonstrating  how 
samples  of  powdered  cocoa  could  be 
used  in  Sunday  packages. 

Automatic  guided  vehicles  were 
showed  in  a  number  of  applications 
this  year  by  companies  such  as  Jervis 
Webb,  Portec  and  FMC,  which 
showed  a  flat-top  AGV  with  a 
“cluster  wheel”  deck  allowing  loads 
to  be  shifted  or  rotated. 
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SPJ/SDX  board  to  delete  'censure’  from  Ethics  Code 


The  national  board  of  directors  of 
the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi  has  voted  to 
recommend  deletion  of  the  “actively 
censure”  clause  from  the  Code  of 
Ethics  and  to  recommend  a  strong 
education  program  stressing  journa¬ 
listic  ethics. 

The  Society’s  annual  convention 
last  fall  was  widely  split  on  the  issue 
of  code  enforcement  and  ordered  the 
board  to  come  up  with  procedures  for 
chapters  to  use  in  addressing  com¬ 
plaints  stemming  from  alleged  viola¬ 
tions  of  the  code  (E&P,  Nov.  22, 
1986,  p.9). 

If  the  recommendation  by  the 
board  at  its  May  I  meeting  is  followed 
at  the  annual  convention  in  Chicago 


Baby  M  book 

(Continued  from  paf>e  19) 


“Baby  M  surcharge,”  argued  that 
Abraham  does  not  have  the  proper 
authority  to  bring  the  motion  before 
the  court.  Only  the  Sterns,  as  legal 
guardians,  can  do  so. 

He  further  noted  that  until  Melissa 
is  18,  she  is  not  obliged  to  pay  for  any 
expenses  —  her  parents  pay. 

“Now  that  they  have  taken  her 
[Whitehead’s]  baby  they  also  want  to 
take  her  money,”  he  said,  adding  that 
when  Sorkow  terminated  White¬ 
head’s  legal  right  to  custody,  he  also 
terminated  any  financial  obligation 
she  might  have  to  the  child.  “Mary 
Beth  Whitehead  has  two  other  chil¬ 
dren  who  she  has  a  moral  and  legal 
obligation  to  support.  At  this  point 
she  has  no  legal  obligation  to 
Melissa,”  Rugierri  argued. 

On  the  motion  per  the  trust  fund, 
Sorkow  ruled  that  the  guardian  had 
been  discharged  following  his  cus¬ 
tody  decision,  and  thus  it  is  up  to  the 
Stems  to  make  the  application  before 
the  court  makes  a  decision  on  the 
trust  fund. 

Sorkow  said  he  will  file  a  motion 
asking  that  50%  of  any  proceeds  to  go 
to  Melissa. 

Following  the  proceedings,  both 
sides  met  with  reporters  outside  the 
courthouse. 

Harold  J.  Cassidy,  another  of 
Whitehead’s  attorneys,  said,  ‘Mrs. 
Whitehead  right  now,  and  I  think  this 
comes  from  not  being  with  the  baby. 


next  November,  the  code  would  read: 

“Journalists  should  try  to  prevent 
violations  of  these  standards,  and 
they  should  encourage  their  obser¬ 
vance  by  all  newspeople.  Adherence 
to  this  code  of  ethics  is  intended  to 
preserve  the  bond  of  mutual  trust  and 
respect  between  American  journalists 
and  the  American  people.” 

Society  president  Robert  H.  Wills, 
editor  of  the  Milwaukee  Sentinel,  said 
“the  board  acted  in  an  attempt  to  find 
a  positive  solution  to  a  problem  with 
very  serious  legal  implications — for 
all  of  us.” 

The  board  considered  two  major 
reports  on  this  issue:  one  was  from 
the  national  Ethics  Committee  asking 
for  guidelines  for  enforcement  of  the 


feels  that  her  experiences  could  not 
be  reported  by  anyone  else.  She 
wants  to  tell  her  story,  a  voice  in  the 
debate  that’s  just  beginning.”  There 
is  an  indication  that  Whitehead  will 
seek  to  tell  her  story,  possibly 
through  the  writer  she  is  working  with 
now,  but  there  have  been  no  negotia¬ 
tions  with  publishers. 

Stern  said  Whitehead’s  apparent 
need  to  share  her  insights  is  “laugh¬ 
able.  If  she  needs  to  talk  about  it,  fine. 
But  to  write  a  book  and  sell  the  movie 
is  a  profit  motive.” 

But  when  questioned  as  to  whether 
he  would  consider  legal  action  in  the 
future,  as  suggested  by  Sorkow,  Stern 
said,  “I  hope  never  to  be  in  court 
again.” 

As  E&P  went  to  press,  it  was 
reported  that  Skoloff  planned  to  file  a 
motion  requiring  Whitehead  to  pay 
his  fees  of  some  $350,000  to  $400,000, 
possibly  from  the  profits  of  a  book  she 
may  write.  Whitehead’s  attorneys, 
however,  are  not  able  to  seek  similar 
payment  from  the  Sterns. 

“It’s  a  disincentive  to  the  profit 
motive,”  Skoloff  told  the  Bergen 
Record  of  Hackensack,  which 
reported  that  such  filings  are  routine 
in  custody  cases,  with  the  winners  of 
the  case  generally  also  winning  the 
right  to  seek  fees.  Skoloff  s  claim  for 
payment  could  also  come  ahead  of 
those  by  her  attorneys,  while  a  court 
judgment  would  enable  him  to  collect 
money  from  a  book  publisher,  for 
example,  before  Whitehead  receives 
any  payment. 

The  New  Jersey  Supreme  Court  is 
scheduled  to  hear  Whitehead’s  appeal 
on  Sept.  14. 


code  and  severe  penalties  for  viola¬ 
tions;  the  other  was  from  the  Socie¬ 
ty’s  First  Amendment  counsel  warn¬ 
ing  that  “if  the  Society  attempts  to 
enforce  its  Code  of  Ethics  through 
quasi-judicial  procedures  or  public 
censure,  it  can  expect  to  encounter  a 
variety  of  lawsuits.” 

The  board’s  proposal,  in  addition  to 
deleting  the  “actively  censure”  lan¬ 
guage,  asks  the  convention  to  instruct 
chapters  not  to  accept  or  process  eth¬ 
ics  complaints;  to  instruct  chapters  to 
adopt  or  establish  ethics  code  educa¬ 
tion  and  information  programs,  and  to 
instruct  the  national  Ethics  Commit¬ 
tee  to  review,  update  and,  if  neces¬ 
sary,  recommend  changes  in  existing 
ethics  guidelines  and  programs. 


Young  readers 

(Continued  from  page  34) 


traditional  events. 

And,  to  the  marketers.  Urban 
suggested  that  whatever  the  target 
approach,  a  separate  budget  is 
needed.  If  a  paper  is  serious  about 
reaching  this  group,  it  needs  to  put 
serious  money  behind  its  efforts. 

Young  people  are  the  future,  she 
concluded.  They  want  what  newspa¬ 
pers  offer,  but  the  papers  are  not 
packaged  for  or  marketed  to  them. 
Newspapers  have  a  lot  of  strengths, 
both  with  their  core  readership  of 
those  45  and  older,  and  with  the 
young,  whose  infrequent  readership 
shows  that  they  do  want  newspapers. 

She  urged  newspapers  to  try  for  the 
risky  side,  even  in  editorial.  Without 
an  aggressive  execution,  newspapers 
will  just  bore  the  younger  age  group. 

ANPA  and  INFE 
offer  tax  guide 

A  50-state  compilation  of  “Taxes 
on  Production  Materials,  Supplies 
and  Equipment  Used  by  Newspa¬ 
pers”  has  been  published  jointly  by 
the  American  Newspaper  Publishers 
Association  and  the  International 
Newspaper  Financial  Executives. 

For  a  copy  of  the  26-page  guide, 
contact;  Kevin  Grant,  State  Relations 
Coordinator,  ANPA,  Box  17407, 
Dulles  International  Airport, 
Washington,  D.C.  20041;  (703)  648- 
1000. 
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Why  gamble  with  your  color... 
when  we  offer  you  a  sure  bet 


At  Huber,  we  understand  every  aspect  of 

newspaper  production  that  can  contribute  to 

color  quality.  That’s  why  we; 

•  Look  into  your  plate  preparation,  color 
separation,  print  density  and  lay 

•  Analyze  your  present  ink  formula,  ink/water 
balance,  and  the  paper  that  you  use 

•  Study  your  presses,  their  type,  makeup, 
configuration,  and  their  running  speed 

•  Look  at  the  overall  appearance  of  your 
printed  sheet  —  page  set-off,  smearing, 
rub-off  and  dot  gain 

•  Investigate  your  delivery  and  handling 
procedures  •  Collect  data  on  acceptance 
by  your  advertisers 


We  really  get  to  know  your  operation.  We 
compile  our  findings  in  a  permanent  record  — 
and  place  your  “Fingerprint”  on  file  for  future 
reference.  Then,  and  only  then,  do  we  custom¬ 
ize  a  color  ink  formula  just  for  you  —  and  we 
supply  it  with  the  consistency,  dependability 
and  service  that  have  made  Huber  an  industry 
leader  for  over  a  century.  If  you  want  quality 
color,  don’t  leave  anything  to  chance.  Call  on  . 
Huber  today.. .it’s  a  sure  bet. 

For  more  details  about  a  comprehensive 
analysis  of  your  operation,  call  Andy 
McDonnell,  Market  Manager,  Newsinks 
(201)906-1760. 

Think  ink. ..think  Huber. 


J  M.  Huber  Corporation 
333  Thornall  Street,  Edison,  N.J.  08818 
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Settlement 

(Continued  from  page  II) 


individual  statement  in  Sacramento, 
which  challenged  Laxalt’s  claim. 

“From  the  outset  of  the  filing  of  the 
libel  suit  by  Laxalt  and  in  our  joint 
statement  we  have  insisted  that  our 
story  was  accurate  and  fair  and  that 
we  stood  behind  it,”  he  said. 

“We  also  said  we  would  not  re¬ 
tract,  we  would  not  apologize  and  we 
would  not  pay  damages.  We  have  not 
retracted,  we  have  not  apologized  and 
we  have  not  paid  any  damages.” 

McClatchy  expressed  satisfaction 
over  Laxalt’s  dismissal  of  the  suit, 
adding  that  it  “re-emphasizes  our 
belief  in  the  importance  of  the  public 
having  access  to  information  from 
government  agencies  about  public  fig¬ 
ures.” 

McClatchy  asserted,  “I  believe  the 
primary  reason  Mr.  Laxalt  brought 
the  suit  was  to  intimidate  other  news 
agencies  from  pursuing  such  stories.” 

Denny  Walsh,  the  Pulitzer  Prize¬ 
winning  reporter  who  wrote  the 
Ormsby  House  story,  told  the  Los 
Angeles  Times,  “We  won.” 

McClatchy  called  Walsh  an 
“outstanding  reporter”  who  has  a 
bright  future  at  the  Sacramento  Bee. 

At  a  press  conference,  McClatchy 
said  Walsh’s  story  “is  still  as  accurate 
today  as  the  day  we  printed  it.” 

In  an  interview  with  the  Los 
Angeles  Daily  Journal,  McClatchy’s 
attorney,  Robert  Warren  of  Los 
Angeles,  credited  an  intermediary, 
whom  he  refused  to  identify,  as  being 
the  catalyst  for  the  settlement. 

Warren  said  the  intermediary,  who 
has  no  connection  with  the  libel  suit, 
suggested  that  a  settlement  might  be 
worked  out  on  the  basis  of  a  compro¬ 
mise  previously  made  “that  is  very 
much  along  these  settlement  lines.” 

On  June  3,  the  same  day  the 
settlement  was  reached,  a  key 
witness  in  the  case,  Laxalt’s  former 
sister-in-law,  Katherine  Laxalt,  was 
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found  dead  in  Napa,  Calif.,  an  appar¬ 
ent  suicide. 

She  was  once  married  to  Paul 
Laxtth’s  brother,  Peter,  a  partner  in 
Ormsby  House.  Court  documents 
revealed  that  in  a  taped  conversation 
she  had  told  of  a  Palm  Springs 
meeting  with  organized  crime  figures 
and  the  funneling  of  Teamsters  Union 
money  into  Ormsby  House. 


husband  or  Laxalt  had  taken  a  trip  to 
Palms  Springs  to  meet  with  reputed 
mob  associate  Allen  Dorfman. 

Her  body  was  found  on  the  bank  of 
the  Napa  River,  a  mile  from  the  Wine 
Valley  Lodge  where  she  had  been  a 
guest.  Police  said  a  suicide  note  and 
tape  recording  she  made  had  b'^en 
found  in  the  hotel.  Police  said  the  note 
talked  about  her  despondency  but 


“We  have  not  retracted,  we  have  not  apologized 
and  we  have  not  paid  any  damages.” 


Katherine  Laxalt  emerged  as  a 
prominent  figure  in  the  case  during 
pretrial  last  month.  Lawyers  for 
McClatchy  Newspapers  said  they  had 
obtained  a  tape  of  a  telephone 
conversation  in  which  she  allegedly 
said  she  knew  “damn  well”  the 
casino  was  financed  with  money  from 
the  Teamsters  Union. 

On  May  19  U.S.  District  Judge 
Edward  Reed  ruled  in  Reno  that  she 
could  be  questioned  again  in  Laxalt’s 
suit  or  in  McClatchy’s  countersuit 
against  her  former  brother-in-law. 
She  gave  a  new  deposition  May  28  in 
San  Francisco. 

McClatchy  lawyers  had  argued  that 
she  lied  in  her  1986  deposition  when 
asked  about  financing  for  the  casino. 

McClatchy  attorneys  also  charged 
at  the  time  that  she  lied  when  she 
denied  knowing  whether  her  former 


Budget 


(Continued  from  page  26) 

add  money  to  a  proposed  budget  if  it 
appears  too  conservative  to  meet  the 
goals  put  forth  in  the  request.  “It’s 
important  that  the  promotion  depart¬ 
ments  get  the  resources  they  need  to 
do  the  job,”  she  added. 

During  the  question-and-answer 
session  following  the  panel’s 
remarks,  a  member  of  the  audience 
asked  how  long  a  promotion  should 
be  kept  in  place  before  it  becomes  too 
familiar. 

McKinnon  said  it  is  important  to 
keep  rack  cards  fresh,  and  noted  one 
technique  that  worked  well  was 
haphazardly  taping  promotional 
flyers  to  the  boxes.  That  got  people’s 
attention,  but  if  done  too  often  would 
not  be  noticeable  anymore  —  her 
paper  uses  them  only  three  or  four 
times  a  year. 

For  in-paper  promotions,  McKin¬ 
non  figures  that  if  she  is  sick  of  it,  the 
reader  is  probably  just  becoming 


was  not  specific. 

A  Napa  police  official  said  there 
appeared  to  be  no  connection  with  her 
death  and  the  libel  settlement. 

In  commenting  on  the  settlement, 
the  Las  Vegas  Review-Journal  said  in 
an  editorial,  “The  settlement  of  the 
Laxalt  libel  suit  prompts  a  sense  of 
relief  among  those  who  view  both  the 
senator  and  the  Bee  newspapers  with 
respect. 

“It  was  like  watching  two  friends, 
both  of  whom  you  admire,  engage  in  a 
bitter,  acrimonious  and  prolonged 
fight.  Finally,  to  your  relief,  they 
reach  an  accommodation  of  sorts, 
nervously  shake  hands  and  cautiously 
back  away  from  each  other. 

“You  wish  the  settlement  were 
more  clear-cut,  but  you’re  relieved 
that  their  dispute  didn’t  escalate  to  a 
shoot-out  that  would  have  seriously 
wounded  one  or  both  parties.” 


aware  of  it.  She  suggested  not  chang¬ 
ing  the  in-house  campaigns  too  often 
to  build  recognition. 

Responding  to  another  question. 
Bush  commented  that  smaller  news¬ 
papers  spend  about  l%-2.5%  of  their 
total  budgets  on  promotion,  while  in 
larger  markets  it  may  be  more  depen¬ 
dent  on  the  opportunity.  Andree 
added  that  this  amount  is  far  too  little. 

Grant  applications 
now  being  accepted 

The  Alicia  Patterson  Foundation  is 
now  accepting  applications  for  onc- 
year  grants  to  U.S.  print  journalists 
with  at  least  five  years’  experience  to 
pursue  independent  projects  of  “sig¬ 
nificant  interest.” 

Deadline  for  filing  applications  for 
the  23rd  annual  fellowship 
competition  is  Oct.  1 . 

For  applications  and  further 
information,  write  to:  The  Alicia 
Patterson  Foundation,  655  Fifteenth 
Street  N.W.,  Suite  320,  Washington, 
D.C.  20005. 
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of  a  reason  why  that  student  was  a  bad 
fish. 

I  had  problems  understanding  their 
hesitation  until  the  night  of  the  ban¬ 
quet  when  the  keynote  speaker,  a 
local  newscaster,  gave  a  blistering 
speech  that  lambasted  the  print  media 
for  buffoonery  that  he  said  exceeded 
the  broadcast  media’s. 

After  his  speech  there  was  polite 
applause  from  the  graduating  jour¬ 


nalism  students,  but  not  a  single  ques¬ 
tion.  Students  were  not  only  hesi¬ 
tant  to  ask  questions  at  formal 
events,  but  also  in  the  classrooms 
and,  occasionally,  in  my  office. 

For  example,  take  the  student  who 
came  in  my  office  to  interview  me 
about  some  new  hiring  policies  at  the 
Los  Angeles  Times.  The  policy 
requires  applicants  to  take  tests  for 
drugs  and  alcohol  use.  I  wasn’t  very 
familiar  with  the  policy  so  1  phoned 
the  guy  in  charge  and  handed  the  stu¬ 
dent  the  phone. 

She  almost  had  a  cardiac  arrest. 

“I  never  interviewed  anyone  on  the 
phone,”  she  said.  She  was  so  ner¬ 


vous,  in  fact,  that  during  the  10-min¬ 
ute  interview  she  forgot  to  take  notes. 

Most  of  the  students  who  came  to 
see  me  in  my  office  were  graduating 
seniors  who  were  interested  in  jobs. 
Despite  four  years  as  journalism 
majors,  however,  many  didn’t  have 
any  clips  to  show.  One  asked  me  if  she 
could  get  a  job  on  a  newspaper  by 
sending  out  copies  of  her  final  exams. 

One  guy.  Brad,  came  into  my  office 
simply  to  show  me  some  photos  he 
had  taken  while  traveling  the  back 
roads  of  Colorado  and  Wyoming.  I 
remember  looking  at  one  particular 
photo,  a  shot  of  a  rickety  barn  buried 
in  the  snow,  and  I  told  him  it  was  very 
good. 

A  smile  broadened  across  his  face. 

The  students  who  seemed  most 
prepared  for  journalism  careers  were 
those  who  worked  on  the  school 
paper.  Every  one  of  them,  from  the 
editor  to  the  staff  cartoonist,  came 
trekking  into  my  office  with  their 
resumes  and  clips. 

It  was  tough  getting  some  of  them 
to  tone  down  their  cover  letters,  how¬ 
ever.  One  writer  took  great  pains  to 
compare  newspaper  writing  to 
basketball.  Jump  shot  journalism,  I 
guess.  That  was  fine  and  good,  but  he 
forgot  to  include  also  something  in  the 
letter  about  his  goals  —  field  goals 
excluded,  of  course. 

My  goal  at  Colorado  State  was  to 
leave  having  learned  as  much  as  1 
taught.  That  1  did.  I  also  left  with 
something  more  —  some  new 
friends. 

My  last  day  on  campus,  when  1 
went  to  clean  out  my  desk,  I  found  a 
brown  envelope  on  top. 

Inside  the  envelope  was  a  photo  of 
a  winter  scene  in  Wyoming.  At  first,  I 
didn’t  recognize  it,  but  then  I  saw  the 
old  barn  in  the  foreground  —  its  roof 
collapsing  from  the  weight  of  winter 
snow.  It  was  the  picture  that  had 
caught  my  eye  when  Brad,  the  grad¬ 
uating  senior,  showed  me  a  stack  of 
his  work.  Brad  wrote  me  recently  to 
tell  me  he  had  found  a  job  on  a  small 
newspaper  in  Colorado.  Something 
tells  me  that  later  this  winter  the  front 
page  of  that  paper  will  have  a  photo  of 
a  Colorado  barn  buried  under  snow. 
Buried  somewhere  under  the  photo 
will  be  Brad’s  byline. 

Calif.  Spanish  daily 
begins  publication 

El  Diario  de  Los  Angeles,  a  Span- 
ish-language  daily  newspaper  serving 
five  southern  California  counties,  has 
begun  publication. 

Francisco  Gomez  Ruiz,  vice  presi¬ 
dent  of  administration,  said  the  news¬ 
paper  has  a  print  run  of  50,000  copies. 
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books  and  lesson  plans. 

1  had  come  to  teach,  but  teaching 
taught  me  about  me.  It  taught  me  how 
little  I  really  know  about  my  craft,  and 
it  reminded  me  how  I'd  felt  when  I 
had  graduated  more  than  a  decade  ago 
from  Colorado  State  with  lofty  ambi¬ 
tions  of  becoming  an  immensely 
famous  writer.  Instead,  I  spent  my 
first  year  out  of  school  as  an 
immensely  inadequate  waiter. 

Imagine  standing  at  the  front  of, 
and  teaching  in,  the  same  classroom 
where  you  used  to  spend  hours  pain¬ 
fully  wondering  what  the  red-haired 
girl  in  front  of  you  was  doing  Saturday 
night. 

I  learned  how  to  keep  the  attention 
of  young  journalists,  too.  A  lot  of  it 
had  to  do  with  personal  involvement. 

I  went  around  the  room,  asking  the 
students  their  favorite  pastimes. 

When  I  got  to  a  long-haired  guy 
wearing  a  Grateful  Dead  T-shirt,  I 
figured  he  would  say  something  like 
rock  'n  roll  or  Jerry  Garcia.  He  fooled 
me.  In  fact,  he  was  the  only  one  who 
gave  an  honest  answer. 

“What's  your  favorite  subject?”  I 
asked. 

He  smirked.  “Young  ladies.” 

I  suggested  that  he  do  an  article  on 
sororities.  He  seemed  to  take  a  liking 
to  the  idea,  but  1  still  wonder  what 
Colorado  State  sorority  let  him  in  the 
front  door. 

1  let  the  students  ask  me  anything 
they  wanted  —  from  my  starting  sal¬ 
ary  as  a  reporter  at  the  Carmel  (CaliO 
Pine  Cone  to  my  present  salary  at  the 
Times. 

(My  pat  answer  for  that  one:  “I’ve 
gone  from  minimum  to  maximum 
wage.”) 

Because  I  am  a  business  writer,  1 
taught  a  lot  of  classes  on  the  topic.  I 
basically  tried  to  convince  students 
that  business  writing  doesn't  always 
have  to  be  boring.  I  told  them  that 
most  business  writers  concentrate  on 
the  financial  end  of  a  subject  but  leave 
out  the  people  part.  Good  business 
stories  always  involve  people,  1  told 
them. 

Then,  1  got  nailed.  One  of  the  stu¬ 
dents  asked  me  about  my  business 
background.  1  confessed  that  during 
my  four  years  at  Colorado  State  and 
my  two  graduate  years  that  followed 
at  San  Francisco  State,  I  never  took  a 
single  business  course. 

“How  can  you  write  about  some¬ 
thing  that  you  never  studied?”  a  stu¬ 
dent  pressed. 

Now,  there  was  a  student  who  has  a 
lot  to  learn  about  the  profession. 

I  taught  classes  ranging  from  six- 
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person  workshops  to  lecture  halls  of 
nearly  2(X)  students.  Oddly  enough, 
the  most  gratifying  class  wasn't  one  of 
the  smaller  workshops.  It  was  the 
giant  lecture  class  called  Media  and 
You,  an  introduction  to  journalism 
class,  mostly  composed  of  non¬ 
majors. 


The  students  who 
seemed  most  prepared 
for  journalism  careers 
were  those  who  worked 
on  the  school  paper. 


At  first,  1  used  blackboard  psychol¬ 
ogy.  I  got  the  group's  attention  by 
drawing  nutty  pictures  on  the  black¬ 
board,  then  tying  the  abstract  art  into 
my  lecture.  1  jumped,  screamed,  sang 
and  did  everything  but  a  triple-flip.  At 
the  end  of  the  55-minute  class  1  was 
breathless.  I  felt  like  I’d  just  gone  six 
rounds  with  Rambo,  but  I  was 
rewarded  with  a  sudden  burst  of 
applause  that  nearly  brought  tears  to 
my  eyes. 

Can  you  imagine  ever  applauding 
your  college  professor? 

There  were  other  rewards,  too. 
Along  with  another  Times  business 


writer,  1  put  on  a  weekend  workshop 
on  business  writing  for  25  area  jour¬ 
nalists.  Those  who  attended  the  two- 
day  seminar  worked  at  papers  with 
names  like  the  Mineral  County  Miner 
and  the  Wet  Mountain  Tribune.  The 
names  echoed  their  locations,  and 
their  editorial  philosophies. 

Most  of  the  papers  didn't  even  have 
business  sections.  For  the  few  that 
did,  the  business  page  was  the  place 
to  reprint  the  press  release  from  the 
ad  director’s  brother-in-law  who  had 
just  opened  a  Midas  Muffler  shop. 

I  also  got  to  spend  time  with  many 
of  my  old  professors,  and  met  some 
new  ones  as  well.  I  was  somewhat 
uncomfortable,  however,  with  the 
role  reversal.  Many  of  the  professors 
were  looking  up  to  me. 

As  a  professor-in-training,  1  also 
learned  how  to  empathize  with  the 
role  of  the  journalism  educator.  Cer¬ 
tain  things  have  to  be  done,  no  matter 
how  difficult.  For  example,  1  .sat  in  on 
a  luncheon  where  the  professors 
selected  the  department’s  top  stu¬ 
dents.  The  honors  were  to  be  handed 
out  at  a  banquet  later  that  week. 

The  professors  really  struggled. 
They  didn’t  want  to  honor  anyone  but 
tradition  required  it.  Every  time  a 
new  name  came  up,  someone  thought 
(Continued  on  page  54) 
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A  syndicated  AIDS  feature  may  be  near 

Gay  rights  activist  Larry  Kramer,  who  wrote  ‘The  Normai  Heart’  play, 
is  taking  his  hard-hitting  message  to  the  newspaper  medium 


By  Richard  Laermer 

Playwright  Larry  Kramer,  an 
outspoken  gay  rights  activist,  has 
begun  what  some  newspaper  officials 
hope  will  be  the  first  syndicated  col¬ 
umn  focusing  on  AIDS. 

The  first  of  his  series  —  titled  "The 
Plague  Years"  —  appeared  as  the 
“Ideas”  section  cover  story  in  both 
the  Long  Island  and  New  York  City 
editions  of  Newsday  on  Sunday,  May 
3 1 .  Then  the  Los  Angeles  Times  Syndi¬ 
cate  ( L ATS)  offered  the  piece  to  other 
papers. 

Kramer,  who  wrote  The  Normal 
Heart  play  about  AIDS,  has  not 
signed  a  contract  with  either  LATS  or 
Newsday.  But  Newsday  senior  editor 
Ilene  Barth  said  the  paper  will  use  all 
articles  contributed  by  Kramer  as 
part  of  its  "commitment  to  publish 
many  perspectives  on  critical  health 
policy  issues.”  And  LATS  president 
Lou  Schwartz  said  he  hoped  to  reach 
some  sort  of  agreement  to  syndicate 
Kramer. 

The  four-page  May  31  article  — 
which  included  interviews  with  a 
number  of  government  officials  as 
well  as  AIDS  statistics  —  coincided 
with  President  Reagan’s  AIDS 
speech  suggesting  mandatory  testing. 

In  the  hard-hitting  piece,  Kramer 
severely  criticized  the  response  of  the 
Reagan  administration  and  others  to 
AIDS.  He  stated:  "It  is  imperative 
that  the  American  people  realize  that 
while  all  the  heat  and  fury  from  the 
religious  right  and  its  equally  vocal 
supporters  on  the  political  right 
continue  about  the  naughtiness  of 
condoms  and  sex  education  and 
homosexuality  and  intravenous  drug 
use,  the  virus  continues  to  spread  and 
kill. 

“Every  stalling  tactic  costs  lives. 

“They  know  this.  Anyone  who 
watched  the  numbers  of  dead  grow 
and  grow  knows  this. 

"The  record  convinces  me  that  no 
matter  what  Reagan  says  tonight 
[May  31],  no  substantial  battle  for  a 
cure  will  be  mounted  while  he  is  in 
office.  There’s  only  one  word  to 


Richard  Laermer  is  a  New  York 
City-based  journalist. 


Kramer's  AIDS  piece. 


describe  his  monumental  disdain  for 
the  dead  and  dying:  Genocide.” 

Kramer,  who  said  he  doesn’t 
believe  “mainstream  papers”  would 
readily  accept  his  column,  stated  that 
he  wants  to  “dedicate  my  life”  to  the 
AIDS  crisis. 

“I  am  not  interested  in  anything 
else,”  declared  the  New  York 
resident  during  a  seminar  in  that  city. 
“All  other  subjects  seem 
superfluous.” 

Kramer  —  whose  play  focuses  on  a 
personal  struggle  to  found  what  even¬ 
tually  became  the  Gay  Men’s  Health 
Crisis,  a  community  self-help  organi¬ 
zation  —  said  he  wants  to  “use 
whatever  skills  I  have  to  effect 
change.  I  don’t  see  anyone  writing 
about  the  scandals  of  AIDS.  They  all 
write  about  Boesky,  and  Hart  and  his 
bimbo.  But  the  real  issues  are 
avoided.” 

Schwartz  encouraged  Kramer  — 
who  is  known  for  a  volatile  interview 
style  shared  by  the  Ned  Weeks 
character  in  The  Normal  Heart  —  to 
write  “The  Plague  Years”  piece.  He 
felt  Kramer’s  “considerably  strong 
point  of  view”  would  be  of  interest  to 
readers. 

Kramer,  on  the  other  hand,  said  a 


syndicate  might  be  interested  in  him 
because  “I  have  a  huge  gay  following, 
which  could  sell  lots  of  papers,  and 
my  play  is  being  done  all  over  the 
country.” 

Schwartz  has  taken  a  special 
interest  in  AIDS  articles  and  hopes  to 
send  out  other  columns.  “1  am  a  little 
cautious  about  syndicating  a  great 
many  articles  on  AIDS,  but  that  has 
nothing  to  do  with  it  being  a  ‘contro¬ 
versial’  subject,”  he  said.  “It’s  just 
hard  to  syndicate  anything.” 

The  LATS  president  recently 
approached  retired  Hawaii-based  edi¬ 
tor  Bill  Cox,  who  has  AIDS,  about 
w  riting  a  syndicated  column  about  his 
experiences.  That  option  has  been 
left  open  and  will  be  determined  by 
Cox’s  health. 

In  sum,  Schwartz  said  he  sees 
“encouraging”  possibilities  for  an 
AIDS  column  by  Kramer  or  others. 

Kramer,  who  is  currently 
researching  future  AIDS  pieces,  said 
he  hopes  his  column  is  “not  just  set  to 
be  a  Newsday  feature  and  nothing 
else.”  But  Kramer  is  wary  of  being 
edited  to  a  “fare-thee-well.”  He 
declared:  “1  am  popular  for  a  particu¬ 
lar  kind  of  invective  and  don’t  want 
my  stuff  to  come  out  white  bread.” 

The  playwright  feels  that 
conservative  columns  “do  much 
better”  in  syndication,  but  said  there 
could  be  a  significant  audience  for  his 
feature. 

If  there  is  such  a  readership, 
Kramer  believes  it  consists  of 
concerned  citizens  “yearning  for 
someone  knowledgeable  about 
AIDS”  who  is  not  afraid  to  write  with 
anger. 


Mistake  in  the  Bible 

“Saints  and  Sinners”  religion  col¬ 
umnist  George  R.  Plagenz  of  Newspa¬ 
per  Enterprise  Association  recently 
discovered  a  376-year-old  grammati¬ 
cal  error  in  the  King  James  Version  of 
the  Bible. 

The  mistake,  which  will  be  cor¬ 
rected  in  the  next  edition,  is  in  Luke 
18:13.  The  passage  “God  be  merciful 
to  me  a  sinner”  should  have  a  comma 
after  “God.” 


I 
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Two  picked  to  succeed  Ann  Landers  at  Sun-Times 


Two  of  12,000  applicants  emerged 
as  winners  of  the  Chicago  San-Times 
contest  to  replace  Ann  Landers. 

One  was  47-year-old  Massa¬ 
chusetts  attorney  and  former  teacher 
Diane  Crowley.  She  is  a  divorced 
mother  of  two  and  also  the  daughter 
of  Ruth  Crowley,  writer  of  the  first 
“Ann  Landers”  column  at  the  Sun- 
Times  from  1942  until  her  death  in 


1955.  Crowley  was  replaced  back 
then  by  Eppie  Lederer,  who  moved 
her  Ann  Landers  column  to  the  Chi¬ 
cago  Tribune  and  Creators  Syndicate 
earlier  this  year. 

A  Sun-Times  spokesperson  noted 
that  Diane's  relation  to  Ruth  was  a 
factor  in  her  selection,  but  added  that 
the  younger  Crowley  wouldn't  have 
been  chosen  if  she  wasn't  qualified. 


Richard  Perle  coiumn  syndicated 


The  new  U.S.  News  &  World 
Report  column  by  former  assistant 
secretary  of  defense  for  international 
security  policy  Richard  N.  Perle  will 
be  available  to  newspapers  via  the 


Richard  N.  Perle 


New  York  Times  Syndication  Sales 
Corporation. 

Topics  covered  in  the  750-  to  800- 
word  monthly  feature  will  include 
arms  control,  national  security,  con¬ 
gressional  oversight  of  foreign  policy¬ 
making,  and  U.S. -Soviet,  U.S.- 
NATO,  and  U.S. -Japan  relations. 

Perle  —  who  worked  in  the  Reagan 
administration  from  1981  until  this 
year  —  is  now  chairman  of  the  Civil 
Applications  Committee  of  the 
Strategic  Defense  Initiative  program, 
which  is  investigating  civilian  uses  of 
“Star  Wars”  technologies. 

He  also  continues  to  advise  the 
government  on  various  matters, 
serves  as  a  resident  scholar  at  the 
American  Enterprise  Institute,  and  is 
working  on  a  novel  scheduled  to  be 
published  by  Random  House  in  1988. 

Perle  was  formerly  on  the  staff  of 
Sen.  Henry  M.  Jackson  (D-Wash.). 
The  45-year-old  Maryland  resident 
has  a  bachelor's  degree  in  interna¬ 
tional  relations  from  UCLA  and  a 
master's  from  the  department  of  poli¬ 
tics  at  Princeton  University. 


New  owners  for  Rothco  Cartoons 


Rothco  Cartoons,  which  represents 
numerous  cartoonists  from  around 
the  world,  has  been  purchased  by  Bob 
and  Nancy  Meshnick. 

Bob,  who  becomes  Rothco's 
president,  has  over  1 3  years  of  experi¬ 
ence  in  advertising  —  working  in  the 
copy,  art,  media,  and  account 
services  area  with  newspapers. 


Summary  spoofs  tv 

“North  Coast,”  a  weekly  summary 
of  a  fictitious  soap  opera  that  spoofs 
characters  on  past  and  present  televi¬ 
sion  shows,  is  being  offered  by  the 
Newstrip  Syndicate. 

NS  is  based  at  P.O.  Box  10623, 
Cleveland,  Ohio  44110-0623. 


magazines,  radio,  and  television.  He 
holds  a  B.A.  from  Herbert  H. 
Lehman  College  and  an  M.A.  from 
New  York  University. 

Nancy,  Rothco's  executive  vice 
president,  was  formerly  controller  of 
Westchester  Surgical  Supply  Co. 

The  syndicate's  previous  owners, 
Sylvia  Roth  and  Doris  Cohen,  are  still 
affiliated  with  Rothco  on  a  consulting 
basis. 

Rothco  —  which  is  now  based  at 
P.O.  Box  500, 61  Winding  Brook  Rd., 
New  Rochelle,  N.Y.  10804  —  was 
founded  over  40  years  ago  as  the  Ben 
Roth  Agency.  It  distributes  a  weekly 
package  of  political  cartoons  and 
caricatures  to  newspapers  and 

(Continued  on  page  60) 


The  other  winner  is  28-year-old 
Wall  Street  Journal  Chicago  bureau 
reporter  Jeffrey  Zaslow,  who  applied 
while  preparing  a  WSJ  story  about  the 
contest.  The  Carnegie-Mellon  Uni¬ 
versity  graduate  is  getting  married 
July  4,  which  happens  to  be  Lederer's 
birthday. 

Zaslow,  according  to  a  June  8  New 
York  Newsday  item,  is  the  model  for 
the  business  reporter  character  cur¬ 
rently  appearing  in  the  “Brenda 
Starr”  strip  written  by  Mary  Schmich 
of  Tribune  Media  Services. 

“Your  Problems”  by  Crowley  and 
“All  That  Zazz”  by  Zaslow  are 
scheduled  to  debut  in  the  Sun-Times 
later  this  month,  according  to  the 
spokesperson.  The  columns  might 
each  run  four  times  a  week  —  alter¬ 
nating  Monday  through  Saturday  and 
then  both  appearing  on  Sunday. 

Several  syndicates  have  expressed 
interest  in  possibly  picking  up  the  col¬ 
umns,  added  the  spokesperson,  but 
no  contracts  have  been  signed. 

The  contest  (see  E&P,  March  28) 
attracted  applicants  from  all  50  states 
and  several  countries. 


TIE  THE  KNOT 
WITH  MORE 
READERS. 


Our  Wedding  Bells  Mini  has  13 
features.  And  Brides  and  Elouquets 
offers  25  special  features.  You  can 
buy  them  individually.  Or  get  every¬ 
thing  you  need  to  help  groom  the 
bride  by  ordering  both.  Call  and  say 
"I  do"  today  and  order  our  Bridal 
ColorFoto  as  well. 

Call  toll-free  800-445-4555  for 
a  free  sample  of  our  pierfect  union. 
Alaska.  California.  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 

COIW 
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SYNDICATES 


An  unusually  large  number  of  well-known  cartoonists  were  recently  invited  to 
Austin,  Tex.,  by  Lin-Tex  Marketing,  which  markets  T-shirts  and  other  items  under 
the  Comic  Collectibles  name  (see  E&P,  August  2,  1986).  Kneeling  in  the  front  row 
are  'Crock'  writer  Don  Wilder  of  North  America  Syndicate  (left)  and  'Eyebeam' 
cartoonist  Sam  Hurt.  Standing  in  the  second  row  are  'Crock'  artist  Bill  Rechin 
(left),  'B.C. '/'Wizard  of  Id'  creator  Johnny  Hart  of  Creators  Syndicate  and  NAS 
(with  shirt  on  head),  'Frank  and  Ernest'  creator  Bob  Thaves  of  Newspaper 
Enterprise  Association  (with  'Question  Authority'  shirt),  and  'Mother  Goose  and 
Grimm'  creator  Mike  Peters  of  Tribune  Media  Services  (with  dog  on  shirt).  In  the 
third  row  are  'Momma'/'Miss  Peach'  creator  Mell  Lazarus  of  NAS  (near  Rechin), 
'Shoe'  creator  Jeff  MacNelly  of  TMS,  'The  Born  Loser'  creator  Art  Sansom  of  NEA 
(wearing  polka-dot  shirt),  and  'Cheeverwood'  creator  Michael  Fry  of  the 
Washington  Post  Writers  Group  (partially  hidden  behind  Peters).  And  in  the  very 
back  is  'The  Neighborhood'  creator  Jerry  Van  Amerongen  of  NAS  (whose  head  is 
partially  visible  behind  Sansom). 


(Continued  from  page  59) 

magazines,  and  also  creates  periodic 
mailings  on  subjects  such  as  business, 
religion,  music,  computers,  and 
health. 

In  addition,  book  publishers  and 
others  frequently  request  drawings 
from  Rothco’s  massive  library,  which 
—  according  to  the  Meshnicks  — 
contains  over  two  million  cartoons 
filed  by  subject. 

Motivational  column 

A  350-word  column  called  “Here's 
to  Your  Success”  has  been  intro¬ 
duced  by  corporate  seminar  leaders/ 
speakers  Paul  and  Sarah  Edwards. 

“Our  column  attempts  to  synthe¬ 
size  information  about  how  others 
have  achieved  success,  as  well  as  pro¬ 
vide  specific  tools  we've  developed  to 
help  readers  realize  their  goals,"  said 
Sarah. 

She  and  Paul  are  the  authors  of 
Working  from  Home  as  well  as  sev¬ 
eral  other  books  and  the  hosts  of  two 
radio  spots.  The  Edwards  —  based  at 
677  Canyon  Crest  Dr.,  Sierra  Madre, 
Calif  91024  —  have  also  produced 
two  cable  television  shows,  a  line  of 
audiocassette  tapes,  and  a  personal 
computer  management  system. 

Their  corporate  clients  include 
Canon  USA,  Carter  Hawley  Hale 
Stores,  CIGNA,  Hewlett-Packard, 
and  the  University  of  California. 

A  trio  of  Guisewites 

Motherly  Advice  from  Cathy's 
Mom  has  been  published  by 
Andrews,  McMeel  &  Parker.  Anne 
Guisewite's  book  is  illustrated  by  her 
daughter  —  “Cathy"  cartoonist 
Cathy  Guisewite  of  Universal  Press 
Syndicate. 

Guisewite's  other  parent,  William, 
was  the  voice  of  the  father  in  last 
month's  Cathy  television  special. 

Beattie  work  shown 

The  work  of  Daytona  Beach  News 
and  Copley  News  Service  editorial  car¬ 
toonist  Bruce  Beattie  has  been  exhi¬ 
bited  at  the  Museum  of  Florida  His¬ 
tory  in  Tallahassee  since  May  15. 

Year  of  free  delivery 

Franklynn  Peterson  and  Judi  K- 
Turkel  of  P/K  Associates  in  Madison, 
Wis.,  are  offering  a  year  of  free  deliv¬ 
ery  on  their  newly  automated  com¬ 


puter-to-computer  delivery  system  to 
clients  signing  up  this  month  for  their 
“Business  Computer"  and  “Frank  & 
Judi  On  Computers"  columns. 

Told  they  look  great 

Fashion/beauty  columnist  Gloria 
Lintermans  of  Universal  Press  Syndi¬ 
cate  announced  that  her  Looking 
Great  Enterprises  board  of  directors 
had  chosen  actress  Katherine  Hep¬ 
burn  and  retired  basketball  star  Julius 
Erving  as  recipients  of  the  first  annual 
“Looking  Great  Awards.” 

APA  honor  to  Dallis 

Dr.  Nick  Dallis  of  North  America 
Syndicate  has  received  a  special  com¬ 
mendation  from  the  American  Psy¬ 
chiatric  Association  for  his  treatment 
of  mental  illness  in  “Rex  Morgan, 
M.D.,”  “Judge  Parker,"  and  “Apart¬ 
ment  3-G." 


Browns  help  a  strip 

A  football  bet  paid  dividends  for 
“Ask  Shagg”  cartoonist  Peter  Guren 
of  United  Feature  Syndicate. 

Guren,  who  lives  in  a  suburb  of 
Cleveland,  called  Pittsburgh  Press 
public  service  director  Richard 
Macino  last  fall  and  suggested  a 
friendly  wager.  If  the  Cleveland 
Browns  beat  the  Pittsburgh  Steelers 
that  coming  Sunday,  then  the  Press 
would  run  “Ask  Shagg"  on  a  test 
basis. 

Guren  (profiled  in  E&P,  March  1, 
1986)  said  he  had  talked  to  Macino 
before,  and  thought  he  might  appreci¬ 
ate  a  little  “creative  salesmanship.” 

The  Browns  did  win,  and  Guren’s 
comic  —  which  answers  reader  ques¬ 
tions  about  animals  —  proved  popular 
in  the  Press.  So  it  was  officially 
picked  up  by  the  paper  this  spring. 

But  Macino  doesn't  feel  he  lost  the 
bet.  “1  got  a  solid  feature,"  he  said. 
“1  think  in  the  end  I  won." 
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“Herblock  is  absolutely  America’s 
greatest  editorial  cartoonist." 

--Eugene  Patterson 

Chairman  of  the  Board 
&Chief  Executive  Officer, 
St.  Petersburg  Times 


- -  •Washington  Post  ^ 

cartoonist  Herbert  Block, 

winner  of  more  Pulitzer  Prizes  than  any  journalist  in  history. 
•Published  daily  in  hundreds  of  newspapers, 
magazines  and  other  publications  throughout  the  world. 

•His  cartoons  are  seen  regularly  by  Senators,  Congressmen, 
Cabinet  members,  foreign  dignitaries  as  well  as  the  White  House, 
and  by  movers  and  shakers  across  the  globe. 


Creators  Syndicate  is  proud  to  announce  that  HERBLOCK, 
the  greatest  American  political  cartoonist,  has  joined  Ann  Landers  and 
Johnny  Hart’s  “B.C.”  in  the  fastest  growing  syndicate  in  the  world. 


CREATORS  SYNDICATE,  INC. 

1554  S.  SEPULVEDA  BOULEVARD  •  LOS  ANGELES,  CALIFORNIA  90025  •  TELEPHONE:  (213)  477-2776 


The  Pennfylvania  Packet,  a»d  DaH^  jiduerkjer 


[Price  Four-Pence.]  WEDNESDAY,  StM-Eiiaeii  19,  IT’S/*  [T<4».  1690.J 


WE,  the  People  of  the  United  States,  in  order  to  form 
a  more  perfed  Union,  cftablilh  Juftice,  infure  domeitie 
Tranquility,  provide  for  the  common  Defence,  pro^ 
mote  the  General  Welfare,  and  fecure  the  Bleflings  of 
Liberty  to  Ourfelves  and  our  Pofterity,  do  ordain  and  eftablifli  this 
Conftitution  for  the  United  States  of  America. 

ARTICLE  I. 

I.  ALL  Icgiflativc  powers  herein  granted  (hall  be  veiled  in  a  CongrcL'  of  ihe  IJuiitd 
States,  which  (hall  confiR  of  a  Senate  and  Hoiife  of  Kepreientatives. 

SUU  1.  The  Houfc  of  Reprefentatives  (hall  be  coinpofed  of  members  chofen  every  fccorid  ye.ar 
by  the  people  of  the  fcveral  Rates,  and  the  electors  in  each  (late  lliall  have  the  qualification^  rcqui- 
fite  for  cledors  of  the  mod  numerous  branch  of  the  date  Icgnlum  e. 

No  perfon  (hall  be  a  reprefentative  who  (hall  not  have  atiaincd  tothe  apeof  twenty-fiveyenis,a'id 
been  feven  years  a  ciii:>:en  of  the  United  States,  and  who  (hall  not,  when  elected,  be  an  inhabitant 
of  that  date  in  which  he  (hall  be  chofen. 

Reprefentatives  and  dire^  taxes  (hall  be  appnrtiotird  among  the  feveral  dates  which  may  be  in¬ 
cluded  withih  this  Union, according  to  their  refpedive  numbers,  which  (hall  be  detciniincd  byadd 
ing  to  the  whole  number  of  free  perfons,  including  thole  bound  to  ferviee  for  a  term  of  yeui 
and  excluding  Indians  not  taxed,  thrce-lilths  of  all  other  perfons.  The  a^ual  enumeration  lli.tll 
be  made  within  three  years  after  the  fird  meeting  oj  the  Congrefs  of  the  United  States,  and  wiihiu 
every  fubfequent  term  of  ten  years,  in  fuch  manner  as  they  lhall  by  law  diic^l.  ‘I'hc  number  cl* 
reprefentatives  (liall  not  exceed  one  for  every  thirty  thoufand,  but  each  date  lhall  have  at  Icadoty: 
reprefentative  ;  and  until  fuch  enumeration  (halt  be  made,  the  date  of  Ncw-liainp(hire  lliail  b;.*  en¬ 
titled  to  chufe  three,  Maflachufetts  eight,  Rhodc-lfland  and  Providence  Plantations  one,  C  onnedien' 
five,  New-York  fix,  New-Jcrley  four,  Pennfylvania  eight,  Delaware  one,  Maryland  fix,  Virgiida 
ten,  Norili-Carolinafive,  South-Carolinn  five,  and  Georgia  three. 

When  vacancies  happen  in  the  reprefentation  from  any  date,  the  Executive  authority  ihcrtof 
fhall  ilfuc  writs  ofclcflion  to  fill  fuch  vacancies. 

The  Houfc  of  Reprefentatives  (hall  chufc  their  Speaker  and  other  officers;  and  (lull  have  tie 
foie  power  of  impeachment. 

Sc<3.  3.  The  Senate  of  the  United  States  lhall  be  compofed  of  two  fenators  from  each  date,  chc- 
fen  by  the  legidature  thereof,  for  fix  years;  and  each  fenaior  (hall  have  one  vote. 

Immediately  after  they  (hall  be  affcmbled  in  conCcquence  of  the  fird  elcclion,  they  (liall  be  divir 
ded  as  equally  as  may  be  into  three  clalTes.  The  feats  of  the  fenators  of  the  fir(i  clafs  ft  ..'1  be  vaca¬ 
ted  at  the  expiration  of  the  fccond  year,  of  the  fecond  clafs  at  the  expiration  of  the  fourtn  year,  and 
of  the  third  clafs  at  the  expiration  of  the  fixth  year,  fo  that  one-third  may  be  chofen  every  fccond 
year;  and  tf  vacancicK happen  by  refignation,  or  olherwile,  during  the  recefs  of  the  LegKiatute  a: 
mny  date,  the  Executive  thereof  may  make  temporary  appointments  until  the  next  meeting  ot  I'te 
Legidature,  which  (hall  then  fill  fuch  vacancies. 

No  perfon  (hall  be  a  fenator  who  (hall  not  have  attained  tothe  age  of  thirty  yean,  and  been  nine 
years  a  citizen  of  the  United  States,  and  ^^^11  not,  when  defied,  be  an  inhabitant  of  that  date 
which  he  (hall  be  chofen. 


Editor  &  Publisher  will  celebrate  the  200th  anniversary  of  the  U.S. 
Constitution  in  its  September  12,  1987  issue.  This  issue  will  salute  this 
truly  great  document  and  the  contributions  of  the  press  in  upholding  it. 

The  first  public  display  of  the  U.S.  Constitution  appeared  in  a  newspap¬ 
er  —  The  Pennsylvania  Packet  —  on  September  19, 1787.  A  reproduc¬ 
tion  of  the  page  will  be  tipped  into  E&P’s  September  12  issue.  The  insert 
will  be  accompanied  by  an  article  by  Professor  Frederic  B.  Farrar,  the 
eminent  historian,  newspaperman,  teacher  and  author,  on  the  role  news¬ 
papers  played  before  and  during  the  Constitutional  Convention. 


Editor  &  Publisher 

11  West  19th  St..  New  \brk,  N.Y  10011  •  212  675-4380 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


BUSINESS 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week's 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


BUSINESS  OPPORTUNITIES 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  L  State  Street 
Columbus,  Ohio  43215 
(614)889-9747  (614)889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals.  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente.  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

8  PROPERTIES  in  Zone  9  including 
county  seat  weekly  newspapers,  robust 
trade  journals  and  highly  profitable 
shoppers  from  $30,000  to  $4-million. 
David  Gauger 
Gauger  Media  Service 
PO  Box  643  Raymond,  WA  98577. 
(206)  942-2661 


BOSTON  area  English  language  ethnic 
weekly  at  $100,000.  Maine  coastal 
region  semi-weekly  at  $30,000.  Massa¬ 
chusetts  semi-weekly  at  $100,000. 
Web-offset  printing  plant  at 
$4,000,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser.  Ashlawn 
Road,  Assonet,  MA  02702.  (617) 
644-5772. 


CATALINA  FOOTHILLS.  Tucson,  Arizo¬ 
na.  Free  newspaper-monthly  13,500 
circulation  Positive  advertisers.  Deliv¬ 
ered  free  to  excellent  clientele. 
$120,000  to  $140,000  gross.  Excel¬ 
lent  net.  Terms  available.  Call  (602) 
299-7725,  Publisher-Owner. 


NEWSPAPERS  FOR  SALE 

EXCLUSIVE.  Coastal  Carolina  weekly. 
Three  zoned  editions.  Great  growth 
area.  $250,000.  Dick  Briggs, 
RICHARD  BRIGGS  &  ASSOCIATES, 
Box  579,  Landrum,  SC  29356.  (803) 
457-3846. 


FIVE  WEEKLY  community  newpapers  in 
prime  central  Florida  area.  $210,000, 
building  included.  Terms  available.  Box 
2036,  Editor  &  Publisher. 


LIKE  TO  SKI  hunt  or  fish?  Profitable 
Western  Colorado  4  yr.  community 
tabloid  for  sale.  Price  $58,500. 
Includes  equipment.  Contact  Box 
2049,  Editor  &  Publisher. 


PRICED  REDUCED  on  small  Texas 
weekly  with  shopper,  asking  $75K. 
TWO  WEEKLIES  in  Texas  coastal  bend, 
no  competition.  $950K.  We  have 
others,  free  list.  ATN.  Inc,,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

SIX  COMMUNITY  WEEKLIES  SERVING 
AFFLUENT  MIDWEST  SUBURBS  with 
30,000  circulation  and  second  class 
permit.  Excellent  franchise,  highly 
influential  and  respected  with  strong 
ties  in  government  and  civic  organiza¬ 
tions.  Lively  written  and  edited  with 
strong  stand  on  the  issues.  Revenues 
upwards  of  $800,000.  Production  and 
staff  flexibility  for  new  owner.  $1.1 
million.  $500,000  down  with  extended 
terms.  Call  Jim  Martin,  (614) 
889-9747  or  (614)  889-2659.  James 
Martin  &  Associates,  Suite  1000,  65  E. 
State  St.,  Columbus,  OH  43215. 


TOP  AWARD  WINNING  weekly  news¬ 
paper  in  bomb  proof  economy  with  true 
growth  potential.  Cosmopolitan 
community  in  rural  setting  without 
competition.  This  one  is  rare!  Located 
in  Pacific  Northwest  for  under 
$200,000.  Dave  Gauger,  Gauger  Media 
Service.  PO  Box  643,  Raymond,  WA 
98577.  (206)  942-2661. 


UNOPPOSED  KANSAS  WEEKLY 
NEWSPAPERS  town  of  4,000  ideal 
man/wife  operation.  Allan  Evans  (913) 
483-2112,  Russell,  KS  67665. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you'd  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editoi’  &  Publisher. 

E&P  CLASSIFIED 


(212)675-4380 
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FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
hojs.ng  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacturer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4999. 


_ GENERAL _ 

ATTENTION  WEEKLIES  Original  and 
new.  “Coping  in  '86",  “Ain't  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  (DK  74101. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ SOAP  OPERA _ 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview  report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


_ PUBLICITY _ 

"PUBLICITY  CHAIRMAN'S  TIPS."  The 
deluge  of  poor  puff  getting  to  you?  Send 
for  free  feature  today!  KilDATA,  Box 
136-EP,  142  Hudson.  Chatham,  NY 
12037. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


ANNOUNCEMENTS 


INVESTMENTS _ 

LOW  POWER  TELEVISION 
Filing  window  near.  New  FCC  rules 
deter  copycast  and  con-man.  If  you  seri¬ 
ously  want  to  extend  your  reach  or  enter 
the  television  business  we  can  show  you 
the  way.  Call  Michael  Couzens,(415) 
621-4030. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 

3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80’s.'’  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


_ RELIGION _ 

RELIGION  WATCH  monitors  over  500 
books  and  periodicals  for  trends  in  relig¬ 
ion.  Reporters  have  found  it  valuable  for 
story  ideas.  Money  back  guarantee  it 
dissatisfied  with  first  issue.  Send 
$14.00  (11  issues)  to  Religion  Watch, 
PO  Box  652,  N.  Bellmore,  NY  11710. 


_ CONSULTANTS _ 

Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work. 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. 


HAROLD  MAYNARD 
Consultant  404/981-7426 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical.  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tyers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  645-5240,  outside 
New  York  1-800-645-5240. 


_ MAILROOM _ 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

SHERIDAN/HARRIS  24-P  INSERTER 
4  heads  -  2  fold  first  delivery  units,  fair 
condition.  1977  FERAG  H-500  STACK¬ 
ER,  good  condition.  Both  currently  used 
at  daily  newspaper.  Contact  Ron  Cart- 
ledge.  (803)  224-4321. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


LABELING  HEADS  for  Cheshire,  1  up. 
Mergenthaler  VIP  system.  Font  library 
for  ACM  9000.  Curtis  (703)  521-1089. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

2  Compugraphic  video  setter  univer- 
sals,  serial  70,  6  grids.  $1,000  each, 
George  Willard  (313)  469-4510. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600  68  pica,  53  fonts,  new  CRT. 
Company  has  closed  operation. 
$27,500.  Warranty  available.  (716) 
385-3027. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MCS  100,  REV.  G,  5  Term.,  DD,  2-5 
Meg  HD,  Ruling,  MCO,  Power  Page, 
Vert.  Just.,  A.C.I.,  $19,750;  MCS 
8400,  325  LPM,  Multi-Port  Option, 
$13,500, 

BOB  WEBER.  (216)  831-0480. 


MCS  8600,  45  Pica,  Ser./Par.  Inter¬ 
face,  $17,000; 

2nd  unit  available  MCS  8668, 

$22,000; 

Videosetter  CRT  &  8600  Crt  new 
$4,000  and  used  $3,000;  Videosetter 
I.D.  Tube  new  $5,000  and  used 
$2,000. 

BOB  WEBER.  (216)  831-0480. 


ONE  SYSTEM  TERMINALS:  PE  8's  at 
$1,000,  PE  12'sat  $1,800,  PE28'sat 
$2,650  each. 

BOB  WEBER  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4”  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215, 


A-PAR  SYSTEM  AND 
RUBBER  ROLLERS 
Converting  to  Civilox,  no  longer  need  a 
D-Mist  System  or  rollers.  Conversion  to 
be  completed  November  1.  1/2  of  24 
Goss  units  plus  ten  half  decks  now 
converted.  Call  for  appointment  to  see 
remaining  A-Par  units  working. 

45  Rubber  rollers-6''  stock  for  Goss 
Headliner,  82"  units.  Will  sell  as  is  or 
grind  and  polish  for  $30,000  each. 
John  Gabel,  State  Times  & 

Morning  Advocate 
PO  Box  588 
Baton  Rouge,  LA  70821 
Phone:  (504)  388-0161 


COLOR  KING  4  units.  2  Enkel  splicers 
and  infeed,  KJ-6  folder  and  quarter 
fold.  40  hp.  drive.  Good  condition. 
$30,000  spent  last  12  months  on 
units,  splicer  and  folder.  Presently  in 
operation  and  can  be  seen  running  in 
our  plant.  Press  available  mid-July. 
Total  price:  $150,000.  Will  sell  press 
separately  for  $110,000.  Splicer  and 
infeed  $45,00(1.  Contact  Doug  Brown, 
Triple  D  Publishing,  Inc.  (704) 
482-9673. 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


HARRIS 

-N-1650,  4  units  1972,  22  %. 
-N-845,  8  units,  I-RBC2. 

-N-845,  6  units,  :/-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Varguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  iiv,its,  1972 
-Urbanite  add  -o.t  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,0(30  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

Harris  V-25,  6  units,  JF-4  1-4,  l,/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt.  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss- H arr is- K i ng  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 
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EQUIPMENT  &  SUPPLIES 


GOSS  F 

4  Unit  Goss  Community  Will  sell  a: 

2  Community  add-on  units,  mfg  1971  factured. 
2  Units,  1  Community  folder  with  15  on  remar 

HP  drive  quote  F.O 

5  Units  Suburban  (1-1500  Series)  with  key  install 
40  HP  drive,  1/2  &  1/4  page  folder  Harris  Vli 

HARRIS  V-15A  Harris  JF 

2  Units,  1-JF7  folder  with  15  HP  drive  Drive 

4  Units,  1-JF7  folder  with  30  HP  drive  Harris  JF7 

6  Units,  1  folder  with  15  HP  drive  Harris  JF4 

Excellent  starter  press  Harris  Vli 

COLOR  KING  Harris  Vli 

5  Units,  2-KJ6  folders  with  60  &  20  HP  King^;  Cole 
drives,  rebuilt  N.K.  type  roll  stands  1970 

NEWS  KING/DAILY  KING  This  is  a  p 

10  Units,  2-KJ6  folders  with  2-30  HP  inventory, 

drives.  needs. 

MISCELLANEOUS  We  I 

Ebway  splicers  for  News  King  stands  PRESS  Ef 
(priced  to  sell).  ) 

Cole  1/4  pg.  folder  with  3-knife  trimmer  Stone 

Baldwin  count-o-veyors  Telei 

All  presses  available  “as-is",  recondi-  Telex:  1 

tinned  or  delivered  and  installed.  Will  Facs 

sell  complete  presses  or  add-on  units. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6-  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 

1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder  INLAND 

4  Unit  Community  ■  grease  lubricated 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3  (913)492 

floor  Community  units  — 

8  Unit/2-folder  Goss  Suburban  S-1 130 

Press;  5  floor  position;  3  stacked  -  2  ♦tvc  rci 
1500  Series  units.  q 

1  Harris  V-15A,  unit  and  JF7  folder  “ 

4  Unit  Harris  V-15A,  1970  vintage  ^ 

2  Unit  Harris  V25  with  JF25  folder  „  ^  t  ,■ 
4  Unit  Harris  V25  with  JFIO  folder 

4  Unit  Harris  V-700  with  JFIO  folder, 

Butler  and  heatset  package  u  i  V  m  ^ 

8  Unit  TKS  GEMINI  Press  installed  new  ^  ' 

in  1978 and  available  now.  Excellent  P?  q 

condition.  .f; 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  Amal  Splicers,  3-knife 
trimmer  D«Luyvir 

CALL  US  IF  YOU'RE  CONSIDER- 
INC  SELLING  YOUR  PRESS!  . 

SEE  US  ATANPA  -  BOOTH  *3118  ' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  42362 

2  Harris  model  3300  phototypesetters, 

6  Harris  model  1420  terminals,  1  Royal  Zen 
Harris  2221  video  layout  system,  3  year  old. 
model  1250,  1  model  1253  Microstor  make  root 
processing  systems,  2  Harris  compuedit  offer.  (3i; 
terminals.  (Jontact  Mike  Cooper,  The 

Daily  News,  (507)  334-1853. 

—  . _ WANTED: 

6  Units  Community,  2  folders,  104 
counteveyor.  (818)  885-5995. 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow-  Of  ED 
ing:  Goss  Urbanite,  4  mono  units,  2  tvi/M, 
3-color  units,  '1000'  series  folder  with  niOi 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor.  ^  _ 

ONE  Corporation  in©  P 

(404)458-9351  Telex  700563 

EDITOR  &  PUBLISHER  for  June  13,  1987 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Wil 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  S 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VISA;  6  units,  1973 
Kin^;^Color  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  V4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

_ PRESSROOM _ 

*TKS  GEMINI  double  around  single 
width,  8  units  2  folders  with  upper 
formers  and  skip  slitters,  22  3/4  cutoff 
50  K I  PH  two  color  desks  and  1,  4  color 
unit.  Trained  personnel  available  for 
start  up. 

*4  UNITS  1500  suburban  double  para¬ 
llel  folder  and  upper  former  75  hp  all  or 
part. 

*2  UNIT  900  suburban  with  community 
folder  good  start  up  press. 

'COLOR  KING  add  on  unit. 

‘BALDWIN  web  guides,  2  web  3  years 
old  digital  control. 

Wesco  Graphics 
845  Commercial  St. 

San  Jose,  CA  951 12 
(408)289-1400  Telex  172644. 

SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 


WANTED:  Cottrell  V15  A  complete 
presses  and  units.  Top  dollar  paid.  We 
are  not  equipment  brokers.  Box  2075, 
Editor  &  Publisher. 


The  CLASSIFIED  PAGES 
of  EDITOR  &  PUBLISHER 
move  mountains-of- 
merchandise  for 
the  newspaper  trade. 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)256-4791 _ 

WANTED  TO  BUY 

8  unit  2  folders  Goss  Community  press 
needed  immediately.  (305)  633-1102. 

The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains . . . 
of  equipment,  supplies, 
ser/ices . . . 


Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


HELP 

WANTED 


ASSISTANT  PROFESSOR  OF  HUMANI- 
TIES  AND  PRINT  JOURNALISM- 
(Search  Reopened)  Position  Available, 
August,  1987. 

Teaching  includes  undergraduate  and 
graduate  courses,  such  as  Journalistic 
Writing,  Print  Procuction,  Magazine 
Writing,  and  Ethical  and  Legal  Issues  in 
Media,  and  courses  in  the  candidate's 
area  of  specialization:  advising  and 
supervising  10-15  student  interns; 
assisting  in  the  design  of  an  innovative 
communications  curriculum.  Academic 
qualifications:  Ph.  D  in  Communica¬ 
tions,  Journalism  or  related  field. 
College  level  teaching  experience 
desired.  Commitment  to  teaching, 
research,  scholarship  and  service 
essential.  Professional  qualifications: 
at  least  2-4  years  in  the  journalism 
field,  including  professional  writing 
and/or  editing  and  a  strong  interest  in 
historical,  philosophical  and  ethical 
issues  in  communications. 

Send  resume,  portfolio,  names,  addres¬ 
ses,  and  telephone  numbes  of  three 
references,  and  letter  explaining  how 
qualifications  fit  the  position  descrip¬ 
tion  to  Dr.  William  J.  Mahar,  Division 
Head,  c/o  Robert  H.  Hamill,  Box  EP, 
The  Pennsylvania  State  University  at 
Harrisburg.  The  Capital  College, 
Middletown,  PA  17057.  Closing  date  is 
June  30,  1987  or  until  position  is 
filled. 

An  Equal  Opportunity  Affirmative 
Action  Employer. 


E&P 

Classified 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  EDITOR  &  PUB¬ 
LISHER.  We  reach  the  working  journalists 
you  want  to  reach,  every  week. .  .113,000 
strong. 

It's  Your 

People-To-People 
Meeting  Place 

...AM  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19  Street,  New  York, 
N.Y.  10011  *212  675-4380 


-  «  - 


HELP  WANTED 


_ ACADEMIC _ 

University  of  Minnesota  School  of  Jour¬ 
nalism  and  Mass  Communication  seeks 
experienced  senior  level,  media  mana¬ 
ger,  recognized  nationally  as  accom¬ 
plished  teacher,  with  innovative 
research,  scholarship,  and  writing  and 
with  leadership  role  in  management 
field.  Record  of  national  leadership  in 
candate's  media  industry  required;  also 
B.A.  degree  with  minimum  of  10  years 
professional  experience  at  upper  level 
management;  15-20  years  preferred. 
This  is  a  tenured  position  at  the  rank  of 
professor.  The  University  of  Minnesota 
is  an  equal  opportunity  employer  and 
educator  and  specifically  invites  and 
encourages  applications  from  women 
and  minorities.  Mall  applications  to 
Donald  M.  Gillmore,  School  of  Journal¬ 
ism  and  Mass  Communications,  Univer¬ 
sity  of  Minnesota,  111  Murphy  Hall, 
206  Church  St.,  S.E.,  Minneapolis,  MN 
55455-0418. 


ADMINISTRATIVE 


MANAGER  NEEDED  for  weekly  news¬ 
papers  Kansas  community  of  4,000. 
Apply  to  Allan  Evans.  (913)  483-2112. 
Russell,  KS  67665. _ 

PROMOTION  MANAGER-We  are  look¬ 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to;  Box  2088,  Editor 

&  Publishe,'. _ 

PUBLISHER 

Experienced  publisher  for  advertiser 
supported  diocesan  weekly  (45,000 
circulation  in  570,000  member  Cathol¬ 
ic  archdiocese).  14  member  staff. 
Newspaper  Guild.  Management  respon¬ 
sibilities  in  editorial,  advertising,  circu¬ 
lation,  financial,  other  publishing 
ventures.  Send  resume  and  salary 
requirements  to  Reverend  Michael 
O'Connell,  Search  Committee,  226 
Summit  Ave.,  St,  Paul,  MN  55l02. 


CONTROLLER  NEEDED  for  strong 
weekly  (lOOM  plus).  Must  have  news¬ 
paper  experience  and  thorough  know¬ 
ledge  of  computers.  Send  resume  to  Liz 
Flemmings,  1289  Beech  Valley  Rd. 
N.E.,  Atlanta,  GA  30306. 


GENERAL  MANAGER-Experience 
required  in  publications  production  and 
printing,  advertising  sales  and  account¬ 
ing  with  the  vision  to  expand  our  already 
profitable  product  line.  People-person 
to  direct  the  daily  activities  of  a  small 
staff  and  assume  fiscal  responsibility 
for  a  group  of  New  England  tourists 
information  magazine.  Knowledge  of 
tourism  a  plus.  Located  on  Cape  Cod. 
Send  resume  in  confidence  to  W.  F. 
LaMee,  Publisher,  Prescott  Visitor 
Magazines,  3675  Clark  Rd.,  Sarasota, 
FL  33583. 


GENERAL  MANAGER 
Unique  growth  opportunity  exists  for 
sales  oriented  general  manager  excited 
about  developing  small  daily  and  9 
associated  weeklies  into  dynamic  adver¬ 
tising  package.  Right  person  should 
possess  good  marketing  skills.  Weekly 
or  pennysaver  background  would  be 
ideal!  Part  of  Ingersoll-an  organization 
with  proven  record  of  developing  weekly 
properties.  Plenty  of  potential  for  future 
advancement.  Send  resume  to  William 
Rush,  Warren  Newspapers  Inc.,  240 
Franklin  St.  SE,  Warren,  OH  44482. 


MAKE  THE  HEADLINES 
Challenging  opportunity  to  grow  with 
successful,  expanding  8  year  old  weekly 
newspaper.  Combine  your  financial 
administration  and  people  managing 
experience  with  publishing.  Start  at 
$35-40,000  and  grow  with  the  organi¬ 
zation.  Letter  and  resume  in  confidence 
to  Box  2096,  Editor  and  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 

ASSISTANT  CONTROLLER-  Zone  1 
company  seeks  career  minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2097,  Editor  &  Publisher. 


COMMUNICATIONS  ADMINISTRATOR 
needed  at  the  San  Fernando  Valley 
Board  of  Realtors  in  Los  Angeles. 
Includes  writing,  editing  weekly  news¬ 
letter,  plus  organizing,  promoting  Board 
Public  Affairs  events.  Public  relations 
or  journalism  experience  desired  with 
computer  proficiency.  $30,000  range, 
depending  on  experience.  Send 
resume,  cover  letter  to  Jim  Link,  Execu¬ 
tive  V.P.  San  Fernando  Valley  Board  of 
Realtors,  PO  Box  311,  Van  Nuys,  CA 
91406. 


PUBLISHER 

The  Corona-Norco  independent  is  an 
aggressive  community  newspaper  with  a 
bright  staff  meeting  the  challenges  of  a 
competitive  Southern  California  mark¬ 
et.  The  right  person  will  bring  proven 
leadership  abilities  for  continuing 
improvement  of  the  newspaper  and 
strengthening  the  market  share  in 
advertising  and  circulation.  Starting 
salary  $45,000  plus  profit  sharing.  Full 
benefit  package. 

Please  write  me  about  your  reputation 
and  send  with  resume  and  salary  history 
to:  David  Martens,  Buckner  News 
Alliance,  221  First  Ave.  W.,  Suite  315, 
Seattle,  WA  98119.  Confidence 
respected. 

PUBLISHING  MANAGEMENT 
Experienced  and  fast  growing  telemark¬ 
eting  and  publishing  corporation  in  lA  is 
actively  seeking  sales  management 
professionals  with  knowledge  of  the 
trade  publishing  industry.  This  manage¬ 
ment  opportunity  could  be  what  you  are 
looking  for.  If  you  have  a  publishing 
background  with  experience  in  advertis¬ 
ing,  this  position  could  be  for  you.  Such 
qualities  as  people  management,  orga¬ 
nizational  skills,  leadership,  deadline 
priority,  motivational  and  communica¬ 
tion  skills  are  necessary.  Very  little 
travel  required,  but  must  relocate  to 
corporate  office  in  lA.  We  offer  exciting 
professional  opportunities  with  attrac¬ 
tive  compensation  programs  and  bene¬ 
fits.  Sell  us  on  yourself  and  include  your 
salary  expectations  along  with  your 
resume  to;  Lisa  Cramer,  Director  of 
Human  Resources,  PO  Box  1052,  Fort 
Dodge,  Iowa  50501. 

SHAW  NEWSPAPERS  a  newspaper 
company  operating  weeklies  and  dailies 
in  Zone  5,  occasionally  has  openings  for 
qualified  candidates  in  all  departments. 
If  you  are  considering  a  move  in  the  next 
year,  send  your  resume  to  General 
Manager,  Shaw  Newspapers,  PO  Box 
409,  Dixon,  IL  61021.  All  replies  will 
remain  confidential.  No  phone  calls 
please. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 
Make  Atlanta  your  home  by  joining  an 
industry  leader.  We  are  expanding  our 
advertising  sales  staff  to  meet  the 
growth  in  our  market.  Qualified  applic¬ 
ants  need  to  be  at  or  neai  the  top  of 
their  staff  in  sales  performance.  Skills 
in  marketing,  presentations  and  face- 
to-face  selling  are  a  must.  Send 
resumes  and  salary  requirements  to 
Employment  Manager,  The  Atlanta 
Journal  Constitution,  PO  Box  4689, 
Atlanta,  GA  30302. 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALESPERSON  imme¬ 
diate  opening  for  intelligent,  aggressive 
salesperson.  Small  weekly  with 
100,000  circulation  in  Zone  5.  Send 
salary  history  clips  and  resume  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 

Clawson,  Ml  48017. _ 

ADVERTISING  SALES  REP  sought  for 
13,000  circulation  weekly  in  Rich¬ 
mond,  Virginia’s  upscale  subtjrbs. 
Salary,  commission,  bonus.  Call  (jloria 
Castleberry,  at  Henrico  County  Line 

(804)  346-3100. _ 

ADVERTISING  DIRECTOR  needed  for 
small  Midwest  daily  with  group  of  shop¬ 
pers.  We  are  looking  for  an  aggressive 
individual  with  strong  motivational  and 
marketing  skills.  In  your  cover  letter  tell 
us  about  your  proven  track  record  and 
why  you  can  become  our  number  two 
person  in  a  short  time.  Send  salary 
history,  cover  letter  and  resume  to  Box 
2070,  Editor  &  Publisher. 


ADVERTISING  SALES 
Immediate  opening  in  Charlotte,  N.C. 
for  an  aggressive  advertising  salesperson 
with  a  proven  track  record  to  handle 
major  retail  accounts  in  a  competitive 
market.  Excellent  sales  and  presenta¬ 
tion  skills  required.  College  degree 
preferred.  Salary  commensurate  with 
experience  plus  excellent  company 
benefits.  Send  resume,  salary  history/ 
requirements  to;  Personnel  Director, 
Charlotte  Observer,  600  S.  Tryon  St., 
Charlotte,  N.C.  28202  EOE. 


ADVERTISING  DIRECTOR 
Medium  size  Midwest  daily.  Advertising 
director’s  duties  also  include  some 
general  manager  and  personnel  func¬ 
tions.  Highly  competitive  market.  Box 
2089,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
wanted  for  largest  weekly  on  California’s 
Monterey  Bay.  If  you  are  expert  at  train¬ 
ing,  motivation  and  information 
management,  you  can  have  challenge, 
top  dollar  and  an  opportunity  to  work 
with  a  team  committed  to  excellence. 
Send  your  resume  and  a  letter  telling  us 
about  yourself  to  GOOD  TIMES,  c/o  the 
publisher,  PO  Box  1139,  Santa  Cruz., 

CA  95061. _ 

ART  DIRECTOR 

A  major  New  England  metro  newspaper 
is  seeking  an  assistant  retail  advertising 
manager  for  art  direction. 

The  job  requires  strong  leadership  abili¬ 
ties  and  excellent  verbal  and  graphic 
communication  skills.  You  will  direct 
our  Creative  Services  staff,  developing 
sales  material,  presentations  and 
concepts.  You  will  also  coordinate  the 
activities  of  Creative  Sen/ices  with  those 
of  our  Research,  Promotion  and  Produc¬ 
tion  departments. 

Creativity,  color  experience  and  some 
knowledge  of  advertising  agencies  are 
essential.  You  must  be  comfortable  with 
deadline  pressure  and  high  volume; 
newspaper  experience  is  preferred. 

We  offer  an  opportunity  for  professional 
development  with  a  respected  and 
dynamic  organization  and  an  excellent 
salary  and  benefit  package  that 
includes  tuition  reimbursement,  a 
401(K)  plan  and  dental  insurance. 
Please  send  a  resume  and  a  cover  letter 
outlining  your  qualifications  and  salary 
requirements  in  confidence  to:  Box 
2083,  Editor  &  Publisher.  An  equal 
ODDortunitv  emolover. 

RETAIL  AD  MANAGER-Zone  5,  7  day, 
50,000  circulation  daily  is  looking  for  a 
manager  of  a  12  person  retail  depart¬ 
ment.  Candidate  must  be  aggressive, 
highly  motivated  individual,  with  a 
proven  track  record,  who  wants  to  catch 
on  with  a  progressive  and  growing  orga¬ 
nization.  Newspaper  management 
experience  a  must.  Excelllent  salary, 
bonuses,  fringes  and  the  opportunity 
for  advancement.  Reply  to  Box  2074, 
Editor  &  Publisher. 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  MANAGER  40,000  p.m. 
daily  with  3  weeklies  in  Pittsburgh 
market  needs  experienced  classified  ad 
manager.  Responsibilites  include 
managing  and  training  inside  and 
outside  sales  staff  of  12,  setting  and 
achieving  goals  and  creating  promotion 
campaigns.  College  degree  in  business, 
marketing,  advertising  or  sales 
preferred.  Two  years  management 
experience  required.  Send  resume  and 
salary  history  to  Box  2085,  Editor  and 
Publisher. 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Tribune-Star  is  currently  searching 
for  an  aggressive,  results  oriented  clas¬ 
sified  advertising  manager.  Previous 
experience  selling  newspaper  advertis¬ 
ing  to  automotive  and  real  estate 
accounts  is  desired.  The  ability  to 
achieve  success  through  the  motivation 
and  leadership  of  a  9  person  staff  is 
essential.  Strong  written  and  oral  skills 
and  a  working  knowledge  of  competing 
media  is  often  neccessary.  We’re  inter¬ 
ested  in  a  winner  who  isn’t  afraid  of 
hard  work  in  a  competitive  market.  The 
Tribune-Star  is  a  38,000  daily,  44,000 
Sunday,  and  30,00()  TMC  group  owned 
newspaper.  We’re  one  of  the  fastest 
growing  Sunday  publications  in  the 
Midwest.  In  return  for  your  efforts  we 
offer  excellent  compensation  and  bene¬ 
fits,  and  the  opportunity  for  advance¬ 
ment.  Tell  us  why  you’re  the  winner 
we’re  looking  for.  Send  cover  letter  and 
resume  in  strictest  confidence  to  James 
Stevenson,  Advertising  Director,  The 
Tribune-Star,  721  Wabash  Ave.,  Terre 
Haute,  IN  47807.  Application  deadline 
is  June  22,  1987. 


CLASSIFIED  ADVERTISING  MANAGER 
to  manage  sales  in  fast  paced,  growing 
market  with  a  staff  of  22  sales  profes¬ 
sionals.  Must  have  2-3  years  newspaper 
classified  advertising  experience. 
Experience  managing  a  telephone  sales 
staff  a  must.  We  provide  a  comprehen¬ 
sive  benefit  package.  Qualified  applic¬ 
ants  should  send  resume  and  salary 
requirments  to  L.  Giallombardo,  SD 
Director,  The  Desert  Sun,  PO  Box  190, 
Palm  Springs,  CA  92263.  E.O.E. 

CLASSIFIED  ADVERTISING 
MANAGER 

We  have  a  need  to  replace  our  enterpris¬ 
ing  and  capable  classified  manager. 
Our  new  manager  will  have  some  prior 
management  as  well  as  an  awareness  of 
the  use  of  Simmons  and  Scarborough 
material  in  competitive  presentations. 
The  Times  is  a  74,000  circulation  daily 
whose  market  area  begins  about  20 
minutes  south  of  the  Chicago  loop  and 
includes  southeast  suburban  Chicago 
and  the  neighboring  Lake  County  India¬ 
na.  Our  competition  includes  the  2 
Chicago  daily  newspapers  as  well  as 
several  local  dailies,  week  ies,  and 
shoppers.  If  you  would  like  to  be  consid¬ 
ered  for  this  exciting  position,  please 
send  your  salary  history  and  a  resume 
to: 

Michael  J.  Fogarty 
The  Times 
417  Fayette  St. 

Hammond,  IN  46320 


ASSISTANT  AD  MANAGER 
Newspaper  management  experience 
required  for  70,000  daily  circulation- 
Zone  5.  Candidate  should  have  strong 
organizational,  analytical,  and  leader¬ 
ship  skills,  plus  a  proven  record  in 
account  development.  Send  resume 
and  salary  history  to  Box  2076,  Editor  & 
Publisher. 


CAM-FOUR  month  position  available  in 
weekly  trade  publication  to  cover  mater¬ 
nity  leave.  Production  experience  help¬ 
ful,  sense  of  humor  a  must.  Sales  a 
plus.  $600  per  week.  Downtown 
Newark  NJ  office.  Good  experience. 
Reply  Box  2041,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  June  13,  1987 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April.  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _ _  Title _ 

Company  _ _ _ _ 

Nature  of  Business  _ 

Address _ _ _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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Enclose  this  card 
with  your  payment. 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ _ _ 

Company _ 

Address _ 

City _ 

State _ Zip _ 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy - 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 


1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


NATIONAL  ADVERTISING  MANAGER 
Our  advertising  department  is  in  search 
of  a  national  advertising  manager  who 
will  be  responsible  for  managing  the 
sales,  servicing  and  administrative 
operations  of  the  national  advertising 
department. 

The  qualified  applicant  we  seek  should 
have  a  degree  and  a  minimum  of  5  years 
of  national  advertising  experience, 
preferably  in  a  print  environment.  Must 
have  national  sales  management  back¬ 
ground.  Excellent  written  and  oral 
communications  skills  necessary. 
Knowledge  of  co-op  accounts  a  plus. 
Experience  in  revenue  budgeting. 

We  offer  a  competitive  salary  and  excel¬ 
lent  benefits  package.  Interested  appl¬ 
icants,  send  resume  along  with  cover 
letter  and  salary  expectation  to: 

Personnel  Administrator, 

The  Baltimore  Sun. 

501  N.  Calvert 
Baltimore,  Maryland  21278. 

An  equal  opportunity  employer  M/F. 


PROMOTION  COORDINATOR 
Strong  promotion  experience  with  an 
emphasis  on  copy  writing,  community 
relations  activities  and  sales  promotion. 
Ability  to  organize,  work  with  people 
and  communicate  effectively.  Requires 
previous  newspaper  experience  and  a 
degree  in  marketing  or  advertising. 
Send  letter  and  resume  to  Human 
Resources,  Tacoma  News  Inc.,  PO  Box 
1100,  Tacoma,  WA  98411. 


RETAIL  ADVERTISING  MANAGER 
Award  winning  18,000  circulation 
daily,  located  in  San  Francisco's  beauti¬ 
ful  East  Bay  area,  seeks  finest  available 
retail  ad  manager. 

If  you  have:  solid  sales  track  record  in  a 
competetive  market. 

Exceptional  knowledge  of  modern  mark- 
eting  and  sales  management 
techniques. 

Infectuous  ability  to  communicate 
these  to  other  and  inspire  them. 

We  offer:  top  salary,  incentive  plan  and 
benefit  package. 

Rapid  advancement  opportunity  within 
our  organization. 

Send  resume  and  salary  requirements 
to:  Lesher  Communications,  Personnel 
Dept.,  2640  Shadelands  Dr,,  PO  Box 
5088,  Walnut  Creek,  CA  95496-1088. 


RETAIL  MANAGER 

So.  California  Independent  22,000 
circulations  daily  newspaper  seeks  a 
proven  leader  and  sales  trainer  for 
outside  staff  of  6.  This  position  offers 
an  excellent  salary,  monthly  bonuses, 
and  company  benefits.  Please  submit 
your  resume  with  a  cover  letter  high¬ 
lighting  sales  accomplishments  as  well 
as  proven  skills  and  developing  people 
to  Stephen  D.  Good,  Advertising  Direc¬ 
tor,  The  Hemet  News,  PO  Box  1107, 
Hemet,  CA.  92343. 


WANTED: 

Advertising  Manager  for  free  standing, 
but  highly  competitive,  middle-Atlantic 
suburban  daily.  Must  have  demon¬ 
strated  strong  advertising  leadership  in 
similar  type  market.  Need  an  innovative 
sales  leader  who  knows  all  aspects  of 
marketing  and  Is  willing  to  sell  and  to 
teach  others.  Will  be  a  key  member  of 
management  team  at  this  non-chain 
owned  newspaper.  Not  a  position  for 
someone  with  limited  competitive  daily 
experience.  Rewarding  salai/ and  bene¬ 
fits;  economical,  good  place  to  work 
and  live.  Write  Box  2099,  Editor  & 
Publisher,  with  full  qualification  and 
salary  history. 

ZONE  2  BLACK  weekly  needs  account 
executive  to  manage  large  portfolio  of 
house  accounts.  Knowledge  of  Black 
and  minority  markets  is  helpful  but  not 
neccessary.  Send  resume  in  confidence 
to:  Box  AE,  PNO,  511  N.  Broad  St., 
Phila.,  PA  19123. 


_ ART'GRAPHICS 

ART  DIRECTOR 

The  El  Paso  Herald-Post,  a  31,000 
M-F,  Morning  Saturday,  with  a 
reputation  as  one  of  the  leaders  in 
graphics  and  photos,  needs  art  director 
to  lead  two  part  time  artists  in  recently 
redesigned  afternoon  product.  Applic¬ 
ants  must  be  strong  and  fast  in  deadline 
informational  graphics,  along  with 
design,  management,  and  illustration 
duties.  Apply  in  confidence:  Dean 
Lindoerfer,  Assistant  Managing  Editor- 
Graphics  El  Paso  Herald-Post.  401  Mill 
St.,  El  Paso,  Texas  79999.  Include 
sample  of  work  in  tear  sheets  or  slides. 


COMPUTER  TECHNOLOGY 

PUBLISHING  SYSTEMS  MANAGER 
We're  planning  to  convert  our  front  end 
system  in  the  immediate  future  to  Sll 
and  need  a  versatile  system's  manager. 
This  challenging  position  includes 
management  of  the  systems  operations 
staff  and  coordination  of  the  editorial, 
classified,  and  production  application. 
Good  interpersonal  skills  and  a  trouble 
shooter  instincts  a  must.  No  regular 
travel  required.  We  offer  a  competitive 
compensation  package.  Since  our 
conversion  is  ambitious,  mail  your 
resume  to  Mr.  Raymond  L.  Gover, 
Publisher,  The  Harrisburg  Patriot- 
News,  812  King  Blvd.,  Harrisburg.  PA 
17105. 


PUBLISHING  SYSTEMS  ANALYST 
Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  The  Daily  News  is  expanding  its 
publishing  systems  department.  We  are 
seeking  experienced  analysts  to  insure 
the  successful  expansion  and  enhance¬ 
ment  of  the  multiple  DECK-based 
networks  that  serve  every  department 
within  our  newspapers.  Complete  famil¬ 
iarity  with  Macro-11  is  essential.  Know¬ 
ledge  of  operating  system  software  and 
various  ATEX  software  products  will  be 
preferred.  We  offer  an  outstanding 
salary  and  benefit  package.  Please  send 
your  resume  with  salary  requirements 
tO:  Philadelphia  Newspapers  Inc.,  400 
N.  Broad  St,  Philadelphia  PA  19101. 
Attention  John  McConnell. 


_ CIRCULATION _ 

BOY  CREW  MANAGERS 
To  secure  new  customers  (PBM  and 
office  bill)  for  leading  south  Florida 
newspaper.  A  fabulous  opportunity  for 
an  experienced  crew  manager.  Earn 
$8-11  an  order.  We  have  crew  mana¬ 
gers  that  are  writing  in  excess  of  200 
orders  weekly.  For  more  information  call 
me  collect,  Phil  Webb  (305) 
837-4166. 


CIRCULATION  MANAGER 
We  are  searching  for  an  experienced 
circulation  manager  for  our  20,000 
circulation  daily  located  in  beautiful 
northwest  New  Jersey.  Candidates  must 
have  excellent  circulation/distribution 
management  skills  and  have  the  ability 
to  motivate  people.  Excellent  salary, 
incentive  and  fringe  benefit  package. 
This  number  1  circulation  position 
reports  to  the  General  Manager.  Send 
resume  in  confidence  to  James  W. 
Collins.  General  Manager,  New  Jersey 
Herald,  PO  Box  10,  Newton,  New 
Jersey  07860. 

CIRCULATION  MANAGER 
Great  opportunity  for  an  experienced 
aggressive  self-starter  to  further  their 
career  with  a  family  oriented  20,000 
PM  daily.  Must  have  quality  supervisory 
skills  in  organizing  and  motivating 
people.  Responsibilities  include 
complete  circulation/distribution  opera¬ 
tions.  Competitive  salary  and  benefits. 
Send  resume  and  salary  requirements 
to  Personnel  Manager.  New  Castle 
News,  PO  Box  60,  New  Castle,  PA 
16103. 
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Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads, 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  June  13,  1987 


HELP  WANTED _ 

_ aRCULATION _ 

CIRCULATION  MANAGER  needed  for 
Zone  3,  5-day,  12,000  daily  with  plans 
to  go  6/7  day  in  1988.  Successful 
candidate  is  doing  well  as  number  1  or 
2  elsewhere  but  wants  above  average 
salary,  benefit  and  career  growth  poten¬ 
tial  with  well  regarded  medium  size 
group.  If  you  are  a  results  oriented,  hard 
working  MANAGER  who  desires  above 
average  compensation  for  above  aver¬ 
age  performance,  send  resume  and 
letter  explaining  why  you  are  the  person 
for  this  job  tO;  Box  2081,  Editor  & 
Publisher.  All  replies  held  in  strict 
confidence. 

CIRCULATION 

MANAGER 

For  Chicago  suburban  newspaper 
roup.  Individual  should  have  minimum 
years  experience  in  newspaper  circu¬ 
lation  sales.  Some  management 
preferred;  ability  to  work  with  other 
departments  in  total  marketing 
concepts.  Some  knowledge  of  postal 
regulations,  database  systems  and  tele¬ 
marketing  needed.  Growth  oriented 
company  offers  salary  commensurate 
with  experience.  Earn  bonuses  and 
solid  benefits  package.  If  you  thrive  on 
competition  tell  us  why  and  send 
complete  resume  and  salary  history  to 
Human  Resources,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  IL 
60091.  EOE  M/F. 


CITY  CIRCULATION  MANAGER 
The  Beaumont  Enterprise.  69,000 
Daily  and  80,000  Sunday,  has  an 
opportunity  available  for  an  individual 
with  strong  leadership  skills.  Will  be 
responsible  for  a  staff  that  includes 
zone  supervisors,  district  managers  and 
part  time  help  as  well  as  an  all  adult 
carrier  force.  Send  resume,  including 
salary  history,  to  Steve  Lillie,  Circula¬ 
tion  Director,  Beaumont  Enterprise,  PO 
Box  3071,  Beaumont,  TX  77704. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


SINGLE  COPY/HOME  DELIVERY 
SALES  MANAGERS  Montana's  largest 
daily  newspaper  is  seeking  a  single  copy 
home  delivery  sales  manager  for  single 
copy  sales,  crewing,  telemarketing  and 
carrier  promotions.  Must  be  sales 
oriented,  organized,  creative  and  highly 
motivated,  proficient  in  sales,  use  of 
PC,  have  excellent  analytical  skills, 
experience  with  carrier  sales,  crewing 
and  telemarketing.  Minimum  2  years 
circulation  experience.  Ready  for 
demanding  "hands  on"  position.  Please 
send  application  letter,  complete 
resume,  reference  list  and  salary  history 
to  Lorretta  Breslin,  Human  Resources 
Director,  Billings  Gazette,  PO  Box 
2507,  Billings,  MT  59103.  Resumes 
must  be  received  by  Wednesday,  June 
24.  EOEM/F 


ZONE  MANAGER 

Highly  motivated  individual  needed  to 
lead  our  North  County  zone.  Must  be 
good  with  the  basics  and  have  proven 
track  record.  Tremendous  potential 
market.  Salary,  bonus,  complete  bene¬ 
fits.  Send  resume  to  Erik  Gets,  Home 
Delivery  Manager,  Santa  Barbara  News- 
Press,  PO  Drawer  NN,  Santa  Barbara. 
CA  93101. 
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HELP  WANTED _ 

_ EDITORIAL _ 

A  PROGRESSIVE  AND  AGGRESSIVE 
31,000-plus  daily  in  the  Southwest  and 
on  the  border  is  looking  for  an  exper¬ 
ienced  copy  editor  who  can  work  the 
slot,  knows  a  good  headline  when  he  or 
she  sees  one,  can  improve  copy  editors’ 
work  and  who  is  aware  of  deadline. 
Reply  to  PO  Box  20,  EL  Paso,  TX, 
79999. _ 

ASSISTANT  METRO  EDITOR 
Midsize  daily.  Excellent  word  skills  for  7 
person  metro  desk.  Layout,  headline 
writing,  copy  editing.  Prefer  2  years 
experience  reporting/editing  at  daily. 
Send  resume,  clips,  references  to  Assis¬ 
tant  Managing  Editor,  Press  &  Sun 
Bulletin,  Box  1270,  Binghamton,  NY 
13902. 

ASSISTANT  DESIGN  DIRECTOR  is 
needed  at  the  Colorado  Springs  Gazette 
Telegraph,  circulation  100,000-plus. 
Need  person  with  several  years'  experi¬ 
ence  working  with  news,  photo  and  art 
department.  Must  show  very  strong 
design  and  editing  skills.  Would  assist 
with  managing  a  10-person  design  desk 
in  would  do  to  day  design  work.  No 
calls.  Send  resume  and  clips  to  Terri 
Fleming,  Design  Director,  PO  Box  1779, 
Colorado  Springs,  CO  80901. 

E&P  (212)  675-4380 

CLASSIFIED 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

ASSISTANT  CITY  EDITOR-The  Odessa 
American,  a  mid-sized  west  Texas  daily 
is  looking  for  an  experienced  journalist 
who  can  help  lead  a  talented  aggressive 
reporting  staff.  Duties  nclude  some 
writing,  some  editing,  some  personnel 
management.  If  you  have  management 
skills  or  think  you  are  ready  to  make  the 
transition  from  news  writing  to  directing 
reporters,  send  a  resume  and  clips  to 
City  Editor,  Gail  Burke,  ^0  Box  2952. 
Odessa,  TX  79761.  No  phone  calls 
please. 

AWARD-WINNING  Central  PA  daily 
wants  you  tor  its  energetic  Lifestyle 
desk — if  you  have  creative  design  ideas, 
good  editing  skills  and  strong  writing 
ability.  Contact  Dave  Cuzzolina,  Altoona 
Mirror,  PO  Box  2008,  Altoona,  PA 
16603.  (814)  946-7449. 

EDITORIAL  PAGE  EDITOR 
Experienced  person  needed  for  31,000 
six  day  AM  in  the  "Heart  of  the 
Shenandoah  Valley”  of  Virginia.  Must 
have  skill  in  analyzing  local  issues, 
developing  reader  participation,  layout 
in  producing  a  lively  page.  Consen/a- 
tive,  rapidly  expanding  university 
community  in  the  heart  of  a  scenic  agri¬ 
cultural  area.  Resume  should  include 
editorial  samples.  Mail  to  R,  Morin, 
Editor,  Daily  News  Record,  Po  Box  193, 
Harrisonburg,  VA  22801. 

GROWING  PROGRESSIVE  6  day  daily 
in  Zone  7  seeks  experienced  reporter  or 
copy  editor  looking  for  move  up  to  news 
editor  position  the  number  2  spot  in  the 
newsroom.  Strong  weekly  candidates 
will  be  considered.  Editing  skills  and 
ability  to  develop  story  ideas  and  lead 
staff  essential.  Send  resume,  clips  and 
salary  requirements  to  Box  2079, 
Editor  &  Publisher. 


HELP  WANTED _ 

_ EDITORIAL _ 

MANAGING  EDITOR  for  5,000  circula¬ 
tion  daily  in  southern  Zone  2.  3  person 
staff.  Farm  and  tourist  area  near  major 
cities.  Send  resume  to  Box  2053, 
Editor  &  Publisher. 

BUSINESS  EDITOR 
INVESTOR'S  DAILY  is  looking  for  an 
experienced  business  and  financial 
editor  who’s  ready  for  a  fresh  approach 
to  the  subject.  We’re  a  fast-growing 
national  newspaper  which  utilizes  a 
sophisticated  database  and  computer 
graphics  to  complement  a  hard-working 
editorial  staff.  Applicant  should  have 
five  to  ten  years  of  big-city  or  national 
experience,  a  familiarity  with  the 
securities  marke'.s  and  be  willing  to 
relocate  to  Los  Angeles  immediately. 
The  position  involves  supervising  a 
team  of  reporters,  handling  wire  copy 
and  assisting  in  daily  production  with  a 
highly  advanced  editorial  system.  Long 
hours  and  hard  work  guaranteed. 

We  offer  top  pay,  good  benefits  and 
working  conditions  and  a  chance  to 
participate  in  the  growth  of  a  national 
business  and  financial  newspaper  that 
intends  to  be  the  best.  Please  send 
resume  and  references  to  Stephen  Fox, 
Investor’s  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025.  Do  not  call. 

BUSINESS  WRITER 
Immediate  opening  to  be  the  principal 
writer  for  our  weekly  BUSINESS 
MONDAY  tabloid.  Outstanding  oppor¬ 
tunity  to  produce  quality  cover  of 
stories,  news  and  features  for  this 
successful  and  growing  supplement  to 
our  daily  newspaper.  Highly  diversified 
business/industrial  community  in  a 
strong  economic  climate  with  very  low 
unemployment.  A.M.  40,000.  Send 
resume,  clippings,  salary  requirements 
to  Bill  Schultz,  Editor;  Intelligencer 
Journal.  8  W.  King  St.,  Lancaster,  PA 
17603. 

CHALLENGING  assignment  editors 
position  on  national  boating  monthly 
newspaper.  Oversee  5  regional  editions, 
staff  and  free-lance  reporters.  Active, 
busy  job  similar  to  city  editors  position 
on  a  daily.  Shape  stories  and  coverage 
in  office  with  river  view  in  southeastern 
Connecticut.  Boating  knowledge 
preferred.  Send  resume  and  clips  or 
tearsheets  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 

CITY  EDITOR  wanted  for  Texas  Gulf 
Coast  daily  newspaper  (circ.  8500) 
experience  in  layout  required.  Send 
clips,  resume  to  Andy  Heines,  Box 
1551,  Bay  City,  TX  77414,  (409) 
245-5555. 

COPY  DESK  CHIEF:  experienced  news 
editor  to  manage  night  desk  for  SOM, 
Zone  3  daily  now  redesigning  with  pagi¬ 
nation  around  the  corner.  We  are  the 
leading  newspaper  in  a  very  competitive 
market,  just  voted  most  excellent  in  our 
state.  We  require  a  serious  manager 
with  the  drive  and  determination  to 
continue  that  excellence.  Outstanding 
benefits  and  work  atmosphere  in  one  of 
the  best  regions  of  the  country  to  work 
and  live.  Resume  and  salary  expecta¬ 
tions  to  Box  2077,  Editor  &  Publisher. 


COPY  EDITOR 

A  20,000-  circulation  daily  near  Jersey 
Shore  needs  a  strong  copy  editor. 
Successful  applicant  will  have  a 
command  of  the  language,  be  able  to 
save  poorly  written  copy,  write  appeal¬ 
ing  headlines,  and  lay  out  attractive 
pages.  Two  years  of  experience 
required.  Ability  to  work  with  reporters- 
and  to  help  make  them  better-  is  also  a 
requirement.  If  you  have  high  standards 
for  yourself  and  your  paper,  we  would 
like  to  talk  to  you.  Good  starting  salary, 
benefits.  Send  a  letter  and  resume  to 
Charles  Triblehorn,  The  Register,  1 
Register  Plaza.  Shrewsbury,  NJ  07701. 

EDITOR 


_ HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR'SLOT 
Strong  copy  editor  with  slot  and  layout 
experience  needed  as  key  person  on 
fast-paced  news  desk.  Language,  news 
judgment  and  leadership  skills  vital.  If 
you  have  the  experience,  send  resume 
and  letter  to  Barbara  Herrera,  AME,  The 
Tribune,  PO  Box  191,  San  Diego,  CA 
92112. 

EDITOR-IN-CHIEF 

Publisher  seeking  editor-in-chief  for 
sophisticated  business  magazine.  Must 
have  expertise  to  lead  editorial  staff  in 
creative,  production,  and  budgeting 
functions-as  well  as  editorial  matters. 
Successful  candidate  will  have  exten¬ 
sive  background  in  business  journalism, 
a  thorough  understanding  of  (and 
contacts  in)  international  business 
management  and  finance,  and  a  desire 
to  work  in  an  entrepreneurial  environ¬ 
ment.  Excellent  compensation.  Box 
2095,  Editor  &  Publisher. 

EDITOR 

News  Editor  strong  on  layout  and 
punchy,  accurate  headlines  needed  to 
join  fast  paced  New  York  Post  desk. 
Write:  James  Fabris,  Managing  Editor, 
210  South  St.,  New  York,  NY  10002, 

EDITOR-WRITER  for  national,  non¬ 
profit,  public  interest  organization. 
Editor  of  NUCLEUS,  130,000  circula¬ 
tion  quarterly  addressing  arms  control, 
energy  policy,  nuclear  power  safety, 
environmental  and  other  issues.  Editor 
and  co-writer  on  briefing  papers, 
reports,  books,  op-eds.  Must  have 
strong  language,  editing  skills  and 
penchant  for  accuracy,  work  well  in 
collegial  atmosphere.  Competitive 
salary  and  excellent  benefits.  Send 
resume  tO;  Tom  Gardner,  Director  of 
Communications,  Union  of  Concerned 
Scientists,  26  Church  St.,  Cambridge, 
MA  02238.  Deadline  July  1,  1987. 
Sta  1s  August  1 . 

EPISCOPAL  DIOCESE 

OF  CONNECTICUT 
COMMUN’CATIONS  OFFICER 
Responsible  for  designing  and  imple¬ 
menting  communications  program  to 
effectively  communicate  the  Gospel  as 
expressed  through  life  and  work  of  the 
Church.  Accountable  to  Bishop  &  staff. 
Must  have  sense  of  Christian  Gospel  & 
knowledge  of  Episcopal  Church. 
EXTERNAL.  Use  electronic  media  and 
newspapers  to  evangelize  and  commu¬ 
nicate  teachings  and  positions  of 
church  on  ethical,  religious,  social, 
economic  and  political  issues.  Handle 
press  releases  and  PR.  INTERNAL.  Edit 
8/yr  35M  circ.  12-pg.  tabloid.  Also 
monthly  4-pg.  Assist  local  churches  to 
develop  effective  communications. 
SEND  RESUME  AND  3  REFERENCES 
TO:  Rev.  Tombaugh,  Episcopal  Diocese 
of  CT,  1335  Asylum  Ave,,  Hartford,  CT 
06105.  (203)  233-4481.  Deadline 
June  30,  1987  for  resumes. 

FEATURE  EDITOR 

40,000  PM  daily  in  southern  Michigan 
seeks  editor  of  feature  section.  We  want 
someone  who  can  combine  good  story 
ideas  with  creative  page  design  to 
produce  a  top  knotch  feature  section. 
Experienced  in  editing  and  page  layout 
a  must.  Send  resume,  layouts  and 
statement  on  what  a  good  feature 
section  should  include  to  Box  2082, 
Editor  &  Publisher, 

FEATURES  EDITOR 
We  want  a  features  editor  who  is  ere 
ative,  knows  how  to  attract  readers  with 
style  and  spontaneity.  Strong  word 
skills,  news  judgement  and  personnel 
abilities  a  must.  We  have  in  place  a 
solid  5  person  staff  and  assistants  at 
this  60,000  PM  Knight-Ridder  Daily. 
Send  work  samples  and  resume  to: 
Joseph  Weiler,  Managing  Editor.  The 
News  Sentinel,  PO  Box  102,  Fort 
Wayne,  Indiana  46801.  An  equal 
opportunity  employer. 

&  PUBLISHER  for  June  13,  1987 
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HELP  WANTED 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5.  Ext.  R-4261  for  current 
federal  list. 


HIGH  TECH  REPORTER 
The  Orange  County  Register  is  looking 
for  an  aggressive  business  reporter  with 
star  caliber  talent  and  a  nr  nimum  of  5 
years  business  writing  experience  to 
cover  high  technology  and  aerospace 
and  defense.  Must  have  a  real  nose  for 
news  and  ability  to  turn  out  a  high 
volume  of  quality  copy.  If  you  crave  a 
challenge  and  have  the  ability,  come 
work  for  the  West  Coast's  no.  1  business 
section.  Send  resume  and  clips  to  Mike 
Whitehead,  Assistant  Managing  Editor, 
The  Orange  County  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701. 


MAGAZINE  JOURNALIST 
FORTUNE  100  company  seeking 
feature  writer  for  high  quality  full-color 
employee  magazine,  circulation 
125,000,  Los  Angeles  area.  Only 
outstanding  writers  with  demonstrated 
ability  to  generate  lively  copy  on  busi¬ 
ness  and  human  interest  subjects  need 
apply.  Strong  organizational  and  analyt¬ 
ical  skills,  ability  to  manage  own  work, 
coach  others.  Experience  in  employee 
communications  highly  desirable. 
Layout,  photography  skills  a  plus.  Good 
salary  and  benefits.  Equal  Opportunity 
Employer.  Send  resume,  samples, 
references  tO:  Box  2100,  Editor  & 
Publisher. _ 

COPY  EDITORS 
FULL  TIME  OR  PART  T'ME 
Progressive  northern  New  Jersey  daily 
newspaper  has  openings  for  copy  editors 
with  two  or  more  years  experience  to 
work  full  time  5  nights  a  week  or  part 
time  3  nights  a  week.  Excellent  salary 
and  benefits.  Please  call  Helen  Moore 
(201)  646-4227.  The  Record,  150  Riv¬ 
er  St.,  Hackensack,  NJ  07601.  EOE  M/ 
F. 

COPY  EDITOR 

Award-winning  13,000-plus  daily  and 
Sunday  paper  seeks  person  with  design 
and  editing  ability  for  copy  desk. 
College  town  just  an  hour  away  from 
New  Orleans.  Write  managing  editor 
Dennis  Gruse  at  Daily  Star,  P.O.  1 149, 
and  Hammond,  LA  70404,  or  call 
(504)  345-2333. _ 

COPY  EDITOR  for  metro  NY  AM  daily. 
Excellent  editing,  headline  and  layout 
skills  a  must.  1  year  experience 
preferred.  Send  resume  to  Box  2087, 
Editor  &  Publisher. 

COPY  EDITOR-SPORTS  The  Register- 
Guard  is  accepting  applications  for  a 
full-time  sports  copy  editor  position  to 
start  early  September.  Successful  appl¬ 
icant  must  have  2  years  of  experience 
as  a  copy  editor  for  a  daily  paper,  gradu¬ 
ation  from  a  4  year  college  or  university, 
and  must  have  knowledge  of  grammar, 
spelling,  editing  copy,  headline  writing 
and  make-up.  Experience  in  electronic 
editing  systems  is  preferred.  The 
Register-Guard  is  looking  for  a  gifted, 
all-around  copy  editor  who  has  the 
proven  ability  to  improve  others'  writ¬ 
ing,  edit  copy  thoroughly,  compose 
quality  headlines,  perform  layout  duties 
and  work  well  with  others-  all  under 
substantial  pressure.  Applicant  must  be 
willing  to  work  any  hours,  primarily  at 
night.  Beginning  salary  is  $444.90  per 
week.  Letters  of  application  and 
resumes  should  be  submitted  or  post¬ 
marked  no  later  than  Monday,  June  22, 
1987  to:  SPORTS  COPY  EDITOR,  The 
Register  Guard,  Personnel  Department, 
PO  Box  10188,  Eugene,  OR  97440.  No 
telephone  inquiries  please.  All  applic¬ 
ants  will  be  notified  by  September  1st, 
1987.  An  equal  opportunity  employer. 
Successful  applicant  must  show  proof 
of  employability  and  acceptable  identi- 
fication  upon  acceptance  of 
employment. 

EDITOR  &  PUBLISHER  for  June 


COPY  EDITOR 

We  have  our  first  full-time  copy-desk 
opening  in  3  years  and  are  looking  for 
an  experienced  pro  to  join  the  team 
that's  already  won  Knight-Ridder's  edit¬ 
ing  contest  twice.  Our  desk  is  known  for 
serious  editing  and  not-so-serious  head¬ 
lines.  The  person  we're  looking  for  is 
book-smart  enough  to  do  weil  on 
Knight-Ridder's  editing  test  and  street- 
smart  enough  to  thrive  on  a  big  city 
tabloid.  We  are  an  equal  opportunity 
employer.  Send  resume  to  Tom  Livings¬ 
ton,  Managing  Editor,  Philadelphia 
Daily  News,  Box  7788,  Philadelphia, 
PA  19101. 


COPY  EDITOR.  The  Corvallis  Gazette- 
Times,  a  growing  13,000  AM  daily  in 
Western  Oregon's  Willamette  Valley, 
needs  a  nimble  copy  editor  who  can 
write  inviting  hrradlines  and  design 
pages  that  fit  into  a  bold,  colorful  pack¬ 
aging  style.  Two  years  experience  at  a 
daily,  including  desk  work,  is  preferred. 
Minimum  pay  $16,000  a  year.  Send 
letter  and  page  tearsheets  to  Rodney 
Deckert,  Editor,  Corvallis  Gazette- 
Times,  PO  Box  368,  Corvallis,  OR 
97339.  An  Equal  Opportunity 
Employer. 

FEATURES  WRITER  WANTED:  Self- 
starter,  with  keen  appreciation  for 
human  triumphs  and  foibles,  to  make 
creative  contribution  to  features 
sections  of  24,000  plus  circulation 
daily  in  state  capital.  Send  resume  and 
clips  to  Tammy  Vrittingham,  Managing 
Editor,  Delaware  State  News,  New 
Burton  Road  and  Webbs  Lane,  Dover, 
DL,  19901. 

ANTIQUE  WEEKLY  wants  some  free¬ 
lance  writers  in  Mid  Atlantic  states  from 
New  York  to  South  Carolina.  Write  Don 
Johnson,  AntiqueWeek,  PO  Box  5001, 
Leesburg,  VA  22075  or  call  l-(800) 
428-4156  for  information. 

DAILY  COLUMNIST 
We're  looking  for  quality  and  quantity. 
We  need  somebody  to  write  a  f  ive-day-a- 
week  column  for  a  seven-day  morning 
paper  serving  Southwestern  Indiana, 
Western  Kentucky  and  Southeast  Illi¬ 
nois.  We  are  the  dominant  paper  in  our 
area  (64,000  daily,  117,000  Sunday) 
and  expect  our  columnist  to  help  us 
extend  that  dominance.  Applicants 
should  have  a  broad-based  reporting 
background,  an  abiding  interest  in  the 
human  race  and  an  ability  to  make 
words  sing.  Please  send  a  resume,  clips 
and  salary  requirements  to  Paul  McAu- 
liffe.  Managing  Editor,  The  Evansville 
Courier,  PO  Box  268,  Evansville,  IN 
47702. 

DESIGN  EDITOR 

We're  not  redesigning  and  we're 
certainly  not  radical.  But  quality  design 
is  an  essential  daily  ingredient  in  every 
section  of  our  p^er.  We  have  2  Macs  in 
heavy  use  and  Flexo  press  upgrade  on 
the  horizon.  We  need  a  talented 
designer-manager  to  direct  5  person 
department  of  artists  and  page  desig¬ 
ners  at  our  60,000  PM  Knight-Ridder 
daily.  Artistic  ability  a  plus  but  not 
essential.  Send  work  samples  and 
resume  tO:  Joseph  Weiler,  Managing 
Editor,  The  News  Sentinel,  PO  Box 
102,  Fort  Wayne,  ID  46801.  An  equal 
opportunity  employer. 

EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  for  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byron  Gray,  Vero 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach.  FL  32961. 

MANAGING  EDITOR  for  free  news 
weekly  and  Richmond,  Virginia 
suburbs.  Great  pay  and  benefits  for 
multi-talented  professional.  Call  Jeff 
Byrd  (804)  346-3100. 

13,  1987 


MANAGING  EDITOR 
If  you  like  competition  and  a  challenge, 
there  is  opportunity  in  a  41,000  a.m.  in 
southcentral  PA.  (jur  next  M.E.  will  be 
solid  in  production,  design  and 
management  skills.  You  may  be  a  city 
editor  on  a  larger  paper  now  or  a  M.E. 
on  a  smaller  daily.  Tell  us  what  you  have 
to  offer.  Resume,  writing  samples  and 
cover  letter  to  Sam  Fosdick,  Executive 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway  York,  PA  17402. 


MANAGING  EDITOR 

Large  chain  of  weekly  and  bi-weekly 
newspapers.  300,000  circulation  in 
Chicago  metro  area. 

Resumes  tO: 

Nicholaas  Van  Hevelingen 
Pulitzer-Lerner  Newspapers 
7519  N.  Ashland  Ave. 

Chicago,  IL  60626 

MANAGING  EDITOR  who  can  maximize 
potential  of  solid  existing  news  staff. 
Successful  applicant  will  have  highly- 
developed  people  skills  with  track 
record  of  helping  people  grow,  sound 
news  judgment,  diplomacy,  organiza¬ 
tional  ability  which  leads  to  complete 
coverage  of  our  market,  and  the  ability 
to  achieve  a  high  profile  in  a  community 
which  respects  its  daily  newspaper. 
Salary  mid-$20s  with  tine  benefit  pack¬ 
age.  Resume  to  Ned  Cantwell. 
Publisher,  Carlsbad  Current-Argus.  PO 
Box  1629,  Carlsbad,  New  Mexico. 

88220. _ 

MILLIONARE,  a  monthly  magazine 
needs  a  copy  editor/writer.  Minimum  2 
years  experience.  Strong  writing  skills. 
Send  resume  and  samples  to  Millio¬ 
naire,  PO  Box  2903,  W.  Palm  Beach,  FI 
33402. 


MUSIC  CRITIC:  We're  looking  for  some¬ 
one  with  a  strong  music  background  to 
do  classical  music  reviewing  and  write 
short  features  on  classical,  jazz,  folk, 
and  pop  music.  If  you  can  produce 
bright,  accessible  prose  in  these  areas 
and  are  interested  in  a  9-month  position 
that  could  turn  into  full-time,  send  a 
resume  and  clips  to  Diane  Goldsmih, 
Arts  Entertainment  Editor,  The 
Virginian-Pilot'Ledger-Star,  150  W. 
Brambleton  Ave.,  Norfolk,  Va  23510. 


MUSIC  EDITOR 

We're  looking  for  a  seasoned  newspaper 
person  to  review  and  report  on  a  busy 
classical  music,  opera  and  dance 
scene.  Daily  newspaper  experience  is  a 
must.  Send  resume  and  clippings  to 
Robert  Butler,  Arts  &  Entertainment 
Editor,  Kansas  City  Star,  1729  Grand, 
Kansas  City,  MO  64108. 


NEWS  EDITOR 

Editor  with  excellent  word  skills  and 
thorough  knowledge  of  computers  and 
w.p.  equipment  needed  to  manage 
national  news  service  for  expanding 
group  of  law  newspapers.  Resume,  clips 
to  Am-Law  News  Service.  1730  M  St. 
N.W.  Washington,  D.C. 


NEWS  EDITOR  sought  by  21,000 
circulation  afternoon  daily  on  Northern 
California  coast.  Responsibilities 
include  evaluating  wire  copy  and  laying 
out  pages,  with  assistance  of  2-person 
copy  desk.  Individual  should  be  a  team 
player,  with  a  flair  for  page  design  as 
well  as  solid  news  judgment.  Desk 
experience  require f.  Please  send 
resume,  references  i  nd  samples  of 
page  layout  to  Jerr)  Post,  Times- 
Standard,  PO  Box  3580,  Eureka,  CA 
95502. 


PUBLIC  AFFAIRS 
REPRESENTATIVES 

Virginia  Power  is  a  utility  industry  leader, 
supplying  the  energy  needs  of  over  1 .6  million  cus¬ 
tomers.  This  requires  not  only  innovative  tech¬ 
nology,  but  also  the  strengths  of  an  informative 
corporate  communications  network. 

We  currently  have  two  highly -visible  positions 
available  within  our  Corporate  Communications 
Department.  In  one  of  these  positions,  you  will 
write,  edit  and  produce  the  Power  Company’s 
employee  newsletter.  You  will  need  a  working 
knowledge  of  broadsheet  newspaper  layout  and 
the  use  of  color  photography.  The  other  position 
involves  writing  brief  news  items  for  our  company¬ 
wide  electronic  news  service.  Both  positions 
require  a  BA  degree  in  Journalism  or  Communica¬ 
tions  with  5-8  years  related  experience.  Strong 
writing  skills  are  essential. 

We  of f er  an  attractive  salary  and  comprehensive 
benefits  package,  with  opportunity  for  professional 
development.  For  prompt,  confidential  considera¬ 
tion,  please  forward  your  resume  and  salary  history 
to:  Employment  Services,  Dept.  639, 

Virginia  Power,  P.O.  Box  26666, 

Richmond,  V A  23261.  An  equal 
opportunity  employer.  No 
third  party  submissions 

accepted  VIRGINIA  POWER 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

NEWS  EDITOR;  We're  looking  for  a 
person  with  solid  news  judgment  and  a 
flair  for  headline  writing  to  lay  out  most 
wire  pages,  including  Page  1.  Pay  is 
$500  per  week.  Send  resume  to  Bob 
Gaston,  Managing  Editor,  The  Daily 
News,  PO  Box  189,  Longview,  WA 
98632.  We're  small  (25,000  PM),  but 
dedicated  to  the  quality  we  demon¬ 
strated  when  we  won  the  Pulitzer  for  our 
Mount  St.  Helens  coverage. 

New  England  newspapers  need  repor¬ 
ters,  photographers,  managers.  Reach 
them  thru  the  New  England  Press  Asso¬ 
ciation's  low  cost  Placement  Service. 
For  information  call  (617)  437-5610. 

PAGE  DESIGNER  for  the  business 
section  is  needed  for  the  Colorado 
Springs  Gazette  Telegraph,  circulation 
100,000-plus.  Person  must  have  sever 
al  years'  layout  and  editing  exoerience. 
Looking  for  someone  with  Macintosh 
experience  to  work  on  10-person  design 
desk.  No  calls.  Send  resume  and  clips 
to  Terri  Fleming,  Design  Director,  PO 
Box  1779,  Colorado  Springs,  CO 
80901. _ 

REPORTER 

30,000  Zone  5  PM  has  immediate 
opening  for  experienced  law 
enforcement/courts  reporter  to  cover 
breaking  news  and  explore  broader 
issues  relating  to  criminal  justice 
system.  Degree,  2-3  years  experience 
required;  legal,  research  background 
helpful.  Box  2059,  Editor  &  Publisher. 

REPORTER 

We're  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business.  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
facts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Department  E,  Crittenden 
News  Service  Inc.,  Box  1150,  Novato, 
CA  94948. 

REPORTERS  -  Bright,  energetic,  inde¬ 
pendent,  tor  bureau  positions.  Jobs 
include  great  beats;  industry,  higher 
education,  Indian  reservation.  Seaway, 
in  addition  to  community  news.  Compe¬ 
titive  salary,  full  benefits.  Write;  Repor¬ 
ters,  Watertown  Daily  Times,  Water- 
town,  NY  13601. 

REPORTER;  Aggressive,  hard-news- 
oriented  Zone  2  daily  seeks  writer  for 
thorough  local  coverage.  Resume,  clips 
to  Box  2093,  Editor  &  Publisher. 

REPORTERS 

Modern  Healthcare,  The  Crain  Commu¬ 
nications  business  news  magazine  for 
healthcare  executives,  is  going  weekly 
in  January.  We  are  adding  reporters  in 
Chicago,  New  York,  and  Los  Angeles. 
Candidates  should  have  at  least  several 
years  reporting  experience  with  a  daily 
newspaper  or  news  magazine.  Experi¬ 
ence  in  business  news  and'or  health¬ 
care  coverage  preferred.  Send  resume, 
nonreturnable  clips  and  salary  history 
to  Clark  Bell,  Editor,  Modern  Health¬ 
care,  740  North  Rush  St.,  Chicago,  IL, 
60611.  No  phone  calls  please.  EOE  M 
F'H/V 

SPORTS  EDITOR  needed  at  the 
Medford  (OR)  Mail  Tribune,  a  30,000 
circulation,  6-day  PM  newspaper.  Must 
possess  strong  writing,  editing, 
graphics,  supervisory,  deadline  skills. 
Minimum  5  years  with  daily  newspaper. 
Some  supervisory  experience  required. 
Send  resume,  clips  by  June  23,  to  Tudy 
Schiveley,  Personnel  Manager,  Mail 
Tribune,  PO  Box  1108,  Medford,  OR 

97501. _ 

WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacev,  WA  98503. 
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HELP  WANTED 

_ EDITORIAL _ 

SPORTS  SLOT 

Need  editor  to  run  slot  for  6-day  p.m. 
sports  section.  Must  have  strong  layout 
skills  and  have  several  years  desk  exper¬ 
ience.  Must  have  good  management 
touch  to  assist  executive  sports  editor 
run  13-person  staff.  Send  resume  and 
tear  sheets  to  Joe  Worley,  executive 
editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 

SPORTS  WRITER 

Sebring  News,  a  New  York  Times 
Company,  seeks  a  sports  writer  to  cover 
Avon  Park  and  produce  section  for  Avon 
Park  Sun.  Must  be  independent  self¬ 
starter,  have  ability  to  design  and  layout 
sports  section,  take  pictures,  know¬ 
ledge  of  editorial  front  end  system  help¬ 
ful  but  unnecessary.  Excellent  oppor¬ 
tunity  to  advance  through  New  York 
Times  Company.  Send  resume  and  clips 
to  Andy  Hall,  Sebring  News,  2714  S.E. 
Lakeview  Dr.,  Sebring,  FL  33870. 
(813)  385-6155. 

SUNDAY  EXCITEMENT 
The  Courier-News,  a  Gannett  newspap¬ 
er  in  Central  New  Jersey,  is  adding  staff 
to  launch  a  Sunday  editic,n.  Among  the 
openings: 

SUNDAY  EDITOR  to  coordinate  Sunday 
planning  and  run  Saturday  news  desk. 

GRAPHICS  DIRECTOR  to  help  plan 
overall  design  of  the  newspaper,  do 
illustrations  and  infographics  and  over¬ 
see  small  art  staff. 

BUSINESS  EDITOR  to  direct  staff 
handling  daily  and  Sunday  sections. 

ASSISTANT  SPORTS  EDITOR  to  help 
plan,  edit  and  lay  out  sports  coverage 
from  prep  to  pro. 

We  are  looking  for  creative,  enthusias¬ 
tic,  hard  working  and  experienced 
hands-on  supervisors  who  can  do  the 
job  themselves  as  well  as  direct  others. 
In  addition  to  the  positions  above,  we 
will  have  other  reporting,  editing  and 
photo  openings. 

The  Courier-News  has  a  circulation  of 
53,000  in  a  highly  competitive  news¬ 
paper  market  one  hour  from  New  York 
City.  If  you  are  interested  in  the  hard 
word,  high  excitement  and  professional 
challenge  that  goes  with  creating  a  new 
newspaper,  send  a  resume,  tearsheets 
and  letter  describing  your  strengths  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  08807.  For  more  information 
call  (201)  722-8800. 

WE  ARE  in  need  of  a  sportswriter,  one 
who  enjoys  not  only  the  mainstream  in 
high  school,  college,  and  professional 
athletics,  but  the  recreational  and 
outdoor  aspects  which  our  area  enjoys 
so  much.  Should  have  at  least  3-4  years 
experience  on  a  daily  with  some  copy 
editing  and  layout.  Contact  Rick  Jussel, 
Sports  Editor,  Daily  Sentinel,  PO  Box 
668,  81502,  Grand  Junction,  CO,  or 
call  (303)  242-5050  mornings. 

THE  BOSTON  HERALD  has  immediate 
openings  for  experienced  copy  editors. 
Applicants  must  have  exceptional 
layout/design  skills  for  fast-paced,  fast¬ 
rowing  tabloid.  Send  resumes  to  Ken 
handler.  Editor,  The  Boston  Herald,  1 
Herald  Square,  Boston,  MA  02106. 
Equal  opportunity  employer. 

THE  KNOXVILLE  NEWS-SENTINEL, 
East  Tennesee's  No.  1  newspaper, 
seeks  experienced  copy  editor  with 
leadership  ability  to  plug  big  hole  on 
12-person  desk.  Must  want  to  do  it  all  -- 
layout,  wire,  rim,  slot  -  even  fill  in  for 
news  editor  at  times.  Send  resume  and 
tearsheets  to  Berl  Schwartz,  managing 
editor,  208  W.  Church  Ave.,  Knoxville, 
TN  37902. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

FREELANCE 

SUBSTITUTE  COPY  EDITOR 

The  Philadelphia  Daily  News  is  looking 
for  substitute  copy  editors  to  work  a 
variety  of  shifts.  Those  hired  will  be 
versatile,  fast  and  experienced.  Submit 
resume  and  references  to  Tom  Livings¬ 
ton,  Managing  Editor  Box  7788, 
Philadelphia,  PA  19101. 

WRITERS/PHOTOGRAPHERS  needed 
for  first  class  monthly  publication  to 
provide  coverage  of  personalities  and 
events  involving  rapidly  growing  antique 
motorcycle  movement.  Sharp  color  and 
B&W  photos  needed  as  well  as  feature 
and  semi-technical  editorial  coverage. 
Top  pay  for  material.  Send  examples  of 

PRESSROOM 

work  to  Bill  Mitchell,  Managing  Editor, 
VINTAGE  MOUNTS  Magazine,  3001 

PRESSROOM  MANAGER  for  4  color 
web  offset  commercial  printing  plant. 
24  hour  6  day  per  week  non  union  shop. 
Presently  operates  3  Harris  V-15  press 
lines  and  1  new  21”  Goss  HV  press 
$40K  per  year  range  plus  fringes 
depending  upon  qualifications.  Send 
detailed  resume  including  salary  history 
to:  Mark  Kczelius,  General  Manager, 
Buffalo  News  Press  Inc.,  PO  Box  1453, 
Buffalo,  NY  14240. 

St.  Augustine  Rd.  Jacksonville  FL 
32207 

MARKETING 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 

PRESSROOM  SUPERVISOR 

West  Coast  daily  newspaper,  ideal 
candidate  should  have  strong  leadership 
skills,  TKS  offset  press  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Excellent  benefit  package. 
Send  resume  to  Personnel  Department, 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302. 

RESEARCH 

newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 

RESEARCH  MANAGER 
Experienced  market  research  profes¬ 
sional  needed  to  manage  sophisticated 
newspaper  research  operation  in  high 
growth  Florida  market.  Responsible  for 
developing  and  communicating  accu¬ 
rate  and  reliable  information  for  market¬ 
ing,  planning,  and  decision  making  by 
company  management.  Provides  direc¬ 
tion  for  all  phases  of  information  deve¬ 
lopment  from  design  of  project,  data 
compilation,  tabulation,  testing  and 

SALES 

analysis  to  final  presentation  of  find¬ 
ings.  Candidates  should  be  strong  in 
computer  skills  including  depth  of 
experience  with  a  variety  of  software 
packages.  Excellent  salary  and  bene¬ 
fits.  Send  resume  and  salary  require¬ 
ments  to:  Box  2094,  Editor  & 
Publisher.  EOE  M/F. 

SALES  MANAGER;  75,000  circulation 
shopping  guide,  Madison  Wl  area.  Hire, 
train  and  motivate  the  staff  of  15 
conventional  sales  and  telemarketing 
personnel.  Salary  plus  compensation 
based  on  sales  ncreases.  Our  goal  is 
growth  in  sales  and  circulation.  Send 
resume  to  Bart  Olson,  Shopper,  327 
Palisade  St.,  Merrimac  Wl  53561. 

PUBLIC  RELATIONS 

DYNAMIC  COUNTY  education  office 
seeks  skilled  writer,  editor-manager  tor 
position  of  Director  of  Public  Informa¬ 
tion  and  Legislative  Support  Services. 
Must  be  able  to  write  rapidly,  work 
harmoniously  with  people,  and  handle 
many  high  pressure  tasks  simultaneous¬ 
ly.  Salary  starts  $42,024  to  $46,200; 
excellent  benefits,  for  application  infor¬ 
mation  call  or  write  Personnel  Office, 
Kern  County  Superintendent  of 
Schools,  5801  Sundale  Ave.,  Bakers¬ 
field,  CA  93309,  phone  (805) 
393-3747.  Deadline  July  15,  1987. 

SALES/MARKETING 
REPRESENTATIVES.  We  are  a  progres¬ 
sive  commercial  printing  company  with 
both  nonheatset  and  heatset  web  press¬ 
es  located  in  mid  Florida.  The  company 
is  expanding  at  a  rapid  pace  and  we 
need  the  right  persons  to  grow  with  us. 
We  offer  an  above  average  base  salary 
with  unlimited  commissions,  a  bonus 
program  based  on  an  MBO  health  and 
life  insurance,  paid  holidays  and  vaca¬ 
tions.  We  have  four  openings  for  exper¬ 
ienced  motivated  achievers.  If  you  think 
you  are  what  we  are  looking  for,  send  us 

MAILROOM 

your  resume  with  earning  expectations 
to  Box  2060,  Editor  &  Publisher. 

MAILROOM  FOREMAN  for  Zone  b. 

large  metropolitan  newspaper.  Will  be 
responsible  for  total  mailroom  opera¬ 
tions  including  the  maintenance  of 
state-of-the-art  computerized  packag¬ 
ing  and  distribution  equipment.  Solid 
mailroom  management  experience  in  a 
union  environment  along  with  related 
technical  skills  a  must.  Excellent  oppor¬ 
tunity  for  the  right  candidate.  Send 
resume  including  salary  requirements 
to  Box  2064,  Editor  &  Publisher. 

MAILROOM  MANAGER  Zone  2,  6  day 
week,  AM/PM  newspaper/commercial 
printing  operation  is  seeking  an  exper¬ 
ienced  mailroom  manager.  Individual 
may  presently  be  the  number  two 
person  in  a  large  or  comparable  facility. 
Experience  with  Harris  72-p  equip¬ 
ment,  quarter  folding  and  commercial 
packaging  a  plus.  Excellent  salary  and 
benefits  with  a  large  newspaper  group. 
Send  resume  and  salary  history  to  Box 
2091. 

PRODUCTION 

PRODUCTION  DIRECTOR 
Experienced  and  fast  growing  publish¬ 
ing  and  telemarketing  corporation  in  lA 
is  actively  seeking  a  production 
management  professional  with  know¬ 
ledge  of  all  aspects  of  production  as 
well  as  four  color  work,  and  mechanical 
printing.  Must  be  experienced  in  estab¬ 
lishing  efficient  work  flow  through  all 
departments,  and  would  be  responsible 
for  production  department  P&L,  and 
cost  control.  Experience  mandatory. 
Very  little  travel  required,  but  must  relo¬ 
cate  to  corporate  office  in  lA.  We  offer 
exciting  professional  opportunities  with 
attractive  compensation  programs  and 
benefits.  Sell  us  on  yourself  and  include 
your  salary  expectations  along  with  your 
resume  tO: 

Lisa  Cramer,  Director  of  Human  Resou- 
cres,  PO  Box  1052,  Fort  Dodge,  Iowa 
50501. 

EDITOR  &  PUBLISHER  for  June  13,  1987 


PRODUCTION 


An  East  Coast  client  has  informed  of 
the  following  openings: 

Plant  Foreman  to  $55,000  + 
Reports  to  production  director  and 
supervises  35  personnel  in  this 
offset  plant  which  produces  over 
200,000  copies  per  day.  This  is  a 
night  position  with  an  outstanding 
tx>nus  plan. 

Asst  Prod  Dir  to  $52,000 
Should  have  quality  background. 
Will  be  responsible  for  pre-press, 
QC.  mailroom  and  pressroom  on 
the  nightshift.  Will  also  deal  with 
special  projects  including  equip¬ 
ment  evaluations  for  this  multi-site 
operation. 

Asst  to  Prod  Dir  to  $35,000 
Required:  1-2  years  experience  in 
press  production.  Night  shift 
position. 

Press  Machinist  to  $33,000 
Experienced  on  Goss  Metro.  This  is 
a  union  environment. 

Pressroom  Mgr  to  $33,000 
This  union  shop  needs  a  manager 
for  fourteen  personnnel  on  two 
shifts.  Goss  experience,  prefer 
Metro. 

Asst  Prsrm  Foreman  to  $31,000 
Will  supervise  seven  to  ten  press¬ 
men  on  a  rotating  shift.  Union  shop. 
Goss  Metro  experience. 

Prsrm  Mgr  to  $27,000 

Goss  Metro  experience  required. 
Responsible  for  operation  and 
maintenance. 


We  have  an  unusual  opportunity 
for  a  full-line  production  mana¬ 
ger  with  a  minimum  of  five  years 
experience.  Will  assist  in  the 
development  of  new  products  for 
the  newspaper  industry,  develop 
testing  criteria,  and  do  some 
traveling.  Experience  should 
include  all  production  areas  from 
typesetting  through  distribution, 
salary  to  $55,000  plus. 


ADVERTISING 

Retail  Ad  Mgr  to  $26,000  -t- 

A  40,000  daily  and  group  of  week¬ 
lies.  located  in  the  Midwest,  has  an 
immediate  need  for  an  aggressive 
individual  with  good  sales  experi¬ 
ence  from  newspapers  or  maga¬ 
zines.  This  is  a  new  position 
because  of  expansion.  Must  be  a 
strong  closer  who  knows  layout. 

Working  Ad  Dir  to  $26,000 

Will  supervise  four  outside  people, 
one  artist,  two  classified  people  and 
one  secretary.  Need  an  aggressive, 
young  thinking  person  from  a  daily. 
Client  is  a  12,000  daily  and  a 
consistent  award  winner. 

All  positions  fee  paid 
Send  resume  to  or  cali: 


Vince  Maiocco 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
PO  Box  905 
Media,  PA  19063 
(215)  565-0800  or  (800)  523-7112 


POSITIONS  WANTED 


_ ADVERTISING _ 

NIGHT  PICTURE  EDITOR  wanted  at 
fast  growing  central  Colorado  metro 
paper  that  appreciates  and  properly 
displays  good  color  photography.  Must 
be  an  idea  person  with  top  editing  and 
layout  skills.  Send  resume  and  portfolio 
to  Photo  Director/Editor.  Colorado 
Springs  Gazette  Telegraph,  30  S.  Pros¬ 
pect  St.,  Colorado  Springs,  CO  80903. 


_ PROMOTION _ 

MARKETING  SERVICES  MANAGER 
Daily  and  Sunday  newspaper  needs  a 
high-energy,  creative  person  for  a  grow¬ 
ing  market  whose  primary  responsibility 
will  be  to  support  the  advertising,  circu¬ 
lation  and  editorial  departments,  as 
well  as  coordinate  projects  between 
these  departments.  This  individual 
must  be  able  to  organize  and  interpret 
market  data  and  develop  sales  presen¬ 
tations  and  materials  by  the  advertising 
and  circulation  departments. 

This  individual  will  also  be  responsible 
tor  developing,  designing  and  executing 
media  campaigns  for  print,  radio,  t.v., 
and  other  vehicles  in  support  of  circula¬ 
tion  and  advertising  sales.  6. A.  in  mark¬ 
eting  or  a  related  field  preferred,  not 
required.  Experience  preferred.  Send 
resume  to  Personnel  Manager,  Wausau 
Daily  Herald,  PO  Box  1286,  Wausau, 

Wl  54401. _ 

PROMOTION  DIRECTOR-Award 
winning  Southern  California  32,000 
circulation  daily  has  an  excellent  career 
opportunity  avai  lable  for  an  experienced 
promotion  professional.  Qualified 
candidates  should  possess  3-5  years 
newspaper  promotion  experience,  a 
thorough  knowledge  of  market  data 
usage,  community  relations, 
circulation/editorial  support  and  strong 
budgeting  skiils.  Send  resume  and 
salary  history  to  Mr.  Hyatt,  PO  Box  190, 
Palm  Springs,  CA  92263.  E.O.E. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 
Call  212  675-4380 

Editor  &  Publisher 
11  West  19  Street 
New  YIh1(,  N.Y.  10011 


POSITIONS 

WANTED 

ADMINISTRATIVE 

CONFIDENT,  CAPABLE,  PRINCIPLED 
businessman  wants  to  share  his  exper¬ 
tise  in  multidimensional  career.  Abili¬ 
ties  include:  Business  &  Personnel 
management,  salesmanship,  public 
relations  &  extensive  background  in 
credit  &  collections.  Needs  challenge  & 
latitude  to  insure  mutual  success. 
Resume  sent  on  request.  Reply  Box 
2080,  Editor  &  Publisher. 


NEED  A  Controller  or  Business  Manager 
to  complete  your  management  team??? 
Shirt  sleeve  manager  with  proven  track 
record- 17  years  experience  with  large 
and  medium  size  dailies-8  with  same 
company.  Expertise  in  budgeting,  cost 
control,  financial  analysis,  strategic 
planning-excellent  references.  Avail¬ 
able  June  15,  1987  or  before.  Box 
1970,  Editor  &  Publisher. 


HELP  WANTED 


_ photography _ 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  position  with 
daily.  If  you  are  looking  for  a  director 
with  experience  in  promotions  and  can 
motivate  pur  staff,  write  to  Box  2062, 
Editor  &  Publisher. 


ARTIGRAPHICS 

DO  YOUR  PAGES  NEED  PUNCH?  Artist 
with  10  plus  years  “hands-on"  experi¬ 
ence  can  deliver  with  award  winning 
illustrations,  fresh  designs  of  news/ 
feature  pages  and  creative  maps'charts 
that  entertain  as  well  as  inform.  Exper¬ 
ienced  in  all  areas  of  color  production.  I 
seek  a  position  which  challenges  my 
abilities  in  an  atmosphere  of  creative 
growth.  Will  relocate  for  the  right  posi¬ 
tion.  Call  Jim  at  (607)  625-4573. 


_ CIRCULATION _ 

34  YEARS  CIRCULATION  experience 
with  5  daily  newspapers,  including 
circulation  manager  experience  with 
4,000  daily,  8,000  daily,  12,000 
daily.  Gene  E.  Springer,  Box  651, 
Williston,  North  Dakota  58802-0651  or 
call  (701)  572-3119.  Seek  work  with 
daily  newspaper. 


Telemarketing  and  Promotion  profes¬ 
sional  seeks  staff  position.  Ten  plus 
years  experience.  Excellent  references. 
Box  2056,  Editor  &  Publisher. 


EDITORIAL 


EDITOR-REPORTER-Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  college  courses,  reporting, 
editing  modern  newspaper:  All- 
American  college  paper.  Cheryl  A. 
Spencer,  718  N.  32nd  Ave.,  Holly¬ 
wood,  Fl  33021. 

EXECUTIVE  EDITOR  seeks  editor/ 
general  manager  post  after  8  years 
directin.’,  75-person  newsroom  for 
presHg--  Chicago  community  paper 
grou  ed  at  strategic  planning, 

interoepartment  task  forces  and  meet¬ 
ing  market  needs. 

Waiter  Kelly 
7064  N.  Sheridan  508 
Chicago,  IL  60626 

EXHAUSTIVE  COVERAGE  -  that’s  what 
I’ll  give  you  on  any  news  or  feature  beat. 
Prize-winning  reporter  seeks  post  on 
metro  paper  with  100,000  plus  circula¬ 
tion  in  Zone  1  or  2.  Call  A.  Kantor, 
(812)  372-5906. 


POSITIONS  WANTED 


_ EDITORIAL _ 

EXPERIENCED  BUSINESS  writer  who 
believes  clear  writing  can  make 
complex  topics  fascinating  looking  for  a 
challenge.  Reply  Box  2098,  Editor  & 
Publisher. 


FLEXIBLE  REPORTER  and  fine  writer 
with  six  years  experience  seeks  job  with 
AM  daily.  Any  Zone.  Environment, 
outdoors,  politics,  courts,  police,  inves¬ 
tigative.  Don’t  pass  me  by.  The  price  of 
a  stamp  buys  you  a  tidy  clip  package 
well  worth  reading.  Box  2072,  Editor  & 
Publisher, 


FROM  TV  evangelism  to  feminist  theol¬ 
ogy,  religion  today  is  the  most  signific¬ 
ant  and  under-reported  social  force  in 
the  United  States.  Experienced  journal¬ 
ist  with  highest  credentials  wants  to 
develop  this  beat.  Box  2057,  Editor  & 
Publisher 


PULITZER  PRIZE  winning  reporter, 
fluent  in  Spanish  and  fresh  from  law 
school  is  looking  for  reporting  or  copy  e- 
diting  job.  Box  2073,  Editor  & 
Publisher. 


SPORTS  WRITER-  I’ve  spent  7  years 
covering  college  and  pro  sports  in  print 
and  electronic  media.  I’m  looking  for  a 
quality  staff  writing  position  with  daily. 
Versatile  writer  with  photography, 
layout  skills.  Masters  degree.  (304) 
768-4939. 


VERSATILE  SPORTS  writer,  who  turns 
out  snappy  columns,  can  edit,  layout 
and  specializes  in  writing  about  running 
seeks  challenging  new  position.  Box 
2092, 

Editor  &  Publisher. 


WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


_ PRESSROOM _ 

TIME  SERVED  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. 


PHOTOGRAPHER 

AMBITIOUS  PHOTOJOURNALSIT  who 
isn’t  afraid  to  work  hard,  long  hours 
seeks  photographer  positioh  Oh  a  weekly 
or  daily  aoywhere.  I  have  several  years 
of  experiehce  as  a  weekly  newspaper 
photographer.  You  won’t  be  disap¬ 
pointed.  Available  July  1.  Call  or  write 
tO:  John  Prinzier,  10165  W.  Coldspring 
Rd.,  Greenfield,  Wl  53228.  (414) 
425-1248  (evenings). 
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SHOP  TALK  AT  THIRTY 


Confessions  of  a  Journalist-in-Residence 


By  Bruce  Horovitz 

God,  was  she  gorgeous. 

She  was  the  kind  of  girl  who  you 
just  knew  had  a  car  that  could  go 
faster  than  yours. 

There  she  sat,  in  the  front  of  my 
first  class,  smiling.  She  appeared  to 
be  listening,  too,  and  when  class  was 
over,  she  approached  me  outside. 

“I  have  to  talk  to  you,"  she  said. 

“OK,  meet  me  in  my  office  around 
3  p.m.,”  1  replied,  and  swallowed. 

She  arrived  right  on  time,  of 
course.  After  all,  she  had  come  to  see 
the  Big  Shot.  For  the  next  three 
weeks  1  would  be  no  less  important  to 
her  and  her  fellow  college  students 
than  a  pizza  with  three  free  toppings. 

Following  a  10-year  hiatus,  1  had 
returned  to  my  alma  mater  —  Colo¬ 
rado  State  University  —  as  “jour¬ 
nalist-in-residence,”  where  1  would 
share  the  learnings  of  a  Los  Anficles 
Times  business  writer  with  more  than 
100  journalism  majors.  This  jaunt  was 
courtesy  of  the  Gannett  Foundation, 
which  doles  out  about  $2  million 
annually  for  journalism  education, 
including  the  $1,500  it  paid  me  to  go 
back  to  Colorado  State  and  sound 
every  bit  as  smart  as  a  “Wheel  of 
Fortune”  contestant. 

The  girl  handed  me  a  computerized 
form.  I  scratched  my  chin  and  leaned 
way  back  in  my  chair.  She  took  the 
piece  of  paper  out  of  my  hand  and 
turned  it  around.  I  was  looking  at  it 
upside  down. 

“It's  an  aptitude  test,”  she  said. 
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“Oh,”  I  said.  “Did  I  flunk?” 

“I’ll  be  graduating  in  six  weeks 
with  a  degree  in  journalism,”  she 
said,  “but  according  to  this  test,  I 
should  be  a  dancer.” 

Then,  she  asked  me  what  she 
should  do. 

I  was  going  to  suggest  the  fox-trot, 
but  1  didn’t  want  to  make  her  cry. 
Actually,  there  was  a  halfway  logical 
answer.  It  was  simply  a  matter  of 
combining  her  interests.  1  told  her  to 
send  resumes  —  followed  by  phone 
calls  —  to  every  dance  publication  in 
the  nation.  1  also  suggested  that  she 
contact  the  major  dance  companies 
on  the  East  and  West  coasts  and 
inquire  about  public  relations  jobs. 


For  three  weeks,  1  answered  ques¬ 
tions  like  this. 

1  answered  them  in  the  classroom, 
where  1  taught  an  average  three 
classes  daily.  I  answered  them  in  my 
office,  where  1  kept  morning  and 
afternoon  hours.  I  answered  them  in 
the  cafeteria  between  bites  of  the 
campus  special,  a  soggy  burger, 
lukewarm  fries  and  watered-down 
Coke  for  $1.59.  I  answered  them  at 
the  student  newspaper  office,  the 
Collef>ian,  where  my  career  in  jour¬ 
nalism  originally  began  nearly  15 
years  ago  as  a  half-baked  columnist. 
Now  and  then,  Fd  answer  questions 
over  a  beer  at  the  city’s  oldest  hang¬ 
out,  The  Town  Pump. 

That’s  where  one  graduating  senior 
told  me  that  she  had  just  accepted  a 
public  relations  job  with  a  company  in 
j  Connecticut.  She  was  very  excited 
but,  when  I  asked  her  what  the  com¬ 
pany-manufactured,  her  face  grew 
blank,  “I  don’t  know,”  she  said,  “I 
didn’t  ask.” 

I,  however,  did  a  lot  of  asking  dur¬ 
ing  my  stint  at  Colorado  State,  and  a 
lot  of  what  I  found  out  surprised  me. 
Many  students  have  flooded  into  the 
journalism  schools  not  because  they 
want  to  be  writers  —  or  even  because 
of  the  false  glamour  often  associated 


with  the  profession  —  but  simply 
because  they  haven’t  the  foggiest 
notion  what  else  to  do. 

When  I  informed  one  reporting 
class  about  the  low  starting  salaries  to 
expect  when  they  graduated,  1  saw 
horror  on  many  of  the  faces. 

A  guy  in  raggedy  Levi’s  in  the  back 
of  the  room  spoke  up.  “You  know,” 
he  said,  “it’s  pretty  disappointing  to 
know  that  when  I  leave  here  I’ll  still 
have  to  buy  generic  noodles.” 

After  two-and-a-half  years  as  a  Los 
Angeles  Times  business  writer,  I  used 
my  noodle  when  I  decided  to  share 
some  of  my  insider’s  knowledge  with 
up-and-comers.  That’s  why  1  decided 
to  be  a  journalist-in-residence. 

I  got  the  job  by  replying  to  a  classi¬ 


fied  advertisement  in  Editor  & 
Publisher.  Although  the  Colorado 
State  venture  was  just  for  three 
weeks,  Gannett  also  underwrites  full- 
year  sabbaticals  for  journalists  at  the 
University  of  Kansas  in  Lawrence 
and  at  the  University  of  Michigan  in 
Ann  Arbor. 

The  stint  at  Colorado  State  not  only 
paid  a  $1,500  stipend,  but  also  pro¬ 
vided  free  round-trip  air  fare,  free 
transportation  on  campus  —  a  10- 
speed  bicycle,  borrowed  from  the 
wife  of  the  journalism  department 
chairman  —  and  a  free  place  to  stay 
—  campus  apartments  with  walls 
about  the  thickness  of  those  ge¬ 
neric  noodles. 

But  I’m  not  complaining.  I  can’t 
remember  a  three-week  period  better 
spent. 

Before  I  left  for  Colorado,  I  took  a 
lot  of  ribbing  in  the  newsroom. 
Although  my  editors  approved  of  the 
trip,  my  co-workers  had  a  hard  time 
believing  that  my  real  motive  wasn’t  a 
three-week  ski  vacation  in  the  Rock¬ 
ies. 

The  truth  is,  I  left  my 
Kneissel  Blue  Stars  at  home.  My 
suitcases  were  mostly  stuffed  with 

(Continued  on  page  57) 
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Imagine  standing  at  the  front  of,  and  teaching  in, 
the  same  classroom  where  you  used  to  spend  hours 
painfully  wondering  what  the  red-haired  girl  in  front 
of  you  was  doing  Saturday  night. 
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CABLE  TV  GUIDE* 
TV  MOVIE  GUIDE* 
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Our  trademarks  are  as  important  to  us  asTVGuide 
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So  please  remember:  TV  Guide,  Television  Guide, 
Cable  TV  Guide,  TV  Movie  Guide,  Pay  TV  Guide  and 
the  TV  Guide  Ic^  are  all  rostered  trademarks 
ofTriangle  Publications,  Inc,  and  can’t  be  used 
by  anyone  else. 
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NZZ  joins  Scripps  Howard  News  Service 

The  elite  Swiss  newspaper,  with  its  international 
network  of  correspondents,  is  the  newest  contributor  to 
the  fast-growing  Scripps  Howard  News  Service. 

SHNS also  provides  its  more  than  230  North 
American  newspapers  with  stories  from  '.broad  via 
The  London  Observer. 

The  207-year-old  NZZ  is  widely  respected  as  one 
of  the  world's  best  newspapers  and  is  especially  noted  for 
its  variety  of  in-depth  coverage  and  commentaries. 

For  information  regarding  Scripps  Howard  News 
Service  contact  Irwin  Breslauer  at  212-580-8559  or 
Brad  Bushell  at  1-800-221-4816. 

“  SCRIPPS  HOWARD  * 
i!S  NEWS  SERVICE 

1110  VERMONT  AVENUE,  N.W. 
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